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Dayton  Daily  News 

1998  PuuTZER  Prize 


FOR  NATIONAL  REPORTING 


Russell  Carollo 

AND 

Jeff  Nesmith 


For  the  /-part  series 

“Unnecessary  Danger  -  Military  Medicine” 

The  coverage  of  life-threatening  practices  within  the  military 
health  care  system  resulted  in  a  congressional  probe  and 
plans  for  new,  safer  medical  policies  and  procedures. 


||il  |W|i»  |c  As  the  Dayton  Daily  News  celebrates  its  centennial,  we  are 
proud  that  our  award-winning  stories  not  only  spark  reaction 

iiA rm^RM^r 

lyitmCrlNt.  jg  g  standard  that  we  will  maintain  for  the  next  1 00  years. 
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The  First  ^^^^^^ewspaper 
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Everycine  at  the  Liis  Angeles  Times  is  ver^-  pniiiJ  tt) 
have  vvcm  not  just  one,  hut  two,  Pulitzer  Prizes  this 
year.  The  Pulitzer  is  journalism’s  highest  honor,  and 
The  Times  has  ntnv  earned  22  of  them. 

Rut  we  would  like  to  take  this  opportunity  to  reflect 
on  the  real  meaning  behind  the  quality  journalism  we 
publish  every  day  in  The  Times. 

While  winning  Pulitzer  Prizes  is  great  in  itself,  produc¬ 
ing  world-class  journalism  is  really  all  about  serving  our 
readers. 

When  photographer  Clarence  Williams  shot  his 
rix’eting  photos  that  ran  in  last  Ntrvember’s  “Orphans  of 
Addictitin”  series,  he  stunningly  dtxzumented  a  bleak  reality 
that  was  previously  invisible  tt)  many  of  us.  He  was  shining 
a  light  in  dark  places,  something  that  the  best  journalists 
simply  must  do.  And  by  shining  that  light,  he  and  reporter 
St)nia  Nazario  helped  prompt  a  sweeping  review  of  agencies 
that  are  entnisted  with  prtttecting  young  children.  Tliey  also 
helped  bring  changes  to  the  families  they  profiled. 


Coe  Atigeles  ©tmes 

Get  the  story.  Get  the  Times: 


When  our  team  of  reporters,  photographers  and 
editors  gave  frt)nt-line  reporting  on  last  year’s  North 
Hollywtxxl  shootout,  they  brought  context  and  meaning 
to  a  frightening  event.  Atrd  then  they  followed  up  with 
hard-hitting  reports  on  the  dangers  posed  by  .so  many 
a,ssault  rifles  in  the  hands  of  criminals. 

Ctinnecting  with  our  readers  -  with  their  hearts  as 
well  as  their  minds  -  is  what  we  set  out  to  do  every  day  at 
The  Times.  Through  honest  and  compelling  journalism 
.such  as  this  Pulitzer  Prize- winning  material,  we  want  to 
help  readers  better  understand  our  world  and,  by  doing  so, 
make  a  difference  in  our  community. 

St),  on  the  tKcasion  of  winning  these  two  prestigious 
awards,  we  thank  t)ur  readers  ftrr  making  The  Times  their 
paper,  and  for  inspiring  us  to  always  give  our  best. 


Mark  H.  Willes 
Publisher 


Michael  Parks 


Times  [jhoti igra/iher  Clarence  Williams  has  won  a  I 
Pulitzer  Prize  in  the  feature  [rhotogralthy  category  for  his 
riveting  photos  that  ran  in  List  Ndi’emfer's  “Orfihtm.s  of 
Adiliction”series. 
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LOCAL  FOCUS,  NATIONAL  STANDARDS 


Congratulations 
Thomas  French 

1998  Pulitzer  Prize  Winner 


Thomas  French 


Like  millions  of  other  tourists,  Jo  Rogers  and  her 
daughters  arrived  in  Tampa  Bay  looking  for  fun. 
Instead,  they  found  terror.  They  were  bound  to 
concrete  blocks  and  dumped  into  the  water  they 
had  come  to  enjoy. 

Last  fall,  the  St.  Petersburg  Times  published  “Angels  & 
Demons,”  a  series  about  the  women,  the  relendess 
hunt  for  their  killer,  and  the  husband  and  father  they 
left  waiting  for  them  in  Ohio. 

In  April,  “Angels  &  Demons”  earned  staff  writer 
Thomas  French  the  Pulitzer  Prize  in  Feature  Writing. 
“The  depth  of  his  treatment  of  this  story  and  the  skill 
he  wrote  it  with  was  extraordinary,”  said  Joel  Rawson, 
chairman  of  the  Pulitzer  Features  jury. 

“Angels  &  Demons”  brings  the  St.  Petersburg  Times  its 
sixth  Pulitzer  Prize,  and  its  third  in  the  last  eight  years. 
We  take  on  important  stories  to  sen'e  our  readers,  and 
we  are  pleased  our  work  rises  to  the  highest  standards 
of  journalism. 

^.Petersburg  Slimes 

Florida’s  Best  Newspaper 


Read  “Angels  &  Demons”  on  our  Web  site,  www.sptimes.com. 


CALENDAR 


MAY 

7  Deadline  Club,  Annual  Fol  Program,  Newseum,  New 
York 

9  Southeast  Conference  of  Christian  Journalists, 

Amberley  Suite  Hotel,  Decatur,  Ala. 

10- 13  Organization  of  News  Ombudsmen  Conference,  The 

West  Gate,  San  Diego 

17-20  Newspaper  Purchasing  Management  Association 
Conference,  Hanah’s,  Las  Vegas 
19-20  NAA  Newspaper  in  Education  Conference,  Sheraton, 
San  Diego 

31-3  NAA  Classified  Conference/Research  Conference, 

Westin  Copley  Place,  Boston 
31-3  World  Association  of  Newspapers  (FIEJ)  Info 

Services  Expo,  Okura  Hotel,  Kobe,  Japan 

JUNE 

3- 5  INMA  Annual  International  Conference,  Amsterdam, 

Netherlands 

4- 7  Investigative  Reporters  and  Editors  Annual 

Conference,  New  Orleans 

11- 13  Association  of  Alternative  Newsweeklies  Annual 

Convention,  Capital  Hilton,  Washington,  D.C. 

13-17  International  Newspaper  Financial  Executives 
Conference,  The  Fairmont,  San  Francisco 
17-20  Association  of  Free  Community  Papers  Annual 
Meeting,  Hotel  Nikko,  San  Francisco 
17-20  Native  American  Journalists  Association  Annual 

Conference,  Tempe  Mission  Palms  Hotel,  Phoenix 

17- 20  Newspaper  Purchasing  Management  Association 

Conference,  Harrah’s,  Las  Vegas 

18- 21  National  Society  of  Newspaper  Columnists  Annual 

Convention,  Humphrey’s  Half  Moon  Inn  &  Suites, 
San  Diego 

19- 21  NAA  Connections  ’98/Cooperative  Marketing/Sales 

Conference,  Marriott  World  Center,  Orlando 

20- 23  Nexpo  ’98,  Orange  County  Convention  Center, 

Orlando 

21- 24  NAA  Marketing  Conference,  Marriott  World  Center, 

Orlando 

24-27  National  Association  of  Hispanic  Journalists 
Conference,  Hyatt  Regency,  Miami 
24-27  Association  of  American  Editorial  Cartoonists 
Convention,  Caesar’s  Palace,  Las  Vegas 

JULY 

29-3  National  Association  of  Black  Journalists 

Conference,  Grand  Hyatt,  Washington,  D.C. 

AUGUST 

5-8  Association  for  Education  in  Journalism  and  Mass 
Communication  Conference,  Hyatt  Regency  and 
Sheraton,  Baltimore,  Md. 


May  June  July 
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ABOVE  THE  FOLD 


Editors  Get  Gibe  And  Geography  Lesson 


Editors  of  the  New  York 
Times,  Wall  Street  Journal  and 
USA  Today  should  have  an  easier 
time  finding  their  way  around  south¬ 
ern  Florida  now  that  they’ve  received 
a  compass  and  a  map  from  Pinellas 
County  officials. 

It's  all  a  part  of  the  county' ’s  con¬ 
tinuing  effort  to  publicize  the  fact 
that  there  are  two  large  cities  located 
tin  the  shores  of  Tampa  Bay  and  only 
one  —  St.  Petersburg,  not  Tampa  —  is 
home  to  the  new  Tampa  Bay  Devil 
Rays  baseball  team.  In  an  accompany¬ 
ing  letter,  Pinellas  County'  commis¬ 
sioner  Bob  Stewart,  also  known  local¬ 
ly  as  “Mr.  Baseball,”  and  William  G. 
Tapp,  the  chairman  of  the  St. 
Petersburg  Area  (ihamber  of 
Cximmerce,  told  the  editors  that  “after 


spending  millions  of  dollars  to  realize 
our  dream  (of  having  a  major  league 
baseball  team),  our  next  goal  is  to 
make  sure  that  the  rest  of  the  nation 
understands  that  Tropicana  Field  is  in 


St.  Petersburg,  not  Tampa." 

All  three  national  papers  have 
recently  published  stories,  captions 
or  graphics  suggesting  that  the  Devil 
Rays  were  from  Tampa. The  map 
points  out  St.  Petersburg  with  a  large- 
red  arrow  where  it  is  located  —  a 
substantial  distance  down  bay  from 
Tampa. 

The  county  also  promised  editors 
they  would  be  receiving  an  invitation 
to  come  on  down  —  at  their  own 

—  to  learn  firsthand  where 
Tropicana  Field  is  located. 

“As  one  of  those  who  may  be  less 
familiar  with  our  great  community,  1 
trust  you  11  find  this  compass  as  an 
enticement  to  find  out  more  about 
St.  Petersburg  and  Pinellas  (x)unty," 
reads  the  letter. 


Where  have  you 
gone,  John  Dean 

Bob  WCX)DWARD  IS  waiting  for  a 
John  Dean-like  figure  to  emerge 
with  verifiable  information  in  President 
Clinton’s  sexual  and  financial  scandals. 

“In  Watergate,  you  heard  the  presi¬ 
dent’s  own  voice  ordering  illegal  activi¬ 
ty,”  said  the  Washington  Post  investiga¬ 
tive  reporter  and  half  of  the  duo,  with 
Carl  Bernstein,  whose  work  helped 
bring  closure  to  the  Nixon  administra¬ 
tion.  “You  heard  John  Dean  testify- 
about  what  happened  in  the  White 
House,”  Woodward  said  in  a  telephone 
interview  after  discussing  Watergate  in 
a  speech  at  the  University  of  Florida  in 
Ciainesville. 

The  public  has  yet  to  hear  the  full 
tapes  of  former  White  House  intern 
Monica  Lewinsky,  and  even  Newsweek 
has  heard  only  one  tape  of  her  conver¬ 
sations  with  Linda  Tripp,  Woodward 
said,  adding, “No  one  has  yet  been  able 
to  establish  the  credibility-  of 
those  tapes.” 

Tripp,  a  Pentagon  press 
aide,  says  she  taped 
Lewinsky  discussing  her  sex¬ 
ual  relationship  with 
Clinton.  But  because 
Lewinsky-  has  denied  the 
relationship  under  oath,  the 
facts  are  murky.  Woodward 


noted,  terming  independent  counsel 
Kenneth  Starr’s  Whitewater  investiga¬ 
tion  a  perplexing  puzzle  involving  “lots 
of  circumstantial  evidence,”  and  wit¬ 
nesses  —  David  Hale,  for  one  —  of 
doubtful  credibility-.  Starr  is  probing 
allegations  that  conservative  groups 
paid  Hale  before  his  Whitewater  testi¬ 
mony.  The  former  Arkansas  municipal 
judge  served  20  months  for  fraud  for 
making  an  illegal  loan. 

Woodward,  w-hose  appearance  in 
Gainesville  drew  1,500  students,  most 
too  young  to  remember  Nixon,  sees  a 
stone  wall  thwarting  thousands  of 
reptirters  in  the  current  scandals,  ver¬ 
sus  a  handful  covering  Watergate. 

“I  am  not  saying  that  there  aren’t 
some  very  serious,  unanswered  ques¬ 
tions  in  these  scandals,  and  I  don’t 
want  to  downgrade  the  seriousness  of 
it,”  said  Woodward,  55. “We’re  talking 
about  possible  subornation  of  perjury-, 
obstruction  of  justice,  but  the  legal  evi¬ 
dence  has  been  mostly  circumstantial. 
It’s  a  hard  story-.” 

Woodward  told  students 
that  Nixon’s  Watergate  bur¬ 
glary  was  comparatively  sim¬ 
ple.  “In  Watergate,  not  only 
was  there  clarity,  there  was 
closure,”  he  said. “Nixon 
resigned.  In  Whitewater,  all 
we  have  is  fuzz.” 

—  Allan  Wolper 


Willes  does  Dallas 

IT  SEEMS  THAT  .Mark  Willes,  the  bot¬ 
tom  line-minded  chairman  and  ('EO 
of  Times  .Mirror  and  publisher  of  the 
Los  Angeles  Times,  has  a  sense  of 
humor  after  all. 

The  former  Cieneral  .Mills  executive- 
told  publishers  at 
the  Newspaper 
Association  of 
America  meeting 
in  mid-April  that 
he  took  at  least  a 
little  bit  of  plea¬ 
sure  in  the  nick¬ 
names  staffers 
had  given  him  in 
his  three  years  in 
newspapering. 

First,  he  noted,  he  was  called 
“(Captain  Crunch,"  for  his  swift  cut¬ 
backs  in  corporate  staff  at  Times 
.Mirror. 

Then,  after  abruptly  closing  New 
York  Newsday,  he  won  the  moniker 
"the  (x-real  Killer.” 

Now,  Willes  said,  he’s  got  a  new  nick¬ 
name  —  the  "corporate  El  Nino”  —  for 
his  controversial  decision  to  link  the 
business  and  editorial  staffs  of  the 
Times. 

Willes  called  the  new  alias  “my  per¬ 
sonal  favorite  since  it  at  least  implies 
there  is  some  warmth  in  me.” 

—  Robert  Neuwirth 
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LEGALLY  SPEAKING  by  Andrew  l.  deltsch 


Bill  Protecting  Data 
Advances  In  Congress 

It  protects  newspapers'  ability  to  gather  data  for  news 
while  it  shields  classified  ad  data  from  covetous  competitors 


Newspapers  fare  well  in 

the  latest  intellectual  prop¬ 
erty  legislation  emerging 
from  Congress. 

On  March  24,  the  House  Judiciar>’ 
Committee  unanimously  approved 
H.R.  2652,  the  Collections  of 
Information  Antipiracy  Act.  It  is  intend¬ 
ed  to  close  a  gap  in  current  copyright 
law,  which  protects  creative  works  but 
provides  only  limited  protection  for 
databases  and  other  collections  of  fac¬ 
tual  information. 

EXTENT  OF  PROTECTION 

The  proposed  legislation  would  per¬ 
mit  the  owner  of  a  published  collec¬ 
tion  of  information  to  stop  the  unau¬ 
thorized  use  of  any  “substantial  pan”  if 
the  use  would  harm  the  collection’s 
actual  or  potential  marketability. 
Violators  would  be  subject  to  injunc¬ 
tions,  treble  damages,  and  even  crimi¬ 
nal  prosecution  if  they  acted  willfully. 

The  past  several  years  have  seen  a 
spirited  debate  over  whether  addition¬ 
al  protection  for  databases  is  needed. 
Large  database  publishers  such  as 
Thomson  Corp.  and  the  McGraw-Hill 
Cos.,  which  collect  their  own  data, 
have  argued  that  in  the  age  of  CD- 
ROMs  and  the  Internet,  it  has  become 
too  easy  to  copy  database  products 
wholesale,  and  that  the  risk  of  piracy 
has  lessened  their  incentive  to  invest 
in  creating  new  databases. 

WHO  NEEDS  IT? 

Other  database  publishers  — 
among  them  Dun  &  Bradstreet  and 
some  directory  publishers  —  that  rely 
on  data  collected  by  others  have  vigor¬ 
ously  opposed  new  protections  on  the 
grounds  that  they  are  unnecessary'. 


Deutsch,  an  attorney  and  partner  in 
the  New  York  office  of  Piper  & 
Marbury,  specializes  in 
communications,  information  and 
intellectual  property. 


even  unconstitutional,  would  give 
established  companies  a  virtual  monop¬ 
oly  and  would  harm  consumers. 

Companies  like  MCI,  AT&T, 

Netscape  and  scientific  and  education¬ 
al  publishers  that  use  databases  in 
research  also  have  opposed  new  legis¬ 
lation.  But  the  bipartisan  support  that 
H.R.  2652  has  garnered  in  the 
Judiciary'  Committee  suggests  that  pro¬ 
ponents  of  protection  have  gained  the 
upper  hand. 

CONFLICTING  INTERESTS 

The  newspaper  industry'  has  been 
of  two  minds  about  the  need  for  legis¬ 
lation,  with  plain  interests  on  both 
sides  of  the  controversy.  Newspaper 
publishers  such  as  Dow  Jones  &  Co. 
have  sizable  database  businesses  and 
have  favored  protection.  The  many 
papers  that  have  gone  into  the  data¬ 
base  business  by  posting  their  classi¬ 
fied  advertisements  on  the  Internet 
also  favor  additional  protection  for 
fear  their  ads  could  be  easily  copied 
by  competing  Web  sites,  causing  loss 
of  revenue  and  readers. 

Wearing  their  editorial  hats,  news 
executives  need  a  free  flow  of  data 
and  access  to  databases.  Increasingly, 
reporters  use  databases  to  glean  news 
or  to  support  stories.  A  reporter  may 
borrow  substantial  information  from 
commercially  valuable  collections  of 
facts.  Newspaper  publishers  do  not 
want  database  protections  so  restric¬ 
tive  that  they  add  yet  another  type  of 
liability  to  ordinary  news  gathering. 

EXCEPTION  FOR  REPORTING 

Led  by  the  Newspaper  Association 
of  America,  newspapers  effectively 
lobbied  for  changes  in  H.R.  2652  to 
protect  news  gathering.  The  bill  now 
contains  a  broad  provision  allowing 
the  extraction  and  use  of  facts  from 
databases  for  news  reporting, “includ¬ 
ing  news  gathering,  dissemination  and 
comment.” At  the  industry’s  request. 


the  Judiciary  Committee  removed  lan¬ 
guage  that  would  have  limited  the 
news  reporting  right  only  to  “reason¬ 
ably  necessary  ”  uses.  However,  the 
amended  bill  preserves  the  long-estab¬ 
lished  “hot-news”  misappropriation 
doctrine.  A  company  that  collects  and 
publishes  time-sensitive  information, 
such  as  a  wire  service,  can  still  pre¬ 
vent  others  from  taking  the  informa¬ 
tion  before  it  is  published  and  selling 
it  in  direct  competition  with  the  origi¬ 
nal  publisher. 

HIGH  HOPES  FOR  99 

H.R.  2652  probably  will  not  become 
law  this  year.  As  elections  are  looming, 
the  Senate  has  not  taken  action  on  any 
similar  legislation,  and  the  Clinton 
Administration  has  yet  to  make  its 
position  on  the  bill  fully  known. 
Nonetheless,  database  protection  now 
has  momentum.  Barring  a  resurgence 
of  opposition,  next  year’s  Congress  is 
likely  to  enact  a  database  protection 
law  similar  to  H.R.  2652. 


WSJ,  Magazine 
Settle  Name  Case 

The  wall  street  journal  and 
California  Journal  magazine  set¬ 
tled  their  trademark  dispute,  both  sides 
said.  Information  for  Public  Affairs  Inc. 
sued  when  the  Wall  Street  Journal  in 
September  1996  introduced  a  weekly 
news  section  called  California  Journal, 
the  name  of  a  monthly  political  maga¬ 
zine  published  since  1970  by  the 
Information  for  Public  Affairs.  A  month 
after  the  section  debuted,  the  magazine 
won  a  preliminary'  injunction  barring 
the  WSfs  use  of  the  name.  California 
Journal,  circulation  of  17,000,  argued  it 
could  be  confused  with  the  WSJ,  circu¬ 
lation  1.8  million,  including  280,000  in 
California.  WSJ  renamed  the  section 
California. 
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Cohn  and  Will  En^nd  for  their 
Prize-winning  series 


three-part  series  Ine  Si^jbreakm  by  Gary 
Cohii^d  Will  En0und  has  earned  Tlie  Sun  the  1998 
PuUtz^w^ze  for  Im’esU^ive  Reporting. 


The  Sbipbrea]^^  series  htm  ptigr, 
tear  apart  U.S.  Navy  vessels  hi 

.ronmental  rules  are  regularly  ignored.  \yefffHy^i||^iiV«8tigatkHi, 
Ithe  series  describes  the  toll  in  worker  ii^ur^in^teth  as  well 
as  the  ongoing  damage  to  the  emironment.  Aii^  resuh  of  the 
series,  the  U.S.  House  of  Representatives  has  convened  special 
hearings  on  the  practices  of  the  shipbreakhig  industry  and  the 
U.S.  Navy  has  halted  plans  to  send  ships  to  the  Third  World  for 
scrapping. 


Toe  Sbipbreakers  has  also  won  the  Ninth  Annual  Selden  Ring 
Aw  ard  for  Investigativ  e  Journalism:  Sigma  Delta  Chi’s  first  prize 
for  investigative  reporting  and  the  |997  Investigative  Reporters 
and  Editors  (IRE)  Award.  .Along  with  photographer  Perry 
iTiorsvik,  Cohn  and  En0und  also  won^*  Gem^  Polk  Award  for 
environmental  reporting.  \  v< 


m 


yi-? 


(lary  Cohn 


Will  Enmund 
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With  which  have  been  merged:  The  Journalist,  established  March 
22,  1884:  Neu'spaperdom,  March  1892:  The  Fourth  Estate,  .March  1, 
1894:  Editors  Publisher,  ]\me  29. 1901;  /l</fierris/n.g,  June  22, 1925. 


James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  icm  iisi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  ion  ii7i 
Publisher, 

Circulation/Production  Christopher  Phillips  icn  1 16| 
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World  Press  Freedom 
Day,  1998 


Editor,  Senior  Vice  President 

for  News  James  T.  Robison  |cm22S| 
Executive  Editor  Hoag  Levins  |en  so3l 
Managing  Editor  George  Garneau  lext  2251 
Editor,  Free  Paper  Publisher  Wendy  Giman  im  4991 
Associate  Editors  David  Astor  icn  226I 

Robert  Neuwirth  inn  227| 
Joe  Nicholson  ion  22«i 
David  Noack  icxi  2291 
Jim  Rosenberg  ion  2241 
Assistant  Editor  Elizabeth  Hilts  ion  S121 
Webmaster  Kim  McGalliard  ion  so4| 
Midwest  Editor  .Mark  Fitzgerald  (.4i2)64i4Kyti 
Washington  Editor  Kelvin  Childs  (202)662-72.34 
West  Coast  Editor  M  L.  Stein  <6S0)  322-7178 

Copy  Editor  Jennifer  S.  Waber  ion  2.301 
Editorial  Assistants  Colleen  Adams  icxt  I36| 
Nancy  Marini  ion  2311 
Joanne  Messina  ion  3101 


WORLD  PRESS  FREEDOM  Day  on  Sunday,  May  3,  demands  spe¬ 
cial  attention  from  defenders  of  free  expression  because  this 
year  marks  the  50th  anniversary  of  the  adoption  of  Article 
19  of  the  Universal  Declaration  of  Human  Rights  —  a  document  that 
has  come  to  be  known  as  the  First  Amendment  of  the  World. 

With  just  35  words  —  10  fewer,  in  fact,  than  the  First  Amendment  — 
Article  19  makes  a  sweeping  affirmation  of  liberty:  “Everyone  has  the 
right  to  freedom  of  opinion  and  expression;  this  right  includes  freedom 
to  hold  opinion  without  interference  and  to  seek,  receive  and  impart 
information  and  ideas  through  any  media  and  regardless  of  frontiers.” 

It  is  truly  a  towering  achievement  of  the  20th  century.  And  yet  a 
half-century’  later,  we  can  only  mourn  how  this  seed  of  liberty  has 
failed  to  take  root  around  the  world.  As  Freedom  House’s  Leonard  R. 
Sussman  noted  recently,  48  nations  passed  Article  19  in  the  United 
Nations,  among  them  32  developing  nations,  several  predominately 
Muslim. 

Contrast  that  to  the  present  day,  when  intellectuals  in  service  to  the 
state  dress  up  their  attacks  on  liberty  with  nonsense  about  accommo¬ 
dating  “Asian  values”  or  Islamic  “sensitivities”  or  —  so  help  us  — 
European  “sensibilities.”  Far  from  affirming  press  freedom,  some  UN 
members  are  lobbying  now  for  a  “Universal  Declaration  of  Human 
Responsibilities”  that  would  give  governments  a  handy  list  of  justifica¬ 
tions  for  oppression. 

Let  us  remember  on  World  Press  Freedom  Day  that  all  these  articles 
and  declarations  are  more  than  the  rhetoric  of  the  pin-striped  diplomatic 
set  —  they  have  real  consequences;  Journalists  are  jailed,  brutalized  and 
killed;  newspapers  and  broadcast  stations  are  silenced.  And,  in  vast 
stretches  of  the  globe,  human  beings  are  condemned  to  live  out  their 
lives  without  knowing  the  freedoms  Article  19  so  ringingly  declares. 


Art  Director  Hector  W.  Marrero  inn  2211 
Editorial 

Production  Manager  Robert  Rivera  ion  2201 
Art/Graphic  Assistant  Lery  Chan 
Production  Assistants  Fermin  Fernandez 

Tatiana  Sindalovskaia 


Vice  President 
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Southern  Ramona  D.  Cox  (312)  64141041 
Mid- Western  Michael  A.  Madden  (3I2)  64i4j»4i 
Production  Manner  Carol  Blum  ion  i66| 

Christina  Mason.Assistant  ion  i6si 

Classified 

Advertising  Manager  M.  Eileen  Long  ion  29S1 

Hazel  Preuss,  Assistant  ion  29S| 
Matt  Wilcox,  Sales  Rep.  ion  29S1 

Circulation 

Marketing  Director  David  Williams  ion  2soi 
Fulfillment  Manager  Marlene  Hazzard  ion  2801 
Information  Services  Shqipe  Malushi  lon  ssii 
Promotion  Manager  Lawrence  J.  Bumagiel  ion  isoi 

Denniston  Brown.  Assistant  ion  isii 
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LETTERS  TO  THE  EDITOR 


Draft  only,  no 
retreat  on 
diversity  goals 

T7DITOR  &  PUBLISHER'S  lead  and 
MJ  headline  (“ASNE  Pulls  Baek  From 
Ethnic  Diversity  Goal  "April  18,  p.  83) 
onASNE’s  draft  statement  on  diversity 
misstate  the  facts  about  ASNE’s  efforts 
to  formulate  a  plan  for  newsroom 
diversity  in  the  future. 

As  the  E&P  story'  states  below  the 
lead,  ASNE  only  released  a  draft  state¬ 
ment  on  diversity  and  invited  com¬ 
ments.  The  society  did  not  announce 
plans  to  scale  back  its  commitment  to 
diversity.  The  ASNE  board  believes  the 


Newspaperdom* 


50  YEARS  AGO  ...  A  grand  jury  inves¬ 
tigation  of  price-fixing  and  other 
alleged  monopolistic  practices  in  the 
newsprint  industry  was  revived  after 
two  courts  held  that  a  Canadian  firm 
must  produce  the  records  at  its  New 
York  City  office.  St.  Maurice  Valley 
Paper  Co.,  formerly  Consolidated 
Paper  Sales  Ltd.,  was  denied  its 
motions  to  quash  a  subpoena  calling 
for  records  pertaining  to  establishing 
prices,  contracts,  etc.  For  the  sake  of 
international  unity,  the  U.S.  State 
Department  arranged  with  the 
Justice  Department  and  Canadian 
officials  to  drop  demands  for  records 
held  in  Canada. 

The  Senate  Interstate  and  Foreign 
Commerce  Committee  deferred  action 
on  three  bills  designed  to  limit  or  reg¬ 
ulate  liquor  advertisements  in  print 
and  on  the  air.  Newspaper  organiza¬ 
tions  joined  distillers  in  opposing  the 
bills  as  attempts  to  bring  back 
Prohibition. 

From  Editor  &  Publisher 
May  1,  1948 
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draft  plan  raises  the  sights  for,  rather 
than  scales  back,  minority  employ¬ 
ment. 

The  draft  statement  calls  for  nearly 
doubling  the  number  of  minorities 
(Asian  Americans,  blacks,  Hispanics  and 
Native  Americans)  by  the  year  20 10.  To 
accomplish  such  an  increase,  the 
employment  of  minorities  will  have  to 
grow  nearly  one  percentage  point  a 
year,  each  year  for  the  next  10  years. 
Looking  at  the  recent  past,  the  last 
increase  of  one  percentage  point  in 
minority  employment  took  nearly  four 
years  to  accomplish. 

The  ASNE  board  welcomes  input 
and  comment  on  the  draft  statement. 

(The  full  statement  can  be  found  at 
www.asne.org.) 

Edward  Seaton 

president,  American  Society  of 
Newspaper  Editors,  Reston,  Va. 

Not  direct 
competitors 

Thank  YOU  for  the  report  (April 
4,  p.  23)  on  the  recent  agreement 
between  Infonautics  and  America 
Online,  which  will  make  Electric 
Library  the  exclusive  provider  of  pre¬ 
mium  consumer  and  small-business 
research  services  to  AOL. 

I  would  like  to  correct  one  state¬ 
ment,  however.  Electric  Library  is  not  a 
direct  competitor  to  the  online- 
archive  services  offered  by  many 
newspapers. 

In  fact,  Infonautics  provides  technol¬ 
ogy  services  for  a  number  of  publish¬ 
ers’  archives,  including  those  for 
Newsday,  the  Rocky  Mountain  News, 
the  Atlanta  Journal  and  Constitution, 
Business  Week  and  the  Financial 
Times.  We  have  a  vested  interest  in 
their  success. 

Most  of  our  customers  for  these  ser¬ 
vices  also  license  their  content  to 
Infonautics  for  inclusion  in  Electric 
Library'.  They  do  so  because  of  the  rev¬ 
enue  opportunity  and  because  there  is 
so  little  competition  between  our 
$9.95-per-month  subscription  service, 
which  brings  together  content  from 
hundreds  of  diverse  sources,  and  the 
archives  of  individual  publications, 
which  provide  quick  access  to  highly 
targeted  information,  usually  with  a  dif¬ 
ferent  pricing  model. 


Saw'y  publishers  understand  the 
value  of  placing  their  content  in  a 
number  of  online  outlets,  including 
their  own. 

William  Burger 

vice  president,  Infonautics. 

Wayne,  Pa. 

How  fleeting 
is  fame 

How  FLEETING  IS  fame. 

I  appreciate  your  kind  words 
(editorial,  April  25,  p.  6)  about  the 
Pulitzer  Prize  winners  in  general;  and  I 
enjoyed  being  singled  out  in  it. 

But  the  newspaper  I  publish  and  for 
which  I  wrote  the  prize-winning  edito 
rials  is  the  Riverdale  Press,  not  the 
Riverside  Press. 

Bernard  L.  Stein 

editor  and  co-publisher, 
Riverdale  Press.  Bronx.  NY 
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lARKET 

Analysis  and 
Development 

Currow  &  de  Montmollin,  Inc., 
conducts  comprehensive  market 
potential  analyses  and  develops 
new  strategies  to  maximize 
revenue  growth. 

C&de  is  a  full  service  newspaper 
consulting  company,  run  by 
former  newspaper  executives, 
that  also  provides  a  full  range  of 
marketing  support  including 
customer  service  programs, 
product  development,  acquisition 
analysis,  subscriber  and 
consumer  research,  and  strategic 
planning. 


Clirrovv'  &  DE  Montmollin.  Inc 

7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 
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EVERY  SATM^ 

BY  JOE  NICHOLSON 

No  Joke:  $1  Million  Libel 
Award  For  Printed  Prank 

After  reporters  testify  about  writing  distasteful  jokes  in  sports  stories, 
jury  penalizes  paper  for  printing  obscene  fake  quote  naming  real  people 


A  THRICE-WEEKLY  GANNETT  newspaper  in 
Gallatin, Tenn.,  lost  a  $950,000  libel  verdict 
in  April  after  testimony  about  repeated 
incidents  in  which  reporters  typed  jokes 
into  sports  stories  —  and  assumed  an  editor  would 
delete  them. 

A  12-member  jury'  in  Gallatin,  25  miles  northeast 
of  Nashville,  rejected  the  News-Examiner's  con¬ 
tention  that  an  isolated  error  resulted  in  publica¬ 
tion  of  a  fictitious  quote  that  “joked”  about  Garrett 
Dixon  Jr,  a  17-year-old  high  school  soccer  player, 
claiming  he  engaged  in  sodomy  with  male  don¬ 
keys  and  expressed  interest  in  sex  with  tall,  red¬ 
headed  men. 

After  an  eight-day  trial,  Dixon  was  awarded 
$800,000,  including  $300,000  in  punitive  dam¬ 
ages,  and  his  Gallatin  High  School  soccer  coach, 
Rufus  Lassiter,  to  whom  the  newspaper  falsely 


attributed  the  quote,  won  $150,000. 

Publisher  Bob  Atkins  and  editor  Steve  Rogers 
testified  that  it  was  against  their  policy  and  prac¬ 
tice  for  reporters  to  insert,  even  temporarily,  jokes 
or  fake  quotes  into  stories. 

But  parts  of  their  testimony  were  disputed  by  a 
former  part-time  correspondent  and  the  reporter 
who  wrote  the  disputed  fake  quote.  They 
described  a  number  of  occasions  when  reporters 
inserted  jokes  into  stories  or  story’  slugs. 

The  Tennessean,  another  Gannett  paper,  sum¬ 
marized  the  testimony  of  the  two  former 
reporters,  saying  they  recalled  vulgar  or  obscene 
language  was  “often”  typed  into  stories. 

However,  executives  at  the  News-Examiner,  cir¬ 
culation  about  12,000,  dispute  the  accuracy  of  the 
reporting  of  their  sister  publication  and  say  one  of 
the  former  journalists  backed  away  from  broad 
accusations  he  made  before  the  trial.  They  say 
the  two  testified  about  no  more  than  a  few 
incidents. 

Nick  DeLeonibus,  who  was  fired  as  a 


Steve  Rogers,  editor  of  the  Gallatin,  Tenn., 
News-Examiner,  being  deposed  in  the  libel  suit 
by  a  student  athlete  and  coach.  A  jury  found  the 
paper  liable  for  a  phony,  obscene  passage 
inserted  as  a  joke  into  a  sports  story  and  never 
read  by  editors  before  being  printed  and  deliv¬ 
ered  to  readers.  Rogers  is  a  Yale  graduate  and 
former  chief  of  staff  for  a  U.S.  Congressman. 


Bob  Atkins,  publisher  of  the  News-Examiner  and  CEO 
of  its  parent  company.  Middle  Tennessee  Publishing 
Co.,  seen  in  a  videotape  of  his  deposition  in  the  libel 
suit.  The  case  focused  on  operations  of  the  12,000-cir¬ 
culation  Gannett  Co.  triweekly  and  how  it  allowed  an 
obscene  and  defamatory  passage  to  be  printed  and 
distributed. 
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reporter  for  faking  the  donkey  sodomy 
quote  on  Feb.  21,  1997,  testified  it  was  the 
third  joke  he  had  inserted  into  a  sports 
story;  an  editor  caught  and  deleted  the  first 
two.  A  newspaper  official  insisted  that 
DeLeonibus  was  then  warned  to  knock  it 
off. 

As  long  as  two  years  before  the  quote 
that  spurred  the  lawsuit,  former  corre¬ 
spondent  Jason  Boyd  said  he  used  jokes  as 
slugs  six  or  seven  times.  Boyd,  a  stringer 
who  wrote  1 40  stories  for  the  newspaper, 
once  used  a  stor>'  title  about  a  team  getting 
an  “ass  kicking.”  He  said  the  sports  editor  at 
the  time,  (Cameron  Collins,  knew  about  the 
practice.  Subsequently,  Collins  was  pro¬ 
moted  to  his  current  position  as  news  editor.  He 
declined  comment. 

Boyd’s  testimony  was  crucial  “because  he  con¬ 
tradicted  the  newspaper's  assertion  that  this  was 
purely  an  accident,”  according  to  Dulin  Kelly,  attor¬ 
ney  for  plaintiff  Dixon.  “We  proved  there  were 
other  cases  where  they  typed  jokes  into  the  com¬ 
puter,  but  deleted  them  before  they  were  pub¬ 
lished."  Circuit  Court  Judge  Thomas  Goodall 
referred  to  the  incidents  as  “horseplay”  and 
allowed  Dixon's  attorneys  to  attempt  to  establish  a 
pattern  of  conduct. 

DeLeonibus  testified  that  he  was  attempting  to 
amuse  and  shock  sports  editor  Kris  Freeman, 
whom  a  colleague  described  as  a  somber-minded 
Christian.  The  offending  quote,  attributed  to  the 
coach,  read:  “Dixon  sucks  donkey  dicks,  and 
doesn’t  wipe  the  shit  off  before  practice.  We  like 
to  keep  him  at  the  sweeper  position  so  his  sperm 
breath  will  stop  people  from  penetrating  to  the 
goal.  Speaking  of  penetrating,  he  prefers  tall,  red¬ 
headed  guys. Told  me  to  tell  Kris  he  said  hello.” 

Freeman,  who  happens  to  be  tall  and  redhead¬ 
ed,  testified  he  never  saw  the  quote  because  he  left 
part  of  the  stort’  unedited,  according  to  plaintiff 
attorney  Kelly  and  two  staff  members.  Reading  the 
entire  article,  he  insisted,  would  have  forced  him 
to  miss  deadline. 

Freeman  was  suspended  after  the  incident. 
According  to  a  staffer,  management  felt  his  biggest 
mistake  was  neither  inadequate  supervision  of 
DeLeonibus  nor  failing  to  read  the  entire  .story.  It 
was  his  failure  to  do  a  spell<heck,  which  would 
have  flagged  the  words  “dicks”  and  “shit.” 

After  the  incident,  the  words  “a.ss”  and  “asses” 
were  added  to  the  spell-check’s  vocabulary'  .so  it 
could  be  counted  on  to  catch  expressions  like 
Boyd’s  use  of  “ass  kicking.” 

Freeman,  who  has  since  been  promoted  to 
new's  editor  of  Ciannett’s  nearby  Hendersonville 
Star  Sews,  refused  to  comment  for  this  story. 

Three  days  after  the  phony  quote  appeared,  the 
Sews-Exaniiner  printed  a  front-page  apology  in  its 
next  edition.  It  also  printed  DeLeonibus’  apology 
as  a  letter  to  the  editor. 

Nonetheless,  the  jury  awarded  Dixon  $5(K),0(K) 
in  compensatory  damages  and  $.^()0,()(M)  in  puni- 


Teacher  rep  seeking 
4°/o  raise  for  cohorts 


.tiflJi 


Every  precaution 
can’t  halt  outburst 

Administrators  say  more  discioline  needed 


n  fl 


tive  damages.  Lassiter  only  won  compensatory- 
damages. 

The  story  caused  Dixon  emotional  stress,  he  tes¬ 
tified,  and  led  him  to  see  a  psychiatrist.  The  teenag¬ 
er  dropped  out  of  one  class  because  of  students’ 
comments  and  discovered  the  made-up  quote  was 
widely  known  during  soccer  matches  in  other 
towns  when  opposing  play  ers  asked,  “Which  one 
is  donkey  Dixon?” 

Adding  to  the  newspaper’s  woes,  Dixon  turned 
out  to  have  a  sterling  character,  a  standout  3.8 
grade  average  and  a  history  of  activity  in  his 
Baptist  congregation.  His  school’s  girls  club  voted 
him  “Gentleman  of  the  Year,”  and  the  .senior  class 
named  him  “Mr.  Personality.”  He  is  now  at  the 
University  of  Tennessee. 

On  the  stand,  Dixon  testified.  “1  knew  people 
wouldn’t  think  it  was  true,  but  they  must  have 
thought  1  had  done  something  to  deserve  the  arti¬ 
cle  being  written." 

DeLeonibus  explained  he  invented  the  ugly 
quote  only  for  laughs,  not  out  of  dislike  for  Dixon, 
whom  he  had  taught  to  play  drums  and  whose 
older  sister  he  had  dated.  According  to  a  staff 
.source,  DeLeonibus’  misguided  prank  was,  in  part, 
his  way  of  showing  his  editor  that  he  could  write 
negatively  about  his  friend. 

As  punishment,  publisher  Bob  Atkins  placed  his 
two  top  editors,  Rogers  and  Collins,  on  probation 
for  90  days. 

When  Atkins  was  asked  for  comment,  the  pub¬ 
lisher  asked  to  have  an  advance  copy  of  this  story- 
faxed  to  him.  When  he  was  told  E&P  did  not  pro 
vide  advance  copies,  he  declined  comment. 

Then,  last  November,  10  months  after  the  quote 
appeared,  Rogers  was  suspended  without  pay  for 
four  days  for  mistaken  use  of  a  byline. 

A  byline  mix-up  might  seem  minor,  but  this 
error  had  unusual  wrinkles.  The  story  concerned 
the  appointment  of  a  state  director  for  a  child 
advocacy  unit  and  noted  the  new  director, 
Rosemary  Bates,  was  married  to  the  newspaper’s 
editor,  Steve  Rogers. 

It  was  written,  it  turned  out,  on  a  newsroom 
cx)mputer  by  Bates  herself,  edited  by  her  husband 
and  carried  the  byline  of  staff  reporter  Claudia 
Edwards,  who  knew  nothing  about  it  until  she 
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spotted  her  byline  in  print. 

Publisher  Atkins  learned  of  the  wayward  byline 
when  he  read  a  column  by  Henry  Walker,  a  press 
critic  with  the  alternative  Nashville  Scene. 

Rogers,  a  Yale  graduate  who  interrupted  his 
journalism  career  for  several  years  to  serve  as  chief 
of  staff  of  a  Congressman’s  office  in  Washington, 
agreed  to  an  interview  but  limited  discussion  to  a 
vigorous  defense  of  his  journalistic  accomplish¬ 
ments  and  the  propriety’  of 
letting  his  wife  report  her 
own  promotion.  “The  fact 
that  she  wrote  it  at  the  news¬ 
paper  is  absolutely  no  differ¬ 
ent  than  if  she  mailed  it  to 
me,”  said  Rogers. “Tell  me,”  he 
demanded  angrily,“the  differ¬ 
ence  in  her  sitting  there  at 
the  computer!  What  is  the 
conflict?  A  conflict  of  inter¬ 
est  is  when  y'ou  are  doing 
something  that  is  wrong.  This  isn’t  wrong.  1  can’t 
even  see  the  perception  of  a  conflict  of  interest 
here.  There  is  a  whole  lot  of  stuff  being  made  out 
of  nothing  just  because  she’s  my  wife.” 

Rogers  insisted  anyone  in  his  community  could 
walk  into  his  newsroom  and  write  a  story.  A  resi¬ 
dent  with  a  news  release,  he  said,  does  just  that 
about  once  every  three  weeks. 

In  addition  to  running  a  staff  of  eight  reporters, 
Rogers  doubles  as  an  editorial  writer,  and  he  boast¬ 
ed  that  he  lashed  out  four  times  last  year  at  his 
wife  —  who  also  serves  on  the  local  planning 
board  —  for  positions  she  was  advocating. 

Rogers  conceded  the  story’  should  not  have  had 
a  byline,  and  nobody  has  determined  how 
Edwards’  name  got  there. 

The  News-Examiner  has  won  more  than  70 
local  and  national  awards  during  his  1 1-year 
tenure,  Rogers  said. 

Dixon’s  lawyer  Kelly  used  the  byline  incident  to 
reinforce  his  argument  about  a  continuing  pattern 
of  newsroom  irregularities. 

Also  damaging  the  newspaper’s  case  were  its 
pay  scales.The  sports  editor  and  reporter  received 
$7.30  and  $6.60  an  hour,  respectively,  not  much 
above  the  federal  minimum  wage,  said  attorney 
William  Moore,  who  represented  coach  Lassiter. 
“You  have  to  hire  good  people  to  have  a  good 
product,”  said  Moore,  who  called  the  newspaper’s 
journalism  “really  no  more  than  filler  for  the  adver¬ 
tising.”  Another  damaging  factor,  according  to 
Dixon’s  attorney  Kelly,  was  a  deposition  by  sports 
editor  Freeman,  who  conceded  one  reporter 
inserted  a  “hick  joke”  to  refer  to  nearby 
Westmoreland,  which  has  2,500  residents. 

When  Freeman  was  called  to  testify’,  it  was  wide¬ 
ly  known  he  faced  a  jury’  with  three  members 
from  the  so-called  “hick”  community.  Freeman  tes¬ 
tified  he  had  been  mistaken  in  his  earlier  recollec¬ 
tion  about  the  use  of  the  slur  “hick,”  said  Kelly  and 
one  of  Freeman’s  colleagues.  The  reference  to 
Westmoreland,  he  explained,  had  been  a  milder 
comment  that  merely  expressed  bemusement  at 
the  school  coach’s  unusually  pronounced  drawl. 


The  newspaper  had  not  decided  whether  to 
appeal,  according  to  defense  lawyers  Dick  Batson, 
who  represented  the  News-Examiner,  and  William 
Willis,  Gannett’s  local  attorney.  Willis  declined  to 
answer  questions  about  libel  insurance  coverage. 

At  Gannett’s  Arlington,  Va.,  headquarters,  vice 
president  and  .senior  legal  counsel  Barbara  Wall 
said,“It  was  a  mistake,  and  the  newspaper  has  apol¬ 
ogized,  and  they  did  everything  they  could  to  cor¬ 
rect  the  situation.”  For  a  libel 
case  to  revolve  around  words 
never  intended  for  publica¬ 
tion  was  “fairly  unusual,”  said 
Wall.  An  appeal,  she  added, 
might  contest  the  legality’  of 
holding  a  parent  corporation 
liable,  adding,  “We  think  that 
was  an  incorrect  ruling  by 
the  trial  court. 

“Our  research  shows  that 
the  parent  is  not  usually 
responsible  for  editorial  content  of  publications 
published  by  subsidiaries,”  said  Wall,  “particularly 
where  the  editorial  decisions  are  made  at  the  local 
level,  which  is  the  case  within  Gannett.” 

Batson,  the  News-Examiner’s  lawyer,  wouldn’t 
say  whether  editorial  policy  has  changed  because 
of  the  suit.  “I  don’t  know  if  you  can  ever  assure 
that  mistakes  won’t  be  made  by  human  beings,” 
Batson  said.  “I’m  not  going  to  comment  on  w’hat 
has  been  done  or  what  is  planned  to  be  done  in 
terms  of  post-remedial  measures,  if  anything.” 

Gannett,  which  owns  the  newspaper  through  a 
subsidiary’  within  a  subsidiary’,  maintained  during 
the  trial  that  it  was  not  responsible  for  what  the 
newspaper  did. 

One  of  the  newspaper’s  most  damaging  faults  in 
the  jury’s  eyes,  according  to  Dixon’s  lawyer  Kelly, 
was  its  failure  to  forewarn  the  teenager  before  he 
arrived  at  school.  Overnight  editors  had  discov¬ 
ered  the  quote  at  5:20  a. m.  and  quickly  telephoned 
Rogers.  “Are  all  the  papers  gone?”  he  demanded. 
They  were:  An  independent  contractor  had 
trucked  them  to  vending  machines  and  conve¬ 
nience  stores,  and  carriers  were  finishing  their 
routes.  At  the  News-  Examiner  office,  staffers  used 
scissors  to  cut  DeLeonibus’  story  out  of  editions 
available  on  the  office’s  front  desk,  but  officials  dis¬ 
agreed  over  whether  an  effort  was  made  to 
retrieve  distributed  newspapers. 

An  overnight  staffer  telephoned  the  coach,  but 
Kelly  said  the  News-Examiner  never  explained  in 
court  why  the  teenager,  whose  father  had  a  listed 
telephone  number,  wasn’t  called. 

News-Examiner  officials  said  in  interviews  they 
couldn’t  find  the  first  name  of  the  teenager,  who 
was  universally  known  by  his  nickname  Bubba. 

Later  in  the  morning,  publisher  Atkins  drove  to 
a  store  owned  by  the  family  of  Dixon’s  mother  and 
apologized  to  her.  But  it  was  too  late  to  head  off 
her  son’s  trauma  at  school. 

“He  was  devastated,”  said  attorney  Kelly.  “The 
principal’s  testimony  was  that  he  had  never  seen 
so  many  newspapers  in  the  high  school  before 
that  day  or  since.” 


“It  was  a  mistake, 
and  the  newspaper  has 
apologized,  and  they  did 
everything  they  could  to 
correct  the  situation.” 

—  Barbara  Hall,  president  and 
senior  legal  counsel,  Gannett  Co. 
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BY  M.L.  STEIN 


Ku  Klux  Klan  Newspaper 
Diversion  Campaign  Spreads 

Organization's  national  imperial  wizard  confirms  activities  in  multiple  states; 
latest  incidents  reported  in  Texas  and  California 

IN  THE  LATEST  in  a  spreading  series  of  such  free-circulation  papers  that  are  easily  removed 
incidents,  newspapers  in  California  and  Texas  from  their  street  racks.  In  one  recent  instance,  it 
report  that  a  portion  of  their  print  runs  have  used  out-of-date  copies  of  a  for-pay  daily  newspa- 
been  commandeered  for  Ku  Klux  Klan  per  —  the  Lodi  Neu’s-Sentinel.  Those  copies  are 
recruitment  drives.  believed  to  have  been  taken  from  trash  dumpsters. 

In  what  it  calls  “newspaper  night  riding,”  the 
Klan  takes  the  newspapers  from  street  racks,  THE  WIZARD  SAYS  IT'S  LEGAL 
wraps  them  with  its  recruitment  literature  and  In  an  interview  with  the  Indianapolis  Star  a 
then  delivers  that  package  to  the  lawns  and  few  weeks  ago,  Jeff  Berr>',  national  imperial  wizard 
doorsteps  of  local  communities.  of  the  KKK,  confirmed  his  group  was  diverting 

The  latest  newspapers  to  report  Klan  diversion  newspapers  in  various  states  and  said,“We  checked 
of  their  print  products  are  the  Classified  Gazette  with  civil  liberty  lawy  ers  and  all  that.  And  what 
of  Santa  Rosa,  Calif.,  and  the  Dallas  Observer,  we’re  doing  is  legal.”  Berry',  who  lives  near  Butler, 
Employment  News, Greensheet  ^nAThrifty  Nickel  Ind.,  said  the  Klan  has  distributed  its  literature 
around  the  Dallas  region  of  Texas.  with  newspapers  in  several  communities  in  that 

state  although  he  did  not  identify  the  publications. 

A  DRAGON  SPEAKS  In  reporting  the  latest  California  incident,  the 

In  an  interview  with  United  Press  International,  daily  Santa  Rosa  Press  Democrat,  which  w  as  not 
Jody  Chapman,  grand  dragon  of  the  Texas  Knights  targeted  by  the  Klan,  reported  that  the  police 
of  the  Ku  Klux  Klan,  confirmed  that  his  organiza-  didn’t  know  if  any  laws  had  been  violated  and 
tion  was  diverting  the  papers  for  its  regional  pro-  were  awaiting  an  opinion  from  the  district  attor- 
motional  campaigns.  A  resident  of  Odessa,  Texas,  ney’s  office.  The  paper  added  that  an  FBI 
C^hapman  told  UPI  he  intended  to  continue  using  spokesman  in  San  Francisco  said  there  w'as  no 
newspapers  in  this  manner  “for  the  rest  of  his  life.”  clear  violation  of  the  law'  and,  unless  one  can  be 
Many  of  the  community  members  who  receive  shown,  the  leaflets  are  protected  by  the  First 
such  materials  assume  that  the  new'spaper  sold  its  Amendment. 

insert  advertising  services  to  the  KKK,  one  of  the  Following  the  Lodi  incident,  Jim  Ewart,  an  attor- 
country’s  oldest  and  most  infamous  hate  groups.  ney  for  the  California  Newspaper  Publishers 
There  are  frequently  angry’  reactions.  Association,  said  the  KKK  messages  are  protected 

In  Santa  Rosa,  Kathy  Noble,  Classified  Gazette  by  the  First  Amendment,  but  w'rapping  them 
office  manager,  said  the  paper  received  “tons  of  around  a  paid  publication  runs  afoul  of  the  law  in 

that  it  tampers  with  a  prod¬ 
uct  for  sale.  There  is  no  con¬ 
stitutional  cover  for  free 
newspapers  or  magazines, 
but  they  might  be  able  to 
seek  civil  remedies  for  eco¬ 
nomic  damage,  he  suggested. 

Others  suggested  that  the 
publishers’  only  recourse 
was  to  file  “theft  of  services” 
charges  against  the  Klan 
because  it  is  using  the  papers 
to  deliver  advertisements  at 
the  same  time  it  has  not  paid 
for  those  ad  insertions. 

No  publisher  has  yet  taken 
legal  action  against  the  Klan 
and  most  have  explained 
they  don’t  intend  to  in  order 
to  deny  the  organization  any 
further  publicity'.  ■ 


complaints”  from  Santa  Rosa 
residents  after  they  received 
Klan  literature  in  their 
papers.  “People  are  under¬ 
standably  very  upset,”  she 
added.  “And  it’s  implicating 
Gazette  ties  to  the  KKK, 
which  is  not  true.” 

E&P  has  previously 
reported  that  the  Tri-County 
News  and  the  Town  Flyer 
newspapers  of  the 
Pittsburgh,  Pa.,  area  and  the 
News-Sentinel  and  the 
California  Job  Journal  of 
Lodi,  Calif.,  have  had  sections 
of  their  print  runs  taken  and 
redistributed  as  part  of  Klan 
promotional  activities. 

In  most  cases,  the  Klan 
takes  current  editions  of 
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BY  ALLAN  WOLPER 

White  Adviser  Canned 
At  Black  Ga.  Campus 

Administrator  denies  link  between  firing  and  reporting; 
denies  comments  to  reporters  about  Jewish  male  opponents 


J'  OYCE  BAILEY,  an  African-American  reporter 
for  the  Macon  (Ga.)  Telegraph,  listened 
politely  as  Josephine  Davis,  the  vice  presi¬ 
dent  of  academic  affairs  at  Fort  Valley  State 
University',  fumed  in  frustration. 

“How  do  I  know  that  he  [John  Schmitt]  is  not 
part  of  that  group  of  white  Jewish  men  from 
New  York  City?”  Schmitt  is  the  adviser  to  the  uni¬ 
versity’s  Peachite,  whose  yearlong  investigative 
binge  included  an  analysis  of  Davis’  tenure  at 
York  College  in  Queens,  N.Y. 

“Dr.  Davis  thought  Schmitt  was  connected  to 
the  people  in  New  York  who  had  cost  her  job,” 
said  Bailey.  “She  thought  he  might  be  Jewish.” 

Davis  received  a  resounding  no-confidence 
vote  in  November  1994  by  the  predominantly 
white  faculty  at  York  College  three  years  after  she 
became  the  first  African-American  woman  presi¬ 
dent  in  the  City  University'  of  New  York  system. 

She  resigned  on  Feb.  1, 1995,  just  before  a 
CUNY  audit  accused  her  of  questionable  financial 
practices.  She  was  transferred  to  Queens  College 
for  a  year  before  her  appointment  to  Fort  Valley,  a 
mainly  black  institution  25  miles  south  of  Macon, 
Ga. 

Bailey,  who  has  covered  higher  education  the 
past  six  years  for  the  Telegraph,  believed  Davis 
held  Schmitt  responsible  for  every  thing  the  stu¬ 
dents  published. 


THE  ADMINISTRA¬ 
TOR  —  Josephine 
Davis,  vice 
president  for 
academic  affairs, 
Fort  Valley 
University,  Fort 
Valley,  Ga.,  denies 
meddling  in  the 
student  paper  and 
linking  adviser 
John  Schmitt  to  a 
"group  of  white 
Jewish  men  from 
New  York  City." 


“Dr.  Davis  didn’t  understand  what  the  role  of 
an  adviser  to  the  student  paper  is  supposed  to 
be,”  Bailey  said. 

Schmitt,  by  all  accounts,  instilled  a  passion  for 
journalism  at  the  student  newspaper  when  he 
became  its  adviser. 

Student  journalists  criticized  the  campus 
police  response  to  an  asthmatic  student  who 
died,  probed  pricing  practices  at  the  campus 
bookstore  and  alleged  the  university'  violated  fed¬ 
eral  privacy  laws. 

NO  RENEWAL 

In  March,  Schmitt  was  informed  in  a  letter 
from  Isaac  D.  Crumbly,  dean  of  arts  and  sciences, 
that  his  one-year  contract  —  as  assistant  profes¬ 
sor  and  media  adviser  —  had  not  been  renewed. 

“He  did  an  excellent  job,”  said  John  Omachonu, 
chair  of  the  communications  department.  “I  was 
surprised  that  he  was  not  reappointed. The 
administration  has  not  given  us  any  reason.  It  had 
to  be  because  of  the  Peachite.  ” 

Davis  denied  in  two  separate  interviews  that 
she  attributed  her  problems  at  York  to  any  ethnic 
group  and  rejected  any  attempt  to  link  her  to 
Schmitt’s  firing. 

“I  never  said  anything  like  that,”  she  declared. 
“Why  would  someone  say  I  said  something  like 
that?  It  is  totally  inaccurate. 

“The  authorization  for  the  non-reappointment 
of  faculty  is  granted  to  the  dean  of  the  college. 
My  office  had  nothing  to  with  the  decision-mak¬ 
ing  involving  Dr.  Schmitt.” 

Bailey  said  the  Macon  Telegraph,  a  Knight 
Bidder  newspaper,  decided  against  publishing 
anything  about  her  conversation  with  Davis  or 
the  tumult  at  Fort  Valley  because  it  did  not  want 
to  be  perceived  as  picking  on  her. 

“My  editors  said  we  will  run  a  story  if  Schmitt 
sues  to  get  his  job  back,”  Bailey  explained. 

THE  PEACHITE  SPEAKS 

Peachite  editor  in  chief  Anika  White  said 
Schmitt’s  dismissal  would  not  quiet  the  student 
newspaper. 

“They  want  to  censor  us,”  said  White,  the  22- 


Wolpei;  professor  of  journalism  at  the  Newark, 
N.J.,  campus  of  Rutgers  University'  covers  the 
campus  press  for  E&P 
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CAMPUS  JOURNALISM 


THE  STUDENT  JOURNALIST  — 


Anika  White,  the  Peachite 
editor  in  chief  who  detailed 
Davis’  ouster  from  City 
University  of  New  York  and 
confirmed  her  statements  about 
Jewish  white  men,  promises 
the  firing  of  Schmitt  won't 
silence  the  student  paper. 


THE  DEPARTMENT 
CHAIRMAN  —  John 
Omachonu,  chairman  of  Fort 
Valley's  communications 
department,  says  John  Schmitt 
"did  an  excellent  job"  and 
must  have  been  fired  because 
of  the  Peachite's  hard-hitting 
stories. 


THE  ADVISER  —  John  Schmitt, 
fired  as  teacher  and  adviser  to 
student  paper  after  aggressive 
reporting  on  administrator 
Josephine  Davis,  plans 
reverse-discrimination  suit 
against  school  over  Davis' 
remarks,  quoted  by  two  black 
reporters,  about  Jews 

year-old  senior  whose  front¬ 
page  story  on  Davis’  past 
won  a  Georgia  Student  Press 
Association  award.  “But  even 
if  we  lose  Dr.  Schmitt,  we 
are  still  going  to  look  into 
everything  that  goes  on  at  this  cam- 
pus.The  students  have  a  right  to  know 
about  all  the  issues  because  they  are 
paying  good  money  to  come  here.” 

White  disclosed  that  Davis  had 
expressed  to  her  some  of  the  same 
misgivings  about  Schmitt’s  ethnic  alle¬ 
giance  that  Bailey  had  spoken  about. 

“Dr.  Davis  said  there  were  a  lot  of 
Jewish  white  men  at  York  College  who 
had  wanted  her  gone,”  said  White,  an 
African-American  student.  “She  said  the 
majority  of  them  wanted  her  out.” 

White  decided,  however,  not  to 
write  about  her  talk  with  Davis.  “I  did¬ 
n’t  put  it  in  the  paper  because  I  was 
afraid  it  might  offend  the  people  who 
read  it,”  White  explained.  “I  never 
brought  it  up  to  anyone.” 

LEGAL  FIGHT  LOOMS 

Schmitt,  a  former  administrative  law- 
judge  at  the  Indiana  Department  of 
Labor  before  becoming  a  reporter  for 
several  newspapers  in  Indiana,  met 
recently  with  attorneys  for  the 
American  Civil  Liberties  Union  and  the 
Georgia  First  Amendment  Center. 

The  ACLU  told  me  that  they  might 
take  my  case  as  one  of  their  own,” 
Schmitt  said. 

Gerry  Weber,  legal  director  of  the 
Georgia  ACLU,  believes  Schmitt’s  firing 
would  have  “real  serious  First 
Amendment”  ramifications  if  a  link  can 
be  proven  to  his  work  at  the  student 
paper. 

Schmitt,  who  is  white,  plans  to  file  a 
discrimination  suit  alleging  Fort  Valley- 
violated  his  civil  rights  and  the  First 
Amendment. 

“I  will  pursue  all  claims  . . .  which 
provide  relief  for  discrimination  on  the 
basis  of  color  and  race,”  he  told 
Crumbly  in  a  letter. 

“Dr.  Davis  thinks  that  I  am  Jewish,” 
said  Schmitt,  who  jokingly  describes 


himself  as  a 
lapsed  Catholic. 

“If  she  is  found  to 
have  acted 
against  me 
because  she 
thinks  that  I  am 
Jewish,  that  is  dis¬ 
crimination.” 

About  70%  of  Fort  Valley  faculty- 
members  are  from  minority  groups, 
while  the  student  population  is  about 
90%  African  American. 

Crumbly,  in  a  brief  interview, 
declined  to  comment  on  Schmitt’s  alle¬ 
gations  because  it  "was  a  personnel 
matter.” 

Kan  Chandras,  an  Asian-Indian  pro¬ 
fessor  of  education  at  Fort  Valley  and 
president  of  the  campus  chapter  of  the 
American  Association  of  University- 
Professors,  predicts  Schmitt  will  win  in 
his  court  fight. 

NO  DEMOCRACY  HERE' 

“The  administration  wants  to  con¬ 
trol  everything  here,”  Chandras  said  in 
a  lengthy-  telephone  interv  iew. “It  is  a 
black  institution,  and  Schmitt  is  a  white 
faculty  member.  People  are  afraid  of 
saying  anything.  There  is  no  democracy 
here.” 

Schmitt  said  he  knew  he  would  be 
fired  after  the  Peachite  began  to  sow 
its  investigative  oats. 

“The  paper  had  been  a  disgrace 
before  I  got  there,”  he  said.  “And  one  of 
the  Telegraph  reporters  told  me  I 
would  be  fired  if  the  students  kept  up 
their  aggressive  reporting.  And  I  sus¬ 
pect  they  were  right.” 

Chandras,  in  fact,  warned  the  state 
AAUP  executive  committee  in  January- 
that  Schmitt  might  become  a  free 
speech  poster  case. 

“I  felt  that  the  administration  might 
want  to  retaliate  because  of  the 


Peachite^  siid  Chandras.  “But  I  didn’t 
think  they  would  terminate  him.” 

NEW  YORK  TIP 

It  all  began  last  September,  when  an 
envelope,  addressed  to  “college  news¬ 
paper,  Fort  Valley  State,  arrived  in  the 
newsroom  amid  a  pile  of  press  releas¬ 
es. 

"The  only  thing  inside  was  a 
Neu'sday  clipping  about  some  CUNY 
investigations,”  recalled  Victor 
Kulkosky-,  then  editor  in  chief  of  the 
Peachite. "I  w-as  ready-  to  toss  it.Then  I 
saw  the  line  about  Dr.  Davis.” 

The  line,  highlighted  in  yellow  near 
the  end  of  an  article  on  alleged  finan¬ 
cial  chicanery-  at  CUNY,  said: “York 
College  President  Josephine  Davis  was 
ousted  after  an  audit  found  she  had 
used  college  money  to  renovate  her 
house  and  go  to  South  Africa.” 

Kulkosky-  stared  at  the  story  for  five 
minutes  before  handing  it  to  Schmitt, 
sitting  across  from  him.  “There  are 
times  when  I  regret  opening  that  enve¬ 
lope,”  he  said  wistfully-. 

Kulkosky-,  who  co-wrote  the  story-  on 
the  death  of  the  asthma  victim,  had 
personal  misgivings  about  investigating 
Davis. 

“1  didn’t  like  the  idea  of  anonymous 
people  sending  clippings  and  1  wor¬ 
ried  about  a  potential  conflict  because 
my  wife  is  a  faculty  member,”  said  the 
38-year-old  student  journalist. 

Despite  his  reservations,  Kulkosky 
sent  a  letter  to  Davis  asking  for  an 
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interview.  Davis  responded  by  calling 
Kulkosk>''s  wife, Terri,  an  assistant  pro¬ 
fessor  of  social  work  and  head  of  the 
criminal  justice  department. 

“She  asked  Terri  why  1  wanted  to  a 
write  a  story  about  what  had  hap¬ 
pened  at  York,”  Kulkosky  recalled.  “At 
first  1  thought  it  was  intimidation,  but 
later  1  changed  my  mind.  Dr.  Davis  and 
my  wife  were  friends.” 

After  culling  Nexis,  Kulkosky  found 
the  October  1994  New  York  Newsday 
investigation  into  Davis’  problems  at 
York,  as  well  as  clips  from  the  New 
York  Times,  New  York  Post  and  Daily 
News. 

“The  articles  were  vague,”  said 
Kulkosky,  scheduled  to  work  this  sum¬ 
mer  as  a  Dow  Jones  intern  at 
Bloomberg  Financial  News.  “I  thought 
it  was  old  stuff  But  Dr.  Schmitt  said  we 
had  to  do  it.  He  said  the  story  was  big¬ 
ger  than  both  of  us.” 

Schmitt  then  assigned  the  story  to 
White. “Victor  told  me  his  marriage 
would  fall  apart  if  he  kept  working  on 
the  stor>',”  Schmitt  said.  “It  was  the  only 
time  I  did  that  all  semester.” 

Kulkosky  insisted  Schmitt  stepped 
over  the  line.  “Assigning  stories  was  my 
job,”  he  said. “It  is  not  supposed  to  be 
the  adviser’s  role.” 


Terri  Kulkoskj'  chuckled  at  the 
notion  that  the  Davis  story  threatened 
her  marriage. 

“I  told  Victor  he  should  look  for  the 
truth,”  she  said  in  an  interview. “I  told 
him  that  if  you  believe  in  the  story.  I’ll 
back  you  one  hundred  percent.  I  cer¬ 
tainly  wasn’t  going  to  divorce  my  hus¬ 
band  over  this. 

“Issues  of  race  and  gender  are 
always  with  us.  My  husband  is  a  white 
male.  I  am  an  African-American  female. 
John  Schmitt  is  a  white  male.  Dr.  Davis 
is  an  African-American  woman.  We  see 
things  from  different  perspectives.  I 
wanted  my  husband  to  remember 
that.” 

DAVIS'  PROBLEMS 

Davis  was  appointed  president  of 
York  in  June  1991,  and  within  a  year 
was  embroiled  in  a  fierce  academic 
battle  with  York’s  87%-white  faculty.  In 
subsequent  months,  her  administrative 
decisions  incurred  the  wrath  of  the 
college’s  black  professional  staff  as 
well. 

The  situation  worsened  after  New 
York  Newsday’s  Oct.  9, 1994  report 
that  Davis  had  spent  $272,117  to  reno¬ 
vate  her  official  residence,  $67,770  to 
remodel  her  office,  and,  among  other 
things,  $3,000  for  a  trip  to 
South  Africa  in  which  her 
husband,  Gordon,  acted  as 
her  driver. 

Davis  eventually  reim¬ 
bursed  CUNY  for  $9,000 
in  expenditures  that 
included  her  hus¬ 
band’s  plane  ticket 
and  $700  she  gave  to 
local  political  candi¬ 
dates. 

She  also  incurred 
the  wrath  of  the  facul¬ 
ty  —  80%  of  whom 
voted  for  a  statement 
of  no  confidence  in 
her.  A  month  later,  in 
November  1994,  a 
group  called  the 
Concerned  Black 
Faculty  and  Staff  voted 


The  Peachite  has  been  no 
pushover  under  adviser 
John  Schmitt.  Examples, 
left,  show  aggressive  cov¬ 
erage  of  campus  cops  and 
administrators.  A  story  (not 
shown)  in  April  listed  the 
salaries  of  administrators. 
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to  censure  her. 

Still,  Davis  had  her  supporters.  Right 
before  the  no-confidence  vote,  York 
professors  Conrad  Dyer  and  Elizabeth 
Anderson  told  the  New  York  Times 
Davis  was  a  victim  of  a  “sexist  racist 
lynching  orchestrated  through  the 
nefarious  activities  of  a  cabal  of  pri¬ 
marily  white  males.” 

Ralph  T.  Punter,  a  counselor  in  the 
York  College  financial  aid  office,  said 
the  school’s  African  Americans  were 
major  players  in  Davis’  resignation. 

‘Although  the 
cichnhilstratlou’s  deed  of 
firitig  an  outstanding 
professor  . . .  appears  to  be 
their  way  of  trying  to 
shut  up  the  staff  of  the 
student  newspaper  that 
won’t  work.” 

“The  white  faculty  here  used  to 
walk  by  me  and  not  say  a  word,”  said 
Punter,  a  leader  of  the  Concerned 
Black  Faculty  and  Staff  “But  they  need¬ 
ed  our  support  to  seal  it. 

“When  Dr.  Davis  came  on  board,  we 
thought  she  would  be  a  great  presi¬ 
dent.  But  she  disappointed  us.  She 
transferred  people  who  didn’t  agree 
with  her.  It  was  a  mess.That’s  why  we 
banded  together  with  the  white  facul¬ 
ty.” 

Punter  had  hoped  that  Davis  would 
improve  minority  hiring  at  York  to  pro¬ 
vide  role  models  for  students,  then 
65%  African  American.  “But  she  never 
did,”  Punter  said. 

THE  FUTURE 

Peachite  staffers,  meanwhile,  decid¬ 
ed  to  use  their  editorial  clout  to  win 
back  their  adviser.  In  an  editorial  enti¬ 
tled  “Censorship  of  the  Student  Press,” 
they  wrote;  “Although  the  administra¬ 
tion’s  deed  of  firing  an  outstanding 
professor  . . .  appears  to  be  their  way  of 
trying  to  shut  up  the  staff  of  the  stu¬ 
dent  newspaper,  that  won’t  work.” 

Davis,  for  her  part,  denies  meddling 
with  the  paper.  “I  have  no  desire  to  get 
involved  in  what  the  Peachite  does,” 
she  said. 

“My  only  interest  is  in  academic 
affairs.  We  want  all  of  our  students 
who  are  involved  in  journalism  to 
receive  a  quality  education.” 
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New  Radio  Cluster  Tactics 
Target  Newspaper  Accounts 

At  recent  NAB  gathering,  broadcasters  were  coached  about  how  to  use 
"superopoly"  strategies  to  go  after  newspapers'  largest  local  advertisers 


Newspapers  are  vulnerable  to  attack 

by  clusters  of  local  radio  stations  selling 
advertising  in  a  coordinated  way,  the 
National  Association  of  Broadcasters  del¬ 
egates  were  told  at  their  Las  Vegas  meeting  recent¬ 
ly. 

Radio  executives  attending  the  Nevada  NAB 
seminar  were  urged  to  consider  the  use  of  “multi- 
opoly”  or  “superopoly”  tactics  to  target  newspa¬ 
pers’  largest  advertising  accounts. 

Until  the  Telecommunications  Act  of  1996 
forced  the  Federal  Cximmunications  Commission 
to  change  its  rules  on  multiple  radio  station  own¬ 
ership  in  a  single  market,  owners  were  limited  to 
one  AM  and  one  EM  station  in  each  market. There 
were  also  strict  rules  against  signal  overlaps  from 
out-of-market  stations. 

Then  came  “duopoly,”  as  the  FCC  permitted 
ownership  of  two  AMs  or  FMs  in  a  market.  Now,  in 
major  markets,  owners  can  hold  up  to  eight  radio 
stations,  and  in  smaller  markets  they  can  own  up 
to  three  or  four.  The  maximum  of  eight  is  some¬ 
times  called  a  “superopoly”  in  radio  parlance. 

Radio  executives  studying  how  to  take  maxi¬ 
mum  advantage  of  this  new  muscle  invited  four 
leading  authorities  to  Las  Vegas  to  coach  them  on 
management  techniques  for  multiopoly  clusters  of 
radio  stations  in  a  single  market.  They  discussed 
personnel  issues,  the  opportunities  a  large  cluster 
offers  for  cost  reduction,  cross-promoting  one  sta¬ 
tion  on  the  others,  event  marketing  opportunities 
for  station  clusters  and  more. 

CINCINNATI  ENQUIRER  TARGETED 

One  of  the  experts  —  Mike  Kenney,  market 
manager  for  Cincinnati-based  Jacor  Communica¬ 
tions  —  detailed  how'  he  planned  to  use  his 
regional  superopoly  of  radio  stations  to  target  the 
multi-million  dollar  advertisers  of  the  Gannett- 
owned  Cincinnati  Enquirer. 

Jacor  is  a  radio  juggernaut  —  the  nation’s  second 
largest  group  with  198  radio  stations  owned,  oper¬ 
ated  or  managed  in  48  market  areas,  and  WKRC-TV 
in  Cincinnati.  It  syndicates  the  top  three  radio  pro¬ 
grams  in  the  country,  including  the  Dr.  Laura 
Schlessinger  and  Rush  Limbaugh  programs.  Jacor  is 
publicly  traded  on  NASDAQ;  about  one-third  is 
owned  by  the  Zell/Chilmark  investment  group 
headed  by  Chicago  venture  capitalist  Sam  Zell. 


Zollman  is  a  journalist  and  a  new  media 
consultant  from  Altamonte  Springs,  Fla. 
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Kenney  told  NAB  attendees  that  Jacor  s  group  of 
four  AM  and  four  EM  stations  would  soon  use  the 
superopoly  strategy  to  outgun  the  Cincinnati 
Enquirer  in  audience. 

Kenney  said  he  has  hired  a  key  sales  executive 
away  from  the  Enquirer  to  focus  on  the  paper’s 
major  accounts  and  turn  their  newspaper  adver¬ 
tising  dollars  into  radio  dollars. 

“Our  unduplicated  ‘cume’  of  the  eight  radio  sta¬ 
tions  is  1 . 1  million;  the  circulation  of  the  Cincin¬ 
nati  Enquirer  is  350,000.  So  where  in  the  past  we 
couldn’t  do  anything  about  the  newspaper,  now 
we  can,”  he  said.  (Cume  is  the  broadcasting  term 
for  the  cumulative  number  of  individuals  reached 
in  a  given  market  in  a  given  period.) 

According  to  Kenney  in  the  old  days,  before 
consolidation  of  ownership  in  radio  markets,  the 
best  way  for  radio  stations  to  sell  against  newspa¬ 
pers  was  to  convince  advertisers  to  reduce  their 
linage  and  spend  the  difference  on  radio.  Now,  he 
said,  Jacor  can  afford  a  dedicated  sales  rep  just  to 
go  after  the  larger  ad  accounts  of  newspapers. 

“She  knows  where  the  bodies  are  buried;  she 
knows  when  (the  advertisers’)  contracts  are  up; 
she  knows  what  they  are  spending.  She’s  going  to 
be  able  to  go  out  and  sell  all  eight  of  these  radio 
stations,”  Kenney  told  the  crowd  of  about  125, 
most  of  them  radio  station  general  managers. 

ENQUIRER:  NQT  UNCQNCERNED' 

Dave  Hunke,  executive  vice  president  of  mar¬ 
keting  at  the  Enquirer,  said  he  first  heard  of  the 
strategy  about  a  year  ago  when  Jacor  CEO  Randy 
Michaels  outlined  it  at  the  local  ad  club.  He  was 
not  unconcerned,  but  said  the  newspaper  has 
been  unscathed  so  far. 

Hunke  said  he  has  recently  hired  two  salespeo¬ 
ple  from  radio  stations  —  neither  from  a  Jacor  sta¬ 
tion.  He  denied  he  has  lost  anyone  to  Jacor.  “1  think 
they’ve  made  job  offers  to  seven  of  our  top  peo¬ 
ple,  managers  or  top  salespeople  (all  of  whom) 
turned  them  down.  They  haven’t  hired  anybody 
from  us.” 

Hunke  agrees  with  Kenney  that  owning  a  lai^e 
group  of  stations  puts  Jacor  in  a  stronger  position 
in  the  marketplace  than  a  few  years  ago,  when  the 
situation  was  “one  station,  one  format,  trying  to 
sell  itself,  along  with  34  other  formats  in  a  market¬ 
place  all  individually  trying  to  position  themselves 
to  an  advertiser.  There’s  no  question  their 
approach  has  merit  and  they’re  aggressive  about 
marketing  it.”  ■ 
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E6?P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


4/29/98 

4/22/98 

4/29/97  1 

A.H.  Belo  Corp.  (NY) 

52.188 

53.250 

35.625 

American  Media  Inc.  (NY) 

7.000 

7.250 

5.625 

Central  Newspapers  Inc.  (NY) 

73.000 

74,500 

54.125 

Dow  Jones  &  Co.  Inc.  (NY) 

48.750 

52.625 

40.250 

E.W.  Scripps  Co.  (NY)* 

55.938* 

58.375* 

37.875* 

Gannett  Co.  Inc.  (NY)# 

67.000 

71.563 

43.625 

Gray  Comm.  Sys.  (NY) 

30.000 

29.813 

17.250 

Harte-Hanks  Comm.  (NY) 

22.875+ 

23.563+ 

27.250 

Hollinger  International  (NY) 

15.375 

15.313 

10.125 

j  Journal  Register  Co.  (NY)## 

22.750 

23.188 

N/A 

Knight  Bidder  (NY) 

57.375 

57.688 

38.500 

Lee  Enterprises  Inc.  (NY) 

31.000 

32.250 

24.250 

McClatchy  Newspapers  Inc.  (NY) 

29.500 

29.000 

25.000 

Media  General  Inc.  (AM) 

47.375 

50.375 

29.125 

1  New  York  Times  Co.  (NY) 

70.000 

73.250 

42.875 

1  News  Corp.  Ltd, 

26.938 

28.625 

18.750 

Pearson  Ltd. 

16.250a 

16.625a 

7.130a 

Pulitzer  Publishing  Co.  (NY)** 

82.563 

82.063 

46.250 

1  Quebecor  Inc.  Class  A 

20.375b 

20.500b 

24.100b 

Sun  Media  Corp.  (TSE)### 

14.650b 

14.750b 

N/A 

Thomson  Corp.  (TSE) 

43.150b 

41.950b 

29.500b 

1  Times  Mirror  Co.  (NY) 

60.125 

60.063 

55.125 

1  Tribune  Co.  (NY)*** 

64.875 

67.625 

44.125 

1  Washington  Post  Co.  (NY) 

517.000 

530.000 

362.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
i  ##  Company  went  public  on  5/8/97 

###  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 

(a)  British  pounds  (b)  Canadian  dollars 

BUSINESS  BRIEFLY 


New  KR  HQ:  Silicon  Valley 

Driven  by  the  rise  of  the  Internet,  Knight  Bidder  Inc. 

said  it  will  move  its  headquarters  from  Miami,  Fla.,  to 
the  heart  of  Silicon  Valley  in  California  by  early  1999. 

“Knight  Bidder  people  simply  must  be  immersed  in  the 
kind  of  futuristic  and  entrepreneurial  thinking  found  in 
Silicon  Valley,”  explained  chairman  and  CEO  Tony  Bidder. 
“There  is  little  doubt  that  new  technology  and  the  emerging 
power  of  the  Internet  will  greatly  affect  how  people  will 
get  their  news  and  information. "The  Internet  has  created 
new  competition  and  opportunity  for  newspapers.  Bidder 
declared,  adding,  “We  are  positioning  ourselves  to  meet 
both.” 

During  the  last  two  years,  Knight  Bidder  has  made  sweep¬ 
ing  changes  throughout  its  chain  of  newspapers. 

Aggressively  embracing  the  online  news  concept,  it  has  inte¬ 
grated  the  Web  sites  of  its  individual  newspapers  into  a  sin¬ 
gle  entity  called  Real  Cities  Network,  managed  by  a  new 
media  division  already  headquartered  in  San  Jose. 

The  company  owns  the  San  Jose  Mercury  News  whose 
Mercury  Center  Web  site  is  widely  regarded  as  a  pioneer  in 
the  online  news  business.  It  also  owns  the  Contra  Costa 
Newspapers,  the  Monterey  County  Herald  and  the  San  Luis 
Obispo  Telegram-Tribune  in  Northern  California. 

Knight  Bidder  plans  to  move  top  executives  and  about  50 
other  employees  to  San  Jose  by  early  1999.  It  also  plans  to 
review  its  “entire  organization”  as  part  of  reorganizations 
designed  to  improve  “financial  and  journalistic  perfor¬ 
mance.” 

The  company  will  retain  a  large  presence  in  southern 
Florida,  where  it  owns  the  Miami  Herald  and  El  Nuevo 
Herald  and  currently  employs  2,200  people,  or  10%  of  its 
entire  work  force. 

Knight  Bidder  is  the  country’s  second  largest  newspaper 
publisher  with  31  dailies  in  28  U.S.  markets  and  33  Real 
Cities  Web  sites. 

Blade  labor  agreement 

The  blade  in  Toledo, Ohio, has  reached  tentative  agree¬ 
ments  on  new  contracts  with  five  of  its  seven  unions, 
representing  155  workers,  but  has  reached  no  deals  with 
unions  representing  newsroom  and  composing  room 
employees. 

The  five-year  settlements  cover  drivers,  press  operators, 
paper  handlers,  mailers,  engravers  and  electricians.  No 
details  were  released. 

Negotiations  between  management  and  the  largest  union. 
Local  34043  of  the  Communications  Workers  of  America’s 
Newspaper  Guild,  adjourned  April  3  without  a  settlement. 
No  date  for  new  talks  was  set  between  the  company  and 
the  union,  which  represents  375  reporters,  photographers 
and  advertising  and  circulation  employees,  company  spokes¬ 
woman  Joni  Silverstein  said. 

Negotiations  are  to  continue  between  the  company  and 
Toledo  Typographical  Union  Local  63,  which  represents 
composing  room  employees. 

The  newspaper’s  600  union  employees  have  been  work¬ 
ing  without  a  contract  since  March  22.  Key  issues  include 
wage  increases  and  health  insurance. 
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BY  KELVIN  CHILDS 

Postal  Service  Faces 
Major  Change  In  Digital  Age 

Postmaster  says  alliance  could  be  in  the  cards  for  LISPS 
and  projects  technology  will  make  its  monopoly  irrelevant 


POSTMASTER  GENERAL  MARVIN  T.  Runyon 
deflects  criticisms  about  the  U.S.  Postal 
Service  spending  on  advertising,  supports 
campaigns  for  direct  mail  and  holds  open 
the  possibility'  that  the  agency  could  partner  with 
an  Internet  provider.  He  also  says  the  USPS  is  work¬ 
ing  to  improve  timely  delivery  of  periodical-class 
mail,  although  he  gives  no  specifics. 

Runyon  spoke  recently  in  Washington  at  the 
National  Press  Club  about  the  Postal  Service  of  the 
future.  He  states  that  today’s  Postal  Service  needs 
to  maintain  its  monopoly  on  first-class  mail  in 
order  to  support  its  national  delivery  network. 

MONOPOLY  VS.  TECHNOLOGY 

But,  he  says,  “By  the  year  2020,  there  will  be  so 
many  ways  to  communicate,  advertise  and  ship 
merchandise,  the  monopoly  will  simply  be  irrele- 
vant.’That  year  will  be  the  50th  anniversary  of  the 
Postal  Service  as  an  independent  agency. 

Runyon  notes  that  bills,  payments  and  state¬ 
ments  contribute  one-third  of  the  Postal  Service’s 
revenues  and  half  of  its  volume.  But  the  Postal 
Service  will  have  to  adapt  as  the  growth  of  elec¬ 
tronic  commerce  and  telecommunications  shrinks 
those  proportions.  “Research  tells  us  that  within 
the  next  10  years,  the  infrastructure,  security  and 
public  acceptance  issues  that  now  limit  electronic 
diversion  will  be  solved,”  he  said. 

Of  postal  reform  legislation  proposed  by  Sen. 
John  McHugh,  R-N.Y.,  Runyon  states,“It  doesn’t  re¬ 
invent  government  as  much  as  it  re-regulates  it.” 
Still,  he  says  the  agency  hopes  some  reform  may- 
pass.  Several  times  Runyon  complained  that  the 
Postal  Rate  Commission  takes  up  to  10  months  to 
approve  any  new  prices,  and  indicated  that  the 
Board  of  Governors  “should  have  a  little  more 
authority-  in  what  they  do.”  The  Rate  Commission 
is  expected  to  rule  in  May  on  the  pending  rate 
case. 

Calling  direct  mail  “an  important  part  of  our 
nation’s  economy,”  Runyon  deflecTs  criticism  that 
Postal  Service  advertising  touting  direct  mail  takes 
business  away-  from  newspapers. 

NET  NEXIS? 

Asked  if  the  Postal  Service  would  buy  a  com¬ 
puter  service  such  as  Yahoo!  or  an  Internet 
provider  or  newspaper  company,  he  said  he 
doesn’t  see  the  need,  and  he  doubts  the  Treasury 
Department  would  approve  such  a  move.  On  the 
other  hand,  “It’s  quite  possible  that  with  any  com¬ 


pany,  we  could  partner 
with  them  in  some  way 
that  would  be  beneficial 
to  both  companies,  and 
we’re  quite  willing  to  do 
that,”  he  said. 

SECOND-CLASS  SPEED 

With  regard  to  speed¬ 
ing  delivery-  of  periodicals 
and  other  second-class 
mail,  Runyon  said  the 
agency  is  improving  time¬ 
liness  in  other  categories, 
such  as  overnight  mail, 
and  second-day  and  third- 
day  delivery  of  first-class 
mail.  “And  we’re  also 
working  on  the  mail  that 
you’re  talking  about,  and 
we’re  making  progress  on 
that.  So  we’re  continuing 
to  improve,”  he  said.  “As 
we  get  something  very- 
good,  we  work  to  hold  it 
there  and  then  to  improve  the  rest  of  it.” 

Runyon,  who  is  retiring  in  the  next  few  weeks, 
says  a  successor  has  not  been  named. 


"By  the  year  2020,  there  will  be  so 
many  ways  to  communicate, 
advertise  and  ship  merchandise, 
the  monopoly  will  simply  be 
irrelevant." 


Saturday  Means  Every 
Day  In  Bend,  Ore. 

For  the  first  time  in  its  95-year  history-,  the 
Bend,  Ore.,  Bulletin  is  publishing  seven  days  a 
week. 

The  change  occurred  May  2  with  the  introduc¬ 
tion  of  a  Saturday  paper  with  morning  delivery-. 
Publisher  Gordon  Black  announced  the  Saturday 
edition  will  absorb  the  Sunday-  real  estate  section 
and  the  Friday  TV  guide,  as  well  as  offer  expand¬ 
ed  stock  reports.  Moving  the  sections  to  Saturday 
frees  up  space  Sunday  for  other  news,  said  editor 
John  Costa. 

Black,  who  also  is  president  of  Western 
Communications,  the  Bulletin's  parent  company, 
said  the  move  was  decided  after  “extensive  mar¬ 
ket  research”  found  a  strong  interest  in  a  Saturday 
paper. 

Monthly  subscription  rates  rise  to  $10.50  from 
$9.  The  single-copy  price  is  50« .  —  M.L.  Stein 
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IN  BRIEF 


JOA  DOA  in  2004? 

WILLIAM  DEAN  SINGLETON, 
whose  Garden  State 
Newspapers  subsidiary  owns  the 
evening  York  Dispatch,  has  signed  a 
deal  that  will  enable  him  to  buy  out 
his  morning  joint  operating  agreement 
partner,  the  Daily  Record,  owned  by 
Buckner  Newspaper  Alliance. 

The  agreement,  consummated  quiet¬ 
ly  in  1996  and  disclosed  in  filings  last 
year  with  the  Securities  and  Exchange 
Commission,  allows  Singleton  to  buy 
the  morning  paper  for  $32  million  in 
2004,  just  14  years  into  what  was  a 
100-year  agreement.  If  Singleton  elects 
not  to  exercise  his  option,  Buckner  can 
force  him  to  buy  —  for  $25  million. 

“The  JOA  has  been  a  good  thing,” 
said  Phil  Buckner,  head  of  his  family’s 
Seattle-based  company.  “Both  parties 
have  a  profitable  investment  now.” 

Buckner  said  he  struck  the  deal 
because  he  is  growing  older  and  his 
children  have  no  interest  in  newspa¬ 


pers.  The  timing,  he  added,  would  help 
his  tax  position. 

Buckner  said  he  thought  Singleton 
would  have  to  sell  the  Dispatch  in 
order  to  take  over  the  Record. ''X  assume 
that  would  require  that  he  sell  the  after¬ 
noon  newspaper  to  other  parties,” 
Buckner  said. 

But  Singleton,  who  also  credits  the 
JOA  with  improving  both  newspapers, 
sees  it  differently:  “We  were  ecstatic  to 
get  the  chance  to  buy  the  whole  thing,” 
he  said  of  the  buyout  agreement. 

Shexnayders  sell 
Arkansas  weekly 

FTER  44  YEARS  of  ownership, 
C^harlotte  and  Melvin  Shexnayder 
have  sold  the  Dumas  (Ark.)  Clarion,  a 
4,0()0-circulation  weekly,  to  Emmerich 
Newspapers,  the  Jackson,  Miss.-based 
publisher  of  three  other  dailies  and 
nine  weeklies  in  Mississippi. 

(Charlotte  Shexnayder,  serv  ing  her 


seventh  term  in  the  Arkansas  legisla¬ 
ture,  is  the  only  woman  to  serve  as 
president  of  the  National  Newspaper 
Association.  Dallas-based  Rickenbacher 
Media  Co.  represented  the 
Shexnayders. 

Knight  funds 
for  diversity 

The  JOHN  S.  and  James  L.  Knight 
Foundation  has  given  $120,000  to 
a  diversity  scholars  program  in  journal¬ 
ism  at  Penn  State  University. 

The  Knight  diversity'  scholars  pro 
gram  was  created  five  years  ago  with  a 
$100,000  Knight  grant,  and  the  new 
grant  was  designed  to  aid  recruiting 
and  retaining  minority’  students. 
Currently,  minority  enrollment  makes 
up  1 1%  of  the  2,400  students  at  the 
School  of  Communications,  and  the 
college’s  minority  student  retention 
rate  of  90.6%  is  the  best  at  Penn  State 
and  well  above  the  U.S.  average. 

The  Knight  Foundation  was  estab¬ 
lished  in  1950  and  contributes  to  many 
causes,  including  journalism,  educa¬ 
tion,  arts  and  culture.  It  is  independent 
from  the  communications  company 
founded  by  the  Knight  brothers. 

Filipino  anchor 
killed  in  booth 

A  GUNMAN  INTERRUPTED  an  anti¬ 
crime  program  at  a  radio  station  in 
Zamboanga,  the  Philippines,  and  shot 
and  killed  the  anchorman  inside  his 
broadcast  booth. 

Ray  Bancayrin,  34,  was  shot  twice  in 
the  head  and  once  in  the  body,  while 
an  accomplice  held  off  other  workers 
at  radio  station  DXLL  in  the  nation’s 
south  region,  fhe  gunshots  were  not 
heard  on  the  air  because  a  technician 
halted  the  transmission. 

“He  was  a  hard-hitting  commentator 
who  has  made  a  lot  of  enemies  in  the 
underworld,”  said  station  employee 
Alvin  Torroza.  Bancayrin  regularly  cam¬ 
paigned  against  illegal  gambling,  log¬ 
ging  and  drug  trafficking. 

His  murder  March  30  made 
Bancayrin  the  50th  journalist  killed  in 
the  Philippines  since  Ferdinand  Marcos 
was  ousted  in  1986,  the  Philippine 
Movement  for  Press  Freedom  said. 

—  AP 
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Media  General  Daittes 

Among  the 

^^Best  in  Business^^ 

When  it  comes  to  the  business  of  reporting  about  business, 
three  Media  General  dailies  are  among  the  best  in  the  business. 

That  decision  was  made  by  a  jury  of  our  peers — the  Soci¬ 
ety  of  American  Business  Editors  and  Writers.  In  selecting  re¬ 
cipients  of  the  prestigious  1997  Best  in  Business  awards,  Judges 
had  the  following  reasons  for  honoring  our  papers: 


★  ★  ★  ★  ★ 

THE  TAMM  TRIBUNE 

“Makes  certain  things  abundantly  clear.  You’re  dealing  with  a  port 
city,  where  agriculture  and  retail  activity  are  important.  And  that’s  a 
hallmark  of  a  strong  business  section.  Nothing  is  more  essential  than 
that  a  good  business  section  reflect  its  community.” 

(circulation  class  225,001  to  350,000) 

★  ★★★★ 

Mchmtmb  Simes-Bispatc^ 

“Well-written  stories,  nice  display  and  presentation  and  strong 
enterprise  reporting  characterized  the  entry.” 

(circulation  class  100,001  to  225,000) 

★  ★★★★ 

Winston-Salem  Journal 

“Is  the  best  of  the  bunch.  This  is  a  strong  and  consistent  business 
section  with  good  writing,  sohd  reporting  with  multiple  sources  and 
nicely  designed  pages  that  are  clean  and  easy  to  navigate.” 

(circulation  class  100,000  and  under) 

These  outstanding  business  staffs  are  Just  one  of  the  rea¬ 
sons  Media  General  is  a  leading  provider  of  high  quality  news, 
information,  and  entertainment  services  in  the  Southeast. 


A  Leading  Southeastern 
Information  Source 


www.media-general.com 


NEWSPEOPLE  IN  THE  NEWS  -  by  ian  e.  anderson 


WILLIAM  R. 

McMAHON,  a 

circulation  super¬ 
visor  at  Lancaster 
Newspapers  Inc. 
in  Pennsylvania, 
has  been  promot¬ 
ed  to  assistant  cir¬ 
culation  director. 

MALCOLM  BROWNELL,  director  of 
distribution  and  consumer  marketing 
at  the  V3ifz}jCnc,\ji.,Daily  Advertiser, 
has  been  named  circulation  director 
at  the  Alexandria  (La.)  Daily  Town 
Talk. 

JAY  FREDRICKSON,  39,  classified 
sales  manager  at  the  Daily  Southtown 
in  suburban  Chicago,  has  been 
appointed  advertising  director  of 
Topics  Newspapers  Inc.,  Fishers,  Ind. 

MARTIN  K.  TILL,  35,  vice  president 
of  sales  and  marketing  for  York 
Newspaper  Co., York,  Pa.,  has  been 
named  president  and  publisher  of 


MALCOUt  BROWNELL  JAY  FItEDtUCKSON 


Easton  Publishing  Co.,  Easton,  Pa.,  and 
North  Jersey  Newspapers  Co., 

Paramus,  N.J. 

BILL  RENTSCHLER,  a  widely  pub¬ 
lished  columnist,  writer  and  political 
analyst,  has  been  named  to  the 
National  Advisory'  Board  of  the  Public 
Policy  Institute,  founded  by  former  U.S. 
Senator  Paul  Simon  upon  leaving  the 
Senate  in  January  1997. 

He  writes  a  regular  column  for 
Talking  to  the  Boss,  a  business-orient¬ 
ed  weekly  newspaper  in  Chicago.  His 
earlier  work  includes  freelance  articles 
in  Editor  &  Pnblisher  magazine  and 
USA  Today. 


JOHN  WALSH, 

vice  president  of 
consumer  market¬ 
ing  at  the  Orange 
County  Register, 
has  been  promot¬ 
ed  to  senior  vice 
president  of  oper¬ 
ations. 

KATHY  WEIERMILLER,  vice 
president  of  consumer  marketing,  was 
named  senior  vice  president  of  finance 
and  administration. 

TONNIE  KATZ,  vice  president  and 
editor,  was  appointed  senior  vice  presi¬ 
dent  and  editor. 

GERMAN  ORNES,  78,  editor  and 
publisher  of  the  Santo  Domingo, 
Dominican  Republic,  daily  El  Caribe 
and  a  member  of  the  Inter  American 
Press  Association  board  of  directors 
and  chairman  of  the  Legal  Affairs 
Committee,  has  been  named  honorary 
life  chairman  of  the  lAPA’s  Committee 
on  Freedom  of  the  Press  of 
Information,  in  recognition  of  his 
staunch  defense  of  press  freedom  over 
more  than  half  a  century. 

ROBERT  J.  HAIMAN,  former  presi¬ 
dent  of  the  Poynter  Institute  for  Media 
Studies;  £D  n/JMVEJC,  editor-at-large  of 
CNN  and  RALPH  IZARD,  director  of 
the  E.W.  Scripps  School  of  Journalism 
at  Ohio  University',  have  been  appoint¬ 
ed  Freedom  Forum  fellows. 

JACK  C.  STOKES,  48,  director  of 
recruiting  for  human  resources  at  the 
Associated  Press,  has  been  named 
director  of  employee  communications 
for  corporate  communications. 

R.  STEVEN  HICKS,  CEO  of 
Capstar  Broadcasting  Partners,  was 
appointed  to  a  two-year  term  on  the 
board  of  directors  of  AR 

VICTOR  F.  GANZI,  51,  executive  vice 
president  of  the  Hearst  Corp.,  New 
York,  has  been  named  to  the  additional 
post  of  chief  operating  officer. 

MARC  Z.  KRAMER,  vice  president 
and  general  counsel  at  the  New  York 
Daily  News,  has  been  appointed  vice 
president  of  labor  relations  at  the  New 
York  Times. 
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The  Horner  Family 

has  sold 


Sanford  (NC)  Herald 

(13,700  daily  circulation) 
to 

Paxton  Media  Group 

We  are  proud  to  have  represented 
the  Horner  Family  in  this  transaction. 


Dirks,  Van  Essen  &  Associates 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  5O5.82O.27OO  FAX:  5O5.82O.29OO 
E-mail:  dirks.van.essen@internetmci.com  http://www.dirksvanessen.com 
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obituaries 


Veronis,  Sl’hi  er  &  Associates  Inc 


Harry  Hoiles,  Libertarian,  Former  Freedom  Exec 


Harry  hoiles, a  longtime  execu¬ 
tive  of  Freedom  Communications 
Inc.  and  an  advocate  of  the  libertarian¬ 
ism  his  father  founded  the  chain  on, 
died  April  18  in 
(Colorado  Springs, 
where  he  had  been 
publisher  of  the  HH||||[|r 

Gazette  Telegraph  from 
1946  to  1975.  He  was 


confined  libertarianism  to  editorials 
—  though  staffers  reported  that 
before  changes  set  in,  certain  refer¬ 
ences  to  schools  and  government 
were  taboo  in  news 

^  Hoiles  resigned  from 

Freedom's  board  in 
1990  and  was  replaced 
JujUl  by  his  son, Tim. 

Hoiles  clung  to  his 
^  beliefs  so  adamantlv 
i  that  he  declined  a  lun- 
■  cheon  invitation  from 

Ijd  President  John  F. 

Kennedy,  who  wanted 
exchange  of  views 
on  state,  regional  and 
national  problems. 
“President  Kennedy 
would  completely  dis- 
regard  my  views.  I 


would  not  want  to  lend  the  sanction 
of  my  presence  to  the  result  of  a  lun¬ 
cheon  such  as  he  proposes,”  Hoiles 
explained. 

“He  was  a  good  publisher  and  a 
gtxxl  newsman,”  .Maurice  WTiitney, 
managing  editor  at  the  Gazette 
Telegraph,  recalled  of  Hoiles. 

“He  wasn't  flamboyant.  He  quietly 
knew  how  to  run  a  newspaper,” 
Whitney  continued. 

Hoiles'  lawyer,  Richard  Quan.  said 
that  during  the  bitter  suit, “His  con¬ 
science  and  sense  of  justice  were 
always  clear  and  unwavering.” 

Today,  Freedom  includes  Z""  daily 
newspapers,  six  TV  stations,  40  w  eekly 
and  specialtv  publications  and  22 
magazines. 

Hundreds  of  people  turned  out  for 
Hoiles'  funeral  services  in  Colorado 
Springs.  —  M.L.  Stein 


Hoiles  was  the  last  ^ 

surviving  child  of  '*131 

Raymond  Cyrus  Hoiles, 
who  published  the  first 
Freedom  newspaper  on 
the  libertarian  princi-  Sji 

pies  of  personal  free- 
dom  and  minimal  gov- 
ernment. 

Harry  Hoiles'  devo- 

tion  to  these  ideals  led  jBfS 

to  one  of  the  most  bit¬ 
ter  family  feuds  in  newspaper  history 
and  his  eventual  resignation  from 
Freedom's  board. 

Born  in  Alliance,  Ohio,  and  educated 
at  Ohio  State  University  and  the 
California  Institute  of  Technology, 

Hoiles  rejoined  the  family  business  in 
1945  after  .serving  as  an  artiller\’  offi¬ 
cer  in  World  War  II. 

When  Hoiles'  father  died  in  1970,  he 
was  named  president  of  Freedom.  He 
moved  to  corporate  headquarters  in 
Santa  Ana,  (]alif.,  home  of  the  company 
flagship,  then  called  the  Santa  Ana 
Register,  now  the  Orange  County 
Register 

As  Register  co-publisher  with  his 
brother  C;iarence,  he  focused  on  edito¬ 
rials  in  the  Register  and  other  newspa¬ 
pers. 

In  1 980,  Hoiles'  bid  to  become 
Freedom's  CEO  was  opposed  by 
Clarence  and  other  family  members 
who  felt  he  was  unsuited  for  the  job. 

He  then  .sought  to  dissolve  the  compa¬ 
ny  and  collect  his  one-third  stake. The 
subsequent  dispute  led  to  a  lengthy 
lawsuit  in  which  Hoiles  claimed  the 
papers  were  straying  from  libertarian 
thought. 

In  fact.  Freedom  papers  were  broad¬ 
ening  their  appeal  to  readers  and  liber¬ 
tarian  content  was  on  the  wane.  Hoiles 
always  insisted  that  Freedom  papers 


Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaaion  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 


Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 


ROBERT  J.  BROADWATER 

Managing  Director 
broadwater@v$acomm.coin 


Recapitalizations 
Fairness  Opinions 
Research 


Mergers  &  Acquisitions 
Debt  &  Equity  Financing 
Valuations 


Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 


KEVIN  M.  LAVALLA 

Managing  Director 
lavaUak@vsacomm.com 


Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


Inyestm<tif  bankers  t9  the  communications, 
media,  pubtisbinf^,  broadcasting,  interactive 
digital  media,  and  information  industries. 

WCB  sitk:  www.vsacomm.com 
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MARKETING/NAA  Conference  Planner 


BY  KELVIN  CHILDS 

Threats  To  Distribution 
Top  Conference  Concern 

Newspaper  marketing  execs  preparing  for  the  NAA  Orlando  gathering 
are  looking  over  their  shoulders  at  new  technologies  and  competitors 


Branding,  distribution,  strategic 

marketing  and  advertising  promise  to  be 
hot  topics  at  the  Newspaper  Association 
of  America’s  1998  Marketing 
Conference,  held  June  21-24  this  year  at  the 
Orlando  World  Center  Marriott  in  Florida. 

As  newspapers  face  increasingly  aggressive 
competition  for  the  attention  of  their  readers, 

1 ,700  conference  attendees  will  explore  the  lat¬ 
est  new  ideas  and  battle  strategies. 

“I  think  the  newspaper  industry  has  not  taken 
advantage  of  the  strength  of  its  brands,”  said  Jim 
Rowley,  vice  president  of  marketing  development 
for  the  Tucson  Newspapers  of  Arizona. 

Rowley  explained  that  most  newspaper  brands 
developed  over  long  periods  of  time  without 
much  cultivation  —  USA  Today  being  an  obvious 
exception. 

The  New  York  Times  and  Los  Angeles  Times 
have  done  good  work  in  this  brand-building  area 
recently,  “but  the  traditional  newspaper  has  not 
dealt  with  it,”  he  said.  “We  need  to  invest  in  that 
more.” 

Steve  Hubbard,  director  of  marketing  services 


for  the  Oregonian  of  Portland,  Ore.,  agreed. 
“Newspapers  have  gotten  to  a  spot  where  noth¬ 
ing  differentiates  them.  We’ve  got  to  make  people 
say, ‘Yeah,  you  can  get  your  information  from  any¬ 
where,  but  this  is  where  1  want  to  be.’” 

“I  think  the  biggest  single  issue  on  the  market¬ 
ing  side  is  single-copy  sales,”  said  Augie  Fields,  cir¬ 
culation  director  of  Florida  Today  in  Melbourne, 
Fla. 

Newspapers  need  to  examine  what  they’re 
doing  well  and  what  they  need  to  do  differently, 
he  said.  “I  think  we  need  to  start  thinking  of  our¬ 
selves  like  other  mass  marketers  and  use  some  of 
their  techniques  to  grab  attention.  We’re  doing 
things  like  we  did  50  years  ago. 

“We  probably  have  the  shortest  shelf  life  of  any 
product  in  a  store,”  Fields  said. “Even  bread  stays 
on  the  shelves  longer  than  a  day  now.” 

Distribution  is  another  top  concern.  “There  are 
a  couple  of  threats  that  were  on  the  horizon  that 
are  right  on  us,”  like  paid-pocket  distribution, 
Fields  said. 

Free  publications  around  the  country  have 
faced  the  problem  —  a  magazine  distributor 
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signs  exclusive  deals  with  grocery 
chains,  drug  stores  or  even  municipali¬ 
ties  to  provide  racks  for  their  publica¬ 
tions.  “What  they  want  is  to  be  able  to 
go  into  a  city  and  establish  racks  that 
are  suitable  for  the  city.”  But  such  dis¬ 
tributors  then  charge  publishers  of 
rival  magazines  and  newspapers  hefty 
fees  for  the  right  to  have  their  publica¬ 
tions  carried  on  those  racks. “It’s  just 
lighting  up  the  map  ail  over  the  place,” 
he  said. 

“Once,  we  owned  our  own  distribu¬ 
tion  networks.  We  no  longer  will  if  we 
don’t  do  something  about  it,”  Fields 
said. 

ACTION  PLAN  NEEDED 

Fields  cited  failed  paid-pocket  distri¬ 
bution  proposals  in  Boca  Raton  and 
Orlando  that  would  have  affected  the 
dailies,  not  just  free  papers. 

“Cioing  into  the  conference,  I  want 
to  come  out  of  it  with  some  kind  of 
action  plan.  We  ought  to  be  able  to 
fight  this,”  he  said. 

Tom  Pound,  circulation  director  of 


“I  think  we  need  to 
start  thinking  of 
ourselves  like  other  mass 
marketers  and  use  some 
of  their  techniques  to 
grab  attention.” 

—  Augie  Fields,  circulation  director, 
Florida  Today 

the  Pittsburgh  Post-Gazette,  touts 
internal  alliances  to  sell  papers.  “It’s 
not  just  circulation  that  sells  papers. 
Editors  help  sell  them,  and  advertising 
helps  us  sell  them,”  he  said.  But  in 
many  places,  the  three  departments 
don’t  work  in  tandem. 

“1  think  there’s  still  some  silos  out 
there  where  people  think  they  can’t 
do  certain  things,”  Found  said. 

Hiring  and  recruiting  arc  other  con¬ 
cerns,  said  Mark  Logsdon,  advertising 
director  of  the  Mont-gomery 
Advertiser  of  Ala  bama.  One  issue  is 
determining  the  effective  skill  sets 
wanted  in  an  advertising  person;  some 


newspapers  have  turned  to  testing. 
"The  other  level."  he  said, “is  trying  to 
make  sure  that  we  are  communicating 
in  journalism  and  advertising  sch(K)ls 
that  what  they  teach  is  applicable.” 
Many  schools  teach  people  how  to  be 
media  buyers,  he  said,  but  push  the 
students  to  seek  jobs  at  advertising 
agencies. 

The  schools  underestimate  the  num¬ 
ber  of  opportunities  available  at  news¬ 
papers,  jobs  that  can  be  creatively  and 
financially  more  rewarding  than  those 
in  advertising,  he  said. 

“What  most  ad  directors  want  to 
get  out  of  a  meeting  like  this  is  a  new 
approach,"  said  Logsdon.  “1  think  peo¬ 
ple  are  just  constantly  looking  for  new 
ideas.” 

The  marketing  conference  is  part  of 
NAA’s  Discovery'  '98  C^onference. 
During  the  week,  Orlando  will  also 
host  NAA’s  (Cooperative  Marketing  & 
Sales  Conference,  the  (Connections  '98 
New  Media  (Conference  and  the 
Nexpo  ’98  Technology  Exposition  & 
(Conference. 
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0.874.8798  ext. 48 


just  converted  $40,000  a  year  in  excess  rad» 
and  television  advertising  by  using  ImMEDIAte. 

She  converted  every  penny  to  beefing  up  the  account’s 
newspaper  program — these  days  you  wouldn't  want  to  be  a 
broadcast  rep  in  her  territory!  imMEDIAte”  is  a  marketing 
encyclopedia,  campaign  planner,  ad  proposal  generator,  tool  for 
selling  creative  ads,  competitive  selling  system,  order  generator, 
and  contact  and  opportunity  management  system — in  a  single. 


integrated  solution. 


immedfate 
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Media  Marketing,  Inc. 
Boulder,  CO 
303.440.7855 
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Philly  News 
Markets  Luck 

The  PHILADELPHIA  DAILY  News 
helps  readers  start  the  week  on  a 
hick>’  note. 

Each  Monday  its  new  “Ask  Mr. 
Numbers”  column,  by  lottery'  expert 
Barry  Miller,  offers  advice  playing  the 
numbers.  Miller  answ'ers  readers’  ques¬ 
tions  and  helps  them  choose  numbers 
based  on  mathematical  expectations, 
current  events  or  other  methods. 

“Readers  who  are  looking  for  ways  to 
increase  their  chances  of  winning  the 
lottery  will  love  this  column,”  says 
Helene  Pierson,  director  of  Daily  News 
operations. 

Pittsburgh  Daily 
Donates  $13,000 

HE  PITTSBURGH  POST-GAZETTE 
is  out  to  gain  readers  among  Big 
Mac  eaters,  so  last  year  it  cut  a  deal  with 
McDonald’s  calling  for  specially 
designed  newspaper  vending  machines 
to  be  installed  in  80  restaurants.  In 
return,  the  Post-Gazette  promises  to 
make  an  annual  contribution  to  Ronald 
McDonald  House  Charities,  which 
funds  nonprofit  children’s  programs 
around  the  world.  After  the  first  year, 
the  Post-Gazette  recently  gave  Ronald 
McDonald  House  a  check  for  $13,650. 

N.Y.  Daily  News 
Renames  Web  Site 

The  new  YORK  Daily  News  is 
redesigning  its  Web  site  and  has 
already  dropped  its  trademarked  name 
of  mostnewyork.com. 

The  2-year-old  site  is  now  called 
nydailynews.com.  The  News  has  used 
“the  most  New  York  you  can  get”  as  a 
slogan  to  distinguish  itself  from  its 
archrival  New  York  Post,  the  tabloid 
edited  by  Englishman  Ken  Chandler, 
and  owned  by  Australian-born  Rupert 
Murdoch. 

The  News  plans  “to  redesign  naviga¬ 
tion”  for  its  rebranded  site,  said  a  state¬ 
ment  from  Nicholson  NY,  a  design  firm. 
It  did  not  say  why  the  newspaper’s 
Canadian-born  chairman,  Mortimer 
Zuckerman,  decided  to  dump  the 
“mostnewyork”  name. 

Plans  call  for  the  redesigned  site  to 
launch  in  June  and  to  remove  techno¬ 


logical  obstacles  that  slow  the  site’s 
eight  editors.  It  will  look  better  and  will 
help  the  publisher  and  its  advertisers 
better  target  consumers,  said  Gregg 
Fisher  of  Nicholson  NY. 

Newcomer  Bid 

COMMUNITY  NEWSPAPER  CO., 
which  publishes  90  weeklies  in 
eastern  Massachusetts,  has  begun  mail¬ 
ing  a  free  monthly  publication  for  a  year 
to  new  residents  and  hopes  to  draw 
advertisements  from  merchants  seeking 
new  customers.  The  company,  which 
also  operates  two  dailies  and  19  shop¬ 
pers  in  more  than  140  communities, 
said  the  new  Newcomers  Guide  will 
report  on  area  news,  events  and 
resources,  with  stories  on  landscaping, 
renovation,  interior  design,  health,  trav¬ 
el,  municipal  resources,  restaurants, 
schools  and  employment. 

Arizona  Republic 
Aids  Old,  Young 

The  fifth  annual  charity'  drive  of 
the  Arizona  Republic  raised  a 
record  $1.5  million  for  101  local  agen¬ 
cies  to  help  children,  the  elderly,  the 
homeless  and  the  hungry.  The  drive, 
called  the  Season  for  Sharing,  drew  con¬ 
tributions  from  17,257  individuals  and 
companies,  with  75%  of  the  contribu¬ 
tions  from  readers  who  gave  less  than 
$100.  The  Robert  McCormick  Tribune 
Foundation  pledged  $830,000  in  match¬ 
ing  funds  to  the  charities. 

L.A.  Times  Helps 
Rich  Get  Richer 

Thousands  of  high-income 

investors  attended  the  Los  Angeles 
Times'  second  annual  conference  on 
investment  strategies. 

At  the  Investment  Strategies 
Conference,  the  newspaper  and  finan¬ 
cial  publisher  Morningstar  Inc.  offered 
35  panels  on  subjects  from  picking 
small  cap  stocks  to  global  investing.  The 
paper  said  about  12,000  high-income 
investors  heard  from  over  75  portfolio 
managers  and  investment  pros. 

Times'  general  business  manager 
Kelly  Ann  Sole  told  advertisers,  “We  are 
committed  to  doing  everything  possi¬ 
ble  to  help  you  get  your  valuable  mes¬ 
sage  to  an  audience  who  is  clamoring 
for  financial  information.” 


PR  Story  Preview 

Business  wire,  a  public  relations 
wire  service,  and  American 
Business  Press,  the  association  of  busi¬ 
ness  publishers,  are  in  agreement  to 
work  together  to  provide  previews  of 
upcoming  news  articles.  The  new  ser¬ 
vice, Trade  Ticker,  will  offer  news  from 
more  than  1 ,000  ABP  member  publica¬ 
tions  on  Business  Wire’s  national  cir¬ 
cuit  and  to  online  services  and  data¬ 
bases. 

Harding  Elected 
ABC  Chairman 

The  audit  bureau  of  circulations 
board  has  voted  unanimously  to 
elect  S.  Scott  Harding  as  its  chairman. 
He  replaces  Roger  WW  Baker. 

Harding,  an  ABC  board  member  since 
1988,  is  chairman  and  CEO  of 
Newspaper  Services  of  America,  a 
media  buying  agency  that  places  more 
than  $1  billion  in  newspaper  advertis¬ 
ing  annually.  Prior  to  founding  NSA,  he 
spent  22  years  in  marketing  at  Sears, 
Roebuck  and  Co. 

Harding  gets  the  remainder  of  Baker’s 
term  and  is  eligible  for  re-election  at  the 
November  1998  board  meeting. 

Philly  Partners 
Plot  Promos 

The  PHILADELPHIA  INQUIRER 
and  Philadelphia  Daily  News  are 
launching  a  yearlong  campaign  to  boost 
circulation  and  advertising.  The  promo¬ 
tion,  developed  by  the  Philadelphia 
advertising  agency  SFGT,  begins  this 
month  on  new  media,  radio  and  televi¬ 
sion. 

S.F.  Ad 
Nabs  Prize 

The  newspaper  association  of 

America  has  honored  FirstAmerica 
Automotive  of  San  Francisco  with  its 
1998  Dandy  award  for  “best  of  show” 
among  3,000  display  ads  by  automotive 
dealers.  The  winner  received  $2,500, 
provided  by  the  National  Automobile 
Dealers  Association. 

Winners  in  10  other  ad  categories  are 
featured  in  NAA’s  “DANDY  Newspaper 
1998,”  which  is  distributed  to  dealers,  ad 
agencies  and  newspapers. 
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We’re  Proud 

OF  You 


The  Newspaper  Guild  and  the  Communications  Workers  of 
America  congratulate  these  outstanding  journalists  from 
our  ranks  who  were  awarded  1998  Pulitzer  Prizes. 


Gary  Cohn  and  Will  Englund, 
the  Baltimore  Sun,  for  investigative  reporting. 

Linda  Greenhouse, 
the  New  York  Times,  for  beat  reporting. 

Staff  of  the  New  York  Times, 
for  international  reporting. 

Staff  of  the  Grand  Forks  (ND)  Herald, 
for  public  service. 

Mike  McAlary, 

the  New  York  Daily  News,  for  commentary. 

Martha  Rial, 

the  Pittsburgh  Post-Gazette,  for  spot  news  photography. 


The  Newspaper  Guild  and  CWA  applauds  their  achievement  and  dedication 

to  journalistic  excellence. 

CWA  is  proud  of  our  association  with  them. 


The  Newspaper  Guild  and  the  Communications  Workers  of  America 

committed  to  excellence,  responsibiuty  and  accountability  in  journalism. 
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Systems  Vendors’ 
Talent  Search 


WHILE  AMERICAN 
newspapers  have 
begun  buying  publish¬ 
ing  systems  devel¬ 
oped  in  Europe, 

American  systems  vendors  also 
may  look  to  foreign  talent  to  fill 
their  personnel  needs. 

Vendors  have  been  staffing  up  again  since  the 
lean  years  of  the  early  1990s.Their  systems  for 
newspapers  in  the  next  century  will  in  part  be 
products  of  programmers  only  now  being  hired. 

As  the  year  began,  Atex  needed  to  attract 
younger  employees,  CText  had  hired  Brazilians 
and  would  transfer  its  technology  to  Asia  and 
Software  Consulting  Services  was  disappointed 
with  the  skills  of  graduates  from  area  colleges. 

Within  weeks,  a  study  put  United  States  high 
school  seniors’  math  and  science  test  results  near 
the  bottom  of  the  list  of  participating  countries. 

At  the  same  time.  Congress  began  considering  a 
Senate  bill  to  substantially  raise  the  number  of 
work  visas  for  foreigners  with  high-technology 
skills  and  a  House  proposal  to  move  prospective 
immigrants  with  the  most  education  to  the  top  of 
the  waiting  list.  And  in  the  middle  of  a  debate 
over  whether  the  industry  is  simply  seeking  a 
larger,  lower-cost  labor  pool  or  an  adequate  sup¬ 
ply  of  suitably  skilled  workers.  Congress’  General 
Accounting  Office  questioned  the  size  of  the 
shortage  of  highly  skilled  technology  workers 
separately  reported  by  the  Commerce 
Department  and  an  industry  trade  group. 

WHITE-HOT  MARKET 

Executives  from  vendors  in  four  geographic 
markets  discussed  how  they  are  dealing  with 
issues  of  work  force  capability  and  affordability. 

“Everybody  except  the  dregs  gets  snapped  up 
right  away,” Atex  Media  Solutions  Inc.  vice  presi¬ 
dent  Allen  Miller  said  last  week.  “Certainly  in  the 
Boston  area  it’s  a  very,  very  competitive  market.” 
His  company’s  human  resources  chief,  Alan 
Weston,  called  it  a  “white-hot”  market  for  comput¬ 
er  talent,  where  “demand  far  outstrips  supply”  at 
the  moment  —  in  spite  of  being  truly  and  richly 
blessed  by  the  number  of  area  schools  and  the 
quality  of  their  graduates. 

“It’s  not  difficult  to  hire  people  in  this  market; 
it’s  impossible,”  CText  Inc.  CEO  Larr)'  Moore  told 
attendees  of  the  annual  Newspaper  Association  of 
America  SuperConfcrence.The  cofounder  of  the 
Ann  Arbor,  Mich.-based  company  said  the  Internet 
is  hot,  unemployment  is  low  and  newspapers 
won’t  pay  vendors  enough  for  them  to  afford  to 


attract  young  talent. 

“We  are  paying  a  premium 
price  to  get  the  best  people,” 
said  Miller  from  Atex’s  subur- 
ban-Boston  headquarters, “but  I 
suppose  you  could  also  say  we 
don’t  have  much  of  an  option.” 
As  for  the  attractions  of  new 
Web-based  ventures,  though  Miller  said  he  could 
not  say  if  prospective  new  hires  viewed  woik  for  a 
primarily  print-publishing  systems  developer  as 
uninteresting,  he  stressed  that  Atex  certainly  no 
longer  considers  itself  strictly  a  prepress  systems 
vendor  —  though  that  “remains  an  important 
piece  of  what  we  do.”  He  said  no  newspaper  sys¬ 
tems  supplier  can  limit  itself  to  prepress  and  hope 
to  remain  competitive,  least  of  all  in  the  areas  of 
database  and  workflow  management. 

Across  the  country,  the  “primary  difficulty”  at 
Sacramento-based  System  Integrators  Inc.  is  hiring 
software  development  engineers,  not  the  techni¬ 
cal  support  staffers  who  don’t  need  to  write 
code,  according  to  SII  human  resources  vice  pres¬ 
ident  Jon  Heinrich. 

The  personnel  chiefs  at  the  big  East  and  West 
Coast  suppliers  said  average  starting  salary  range 
for  programmers  is  $38,000  to  $42,OOO.The  best 
among  new  holders  of  B.S.  degrees  in  electrical 
engineering  and  computer  science  can  start  as 
high  as  $45,000,  said  Heinrich,  who  noted  that 
competition  for  skills  in  Silicon  Valley  and  the  San 
Francisco  Bay  area  “is  even  worse  —  fifty  to  fifty- 
five  thousand  dollars,  straight  out  of  school.” 

Noting  that  SII  is  in  the  midst  of  a  big  recruit¬ 
ment  campaign,  spokesman  Kirk  Norlin  said  it 
not  only  faces  Silicon  Valley’s  not-so-distant  com¬ 
petition  for  skills  and  salaries,  but  also  the  big 
local  presence  of  Intel  and  Hewlett-Packard. 

Only  by  December  will  Atex  have  its  first  for¬ 
mal  college  recruitment  effort  under  way,  and  at 
SII,  new  college  graduates  fill  on  average  only 
about  10%  of  openings  companywide.  For  the 
most  part,  Heinrich  said  he  looks  not  to  college 
recruits  but  to  current  SII  employees  and  those  at 
other  companies.  Right  now,  he’s  looking  for  two 
to  five  years’  experience,  a  group  he  called  “a  lit¬ 
tle  easier,”  because  they  may  be  “interested  in 
working  for  you  for  all  the  right  reasons.” 

In  contrast.  Software  Consulting  Services  typi¬ 
cally  looks  to  hire  at  the  entry  level,  preferring  to 
train  recruits  in  the  ways  of  the  company  and  the 
needs  of  newspapers.  “We  like  to  recruit  from  the 
schools  in  the  Lehigh  Valley,  and  they  are  good 
schools,”  said  Richard  Cichelli,  founder  and  presi¬ 
dent  of  SCS,  Nazareth,  Pa.  In  good  times,  however. 


Vendors  discuss 
availability,  cost, 
quality  of  entry- 
level  employees 
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Links  to  Sites  across  all  Media 


Classifieds 


www.mediainfo.com 


Interactive 


Now!  Redesigned  for  ease  of  use.  Editor  &  Publisher 
Interactive  links  you  to  a  world  of  industry  information 
and  continues  to  set  industry  standards. 


Access  the  #1  Choice  of  the  Newspaper  Industry 


Editor  &  Publisher  Interactive  delivers  original  content  including: 
five  weekly  columns  covering  global  online  issues,  briefs  on  new 
media  business  and  print  press  issues,  reviews  on  Web  sites  and 
journalists'  web  sites  and  Steve  Outing's  Stop  The  Presses!  -  news 
and  analysis  of  the  online  news  industry.  Browse  these  features  also: 


It's  the  industry's  connection  to  news  Web  sites  -  more  than  10,000 
-  across  all  media:  newspapers,  magazines,  radio  and  television  sta¬ 
tions,  city  guides  and  more!  With  search  classifications  such  as  type 
of  media,  geographic  location,  publication/station  frequency  and 
type  of  publication/site  -  entertainment,  travel,  news,  business, 
etc  -  finding  and  browsing  news  sites  has  never  been  easier! 


•  Upcoming  conferences  & 
conventions 

•  Database  of  consultants  for 
interactive  communications 

•  Research 

•  A  store  of  E&P  products 

•  Charles  Bowen's  Reporter's 
Digital  How  To  ...  and  more! 


•  E&P  articles 

•  FPP  articles 

•  Daily  columns  on  the  print 
and  new  media  industries 

•  Web  news  sites  of  the  week 

•  Conference  news 

•  David  Aster's  Syndicate  World 


It's  the  Industry's  most  accessed  Web  Site! 


It's  the  industry's  premier  classified  site.  Now!  Access  all  help  want¬ 
ed  and  positions  wanted  ads  in  E&P  before  they  hit  newsstands  and 
mailboxes.  Posted  online  every  Friday  at  5p.m.,  you'll  want  to  get 
the  lead  on  industry  employment  opportunities! 


Editor  &  Publisher  Interactive  is  accessed  by  more  industry  Web  site 
users  than  any  other  related  Web  site,  including  the  NAA,  ZD  Net, 
Digital  Edge,  C/Net,  PC  Week  Online,  Media  Central,  Web  Developer 
and  other  sites! 


E&P  Library 


Visit  Editor  &  Publisher  Interactive  Today! 


Indispensable  for  industry  research.  Archives  of  articles  from  E&P 
back  to  1988,  FPP  Magazine,  MediaINFO.com  supplement  and  E&P 
Interactive  -  Available  by  the  article,  monthly  or  annually. 


Editor  &  Publisher  Interactive  keeps  the  digital  delivery  of  news  simple! 


'U.S.  Newspaper  Industry  Study  by  Scarborough,  1997 
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Another  Approach  In  Ann  Arbor 


The  AREA’S  THREE  universities,  including  the 
University  of  Michigan,  and  two  community 
colleges  with  technical  programs,  offer  little  or  no 
Macintosh  training,  according  to  Baseview 
Products  Inc.  development  director  Paul  Jones. 

One  of  two  newspaper  publishing  systems 
developers  in  Ann  Arbor,  Mich.,  the  company  is 
among  the  few  developing  such  software  for  the 
Mac,  and  is  possibly  the  only  one  developing 
solely  for  that  computing  platform. 

“Our  biggest  . . .  and  best  source  of  people  is 
staff  referrals,”  said  Jones,  who  noted  that  the  lat¬ 
est  hire  has  good  programming  skills  but  no 
Macintosh  experience.  “It’s  tough  finding  good 
people,”  he  said.“Around  Ann  Arbor  there’s  lots  of 
high-tech  industry  and  lots  of  [staff]  churn.” 
Baseview,  he  said,  has  been  lucky  to  have  a  sta¬ 


ble  work  force,  with  only  one  departure  since  he 
joined  the  company  five  months  ago.  Beyond 
luck,  however,  he  said  Baseview  is  a  “nice  place 
to  work”  because  they  “work  to  make  it  nice.” 

Apart  from  staff  referrals,  Jones  said  agencies 
have  found  several  foreign  candidates  for  whom 
English  is  a  second  language. Though  none  was 
selected,  said  Jones,  language  was  no  barrier  dur¬ 
ing  interviews,  and  foreigners  permitted  to  work 
in  the  U.S.  are  considered. 

But  to  fill  personnel  or  project  needs,  Baseview 
can  fall  back  on  resources  at  its  parent  company. 
It  is  trying  “to  find  areas  of  cooperation”  with 
Harris  Publishing  Systems  Corp.,  said  Jones,  who 
thinks  the  effort  will  prove  fruitful.  Rather  than 
face  offshore  outsourcing,  Baseview  can  go  to 
Melbourne,  Fla.,  for  some  onshore  insourcing. 


he  said  it  can  be  hard  for  hiring  to  keep  pace 
with  new  business,  even  with  a  half-dozen 
schools  in  the  area. “It’s  a  seller’s  market  in  terms 
of  candidates  with  the  right  skills,”  he  said. 

THINKING  LIKE  TECHNICIANS.  NOT  ENGINEERS 

In  different  degrees,  the  problem  for  some  is 
job  candidate  quality,  not  quantity.  Cichelli  said 
that  in  contrast  to  years  past,  locally  trained  tech¬ 
nology  graduates  were  “not  that  good.” 

Accustomed  to  seeing  “perhaps  one  in  five 
applicants  able  to  do  our  little  programming  exer¬ 
cise,”  he  said  last  month,  the  fraction  has  shrunk 
to  one  in  20.  Cichelli  added  that  things  do  look  a 
little  brighter  this  year,  with  three  applicants  “we’d 
consider  hiring  out  of  about  25  interviews.” 

To  help  explain  the  change  in  computer  sci¬ 
ence  students,  Cichelli  summarized  remarks  by 
one  of  his  own  technical  staffers,  who  also  teach¬ 
es  at  a  local  college  (Cichelli  himself  taught  at 
Lehigh  University  in  1975-1980):  Some  develop¬ 
ment  environments  (especially  that  of  one  well- 
known  industry  giant)  “are  so  complicated  that 
you  have  a  choice  of  either  learning  to  do  things 
sensibly  or  learning  to  do  things  their  way. 

There’s  no  middle  ground.  Sensibly  takes  good 
computer  science  background;  their  way  requires 
learning  6,000  function  calls  to  make  a  display  on 
the  screen  —  and  there’s  very  little  understand¬ 
ing  that  goes  along  with  those  6,000  calls.” 

Believing  that  operating  systems  will  continue  to 
change,  Cichelli  said, “We’d  like  to  see  people  with  an 
understanding  of  the  fundamentals.”  But  he’s  seeing 
t(xla> ’s  graduates  thinking  like  technicians  rather 
than  engineers  or  scientists.  “That  seems  to  be  what 
it  takes  to  be  effective  in  some  of  these  environ¬ 
ments,”  while  an  “understanding  of  algorithms  be¬ 
comes  secondary.  It  shows  up  when  we  test  people.” 

According  to  Heinrich,  SII  technical  people 
voice  similar  complaints  —  that  graduates  lack 


the  math  and  science  skills  they  had  “a  few  years 
back,”  intensifying  competition  for  top  graduates. 

Heinrich  said  that  at  a  couple  of  schools  with 
which  SII  works  they  encourage  students  to 
spend  five  years  earning  their  degrees  in  order  to 
have  the  time  to  focus  on  studies  and  perhaps 
gain  some  work  experience  before  graduating. 

While  many  with  degrees  from  Berkeley  and 
other  Bay  area  schools  look  for  higher-paying  jobs 
around  Silicon  Valley,  he  said  those  graduating 
from  the  state  universities  in  Chico  and  Sacra¬ 
mento  often  demonstrate  a  superior  work  ethic. 

Heinrich  added  that  SII  involves  itself  early 
with  colleges  and  student  organizations  so  stu¬ 
dents  will  know  its  name  no  later  than  their 
junior  year;  seeks  to  identify  attractions  of  work¬ 
ing  for  a  smaller  company;  and  may  hire  individu¬ 
als  passed  over  by  bigger-name  local  employers  if 
they  lack  only  experience  or  posted  poor  grades 
only  in  their  first  year. 

Three  months  after  his  boss’  SuperConference 
remarks,  CText  vice  president  Eugene  Kiel  said 
that  while  finding  smart  graduates  was  not  as  big 
a  problem  in  Ann  Arbor  as  it  was  elsewhere,  the 
“local  job  market  is  unbelievable.  Unemploy¬ 
ment  is  basically  everybody  in  the  hospital  and 
people  who  are  just  too  lazy  to  work. 

“I  think  we’re  doing  OK  getting  engineering 
talent,”  he  said,  adding  that  one  engineer  was  just 
hired  and  two  positions  remain  open.  Drawing 
on  his  own  early  attitudes  as  an  engineer,  he 
attributed  CText’s  success  to  interesting  current 
projects  (object-oriented  software,  Web-based 
work)  and  attraction  to  its  technical  leadership 
(in  the  person  of  vice  president  Dave  Leroy). 

As  far  as  recruiting  overseas  or  availing  itself 
of  those  in  the  U.S.  on  six-year  H-IB  visas,  Kiel 
said  such  practices  could  improve  CText’s 
prospects,  and  that  it  could  probably  make  good 
use  of  skilled  foreign  programmers. 
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Discover  a 
World  of  Quality 
Solutions  for 
Newspapers 


Eleven  Value- Packed  Workshops  at  NEXPO’98 
Explore  How  Technology  Can  Deliver 
Solutions  to  Newspapers 

Register  Today  for  NEXPO'98  •  June  20-23,  1998 
Orange  County  Convention  Center  •  Orlando 


The  Fulure  of 
'Displaii  lechnologij 

How  will  we  get  the  news 
of  tomorrow? 

NEXPO®  General  Session, 

Monday,  June  22,  9-10:15  a.m. 

Is  the  future  of  the  world  flat?  Join 
us  for  a  look  into  the  future  with 
demonstrations  from  firms  working 
on  cutting-edge  display  technologies. 
See  the  latest  developments  for 
displaying  news  and  advertising 
in  the  next  millennium,  from  an 
electronic  screen  you  can  roll  up 
and  put  in  your  pocket  to  a  wafer- 
thin  flat  panel  that  can  hold  an 
image  without  requiring 
an  external  power  supply. 

NEH!  The  YSH  Idea  Exchange 

No  Prepared  Presentations 
— Just  Straight  Talk 

Friday,  June  19,  9  a.m.-Noon 

Come  prepared  to  participate  in  a 
free  exchange  of  ideas  on  Year  2000 
issues.  Find  out  about  the  challenges 
and  opportunities  faced  by  your 
colleagues  during  a  series  of  moderated 
discussions.  Plus,  get  your  very  own 
Year  2000  Survival  Kit  (crying  towel 
included).  Interested?  See  Fax-on- 
Demand  information  below. 


NEXPO/llarheling 
Joinl  Session 

Quesday,  June  23,  9:45-11:15  a.m. 

Hear  from  the  Disney  Institute  on 
quality  customer  service  and  from 
Judson  C.  Green,  President/Walt 
Disney  Attractions,  The  Walt  Disney 
Company.  The  Disney  Approach  to 
Quality  Service  explores  philosophies 
and  strategies  for  under-standing 
customers'  needs  and  expectations, 
implementing  a  sound  service 
infrastructure,  and  communicating 
service  standards  throughout  the 
organization. 


Visit  NAA's  Web  site  at  www.naa.org  or  call  fax-on-demand  at  (703)  716-6291  and  reference  these 
documents:  (710)  Registration  form;  (720)  Housing  and  Travel  form;  (730)  List  of  Exhibitors; 
(740)  Program  at  a  Glance;  (750)  Rising  Stars;  (760)  Program  in  Spanish;  (770)  Labor  Relations 
&  Technology  Seminar;  (780)  Tours;  (790)  The  Y2K  Idea  Exchange. 
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EXPORTING  WORK,  IMPORTING  WORKERS 

But  while  expecting  its  “core  business  will 
remain  domestic,”  said  Kiel,  CText  looks  to 
become  “more  and  more  an  international  compa¬ 
ny,”  building  on  its  “great  experiences  in  Brazil.” 

He  said  CText  worked  with  the  Brazilian  govern¬ 
ment  “to  get  a  couple  of  people  up  here  who  we 
have  had  on  staff  for  quite  some  time.” 

Kiel  favors  legislation  that  improves  access  to 
foreign  talent,  and  can  foresee  foresee  taking  ad¬ 
vantage  of  such  changes  with  respect  to  his  com¬ 
pany’s  new  connections  in  East  Asia.  (His  state’s 
Sen.  Spencer  Abraham  chairs  the  immigration  sub¬ 
committee  and  introduced  the  bill  to  increase  spe¬ 
cial-skills  visas.)  He  said  management  has  talked 
about  bringing  over  four  Malaysian  engineers  for 
several  months’  work  that  would  include  prepar¬ 
ing  CText  software  for  use  in  East  Asian  markets. 

(Hext  also  now  partners  with  cutomers  that  devel¬ 
op  system  extensions  that  it  will  remarket.  Kiel  pre¬ 
dicted  it  will  contribute  to  “exponential  growth.”  For 
example,  a  Brazilian  customer  with  a  huge  classi¬ 
fied  volume  and  now  upgrading  to  AdVision,  used 
CText’s  older  DOS-based  product’s  source  code  to 
develop  a  version  for  Latin  America.  Now  such 
wt)rk  is  “collaborative,”  he  continued,  citing  efforts 
of  a  Brazilian  distributor  that  spent  six  months  in 
Ann  Arbor  planning  and  extending  system  capabil¬ 
ities.  All  such  work  can  be  “rolled  back  into  our 
product,”  Kiel  said,  using  the  “key  asset”  of  (H’ext’s 
version  control  to  manage  those  changes. 

Another  customer-developed  project  puts  a  full 
receivables  capability'  in  the  ad  system.  CText  is 
working  up  specs  with  the  paper  and  doing  all 
database  work  inAnn  Arbor.  With  “infrastructure 
details”  like  version  control  enabling  better  man¬ 
agement  of  “external  resource  development,  we 
tend  to  . . .  focus  on  core  technologies,  and  move 
components  that  can  be  bolted  on  . . .  elsewhere 
—  say,  to  distributors  or  newspaper  partners.” 

'fhougli  Miller  acknowledged  “a  fair  amount  of 
development  overseas,”  it  results  from  an  earlier  ac¬ 
quisition  of  Finland’s  Sypress  (since  folded  into  the 
Atex  business)  and  Prestige,  which  was  developed 


National  Association  of  Minority  Media  Executives 
NAMME  NAMME 


Nominations  are  now  being  accepted  for 
NAMME's  Annual  Awards: 


Lifetime  Achievement  f 

Robert  C.  Maynard  Legend 
Catalyst  Awards  for  Print,  Broadcast  &  New  Media 


Deadline  for  Nominations  is  June  1,  1998 


Awards  will  be  presented  at  NAMME's  Annual  Awards  Dinner, 
Saturday,  October  17, 1998  in  Orlando,  Florida,  in  conjunction  with 
the  Magazine  Publishers  of  America. 


For  a  Nomination  Form  and  Award  Criteria, 

Visit  http://www.namme.org  OR  call  NAMME  at  (888)  968-7658 


in  the  II.K.  solely  xs  a  product  for  overseas  markets. 

“We’ve  kicked  aroimd  the  idea  of  exporting  cer¬ 
tain  chunks  of  development,”  said  Miller.  But  Atex 
held  back  because  “an  iterative,  interactive  approach 
seems  to  be  the  most  appropriate.That  d(x;sn’t  play 
particularly  well,”  he  added,  when  developers,  mar¬ 
keters  and  the  market  are  thousands  of  miles  apart. 

While  Atex  has  “no  interest  in  bringing  people  in 
from  faraway  lands,”  said  Weston,  it  does  sponsor 
Hl-B  visas — “something  we  might  not  have  done  10 
years  ago” — to  attract  those  already  in  the  U.S.  who 
could  be  working  for  other  (and  “less  for  expense 
than  for  time  involved  ”).  He  added  that  “quality' 
issues”  prevent  it  from  sending  work  offshore. 

Without  enough  highly  qualified  entry-level  pro 
grammers,  said  Heinrich,  SIl  sometimes  employs 
foreign  students  (very  often  older  than  their  U.S. 
classmates)  on  twoyear  visas.The  company  retains 
a  recruiter  to  find  more-experienced  individuals, 
who,  though  gcK)d  workers,  often  aren’t  skilled  in 
the  latest  computer  languages.  “We’re  all  compet¬ 
ing  for  that  same  small  p(X)l  of  people,”  he  remarked. 

Heinrich  said  those  on  work  visas  “help  fill  an 
immediate  short-term  need  and  . . .  can  help  train 
existing  employees  while  they’re  here.” 

Sll  looks  at  outsourcing  opportunities,  he  said, 
only  for  jobs  such  as  customizing  existing  prod¬ 
ucts,  not  for  new  product  development.  But  even 
that,  he  added, “we’re  not  in  a  position  yet  to  try.” 

That  leaves  training  your  own  team,  he  said,  and 
the  consequent  risk  of  losing  employees  made 
more  valuable  by  skills  learned  at  company  cost. 

(achelli  pointed  to  two  more  possibilities. 

With  the  right  contacts,  he  said,  Russian  program¬ 
mers  can  be  found  who  are  at  least  xs  gcK)d  as 
their  U.S.  counterparts  and  will  cost  a  company  less 
(but  may  have  their  own  ideas  about  how  a  job 
should  be  done).  The  other  approach  is  for  a 
technically  sa\'vy  customer  to  create  its  own  off¬ 
shore  stiftware  development  company  —  some¬ 
thing  said  to  be  under  way  for  one  publisher’s 
Lotus  Notes-based  project. 

When  selling  systems  worldwide,  concerns 
about  exporting  product  development  or  import- 
^  ing  the  developers  are 
.  beside  the  point  in  (achelli’s 

CXGCirtlVGS  view. “In  this  business,  you 

NAMME  have  to  think  international- 

ly,”  he  said,  citing  a  need  for 
J  I  local  market  experience  and 

3  language  abilities. 

His  firm’s  editorial  and 

l/pix/  MfiHm  archiving  systems,  for  exam¬ 

ple,  are  from  Milanese  part- 
390  nerTera;  and  his  home¬ 

grown  ad  systems  go  into 
Dinner,  foreign  newspapers, 

ction  with  With  systems  in  17  coun¬ 

tries  on  four  continents,  he 
concluded,  “Ours  is  a  compa- 
968-7658  ny  about  newspapers,  not 

-  about  U.S.  new,spapers.” 
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Scarborough  Research 
Invites  You  To  Attend 
The  4th  Annual 

Scarborough  Newspaper  Conference 

This  conference,  which  precedes  the  NAA  Research 
Conference,  serves  as  a  way  for  newspaper  researchers  to  get 
together  and  learn  about  key  industry  topics  from  top  media 
research  professionals.  This  year  our  conference  theme  is 
“New  Media/New  Research  Applications.’’ 

Speakers/Topics  Include  . . . 

Charles  McKeown,  Director  of  Channel  Alliance  -  CitySearch/ZIP2 
Newspaper ’s  Advantage  on  the  Internet 

Steve  Seraita,  Senior  VP,  Print  Media  -  Scarborough  Research 
An  Analysis  of  Internet  Usage  in  the  Top  50  Markets 

Roberta  McConochie,  Director  of  Strategic  Research  -  Arbitron 
Recent  Results  from  Arbitron  New  Media  Pathfinder  Research:  Newspaper  Implications 

Larry  Grabarek,  Research  and  Database  Marketing  Manager  -  The  Houston  Chronicle 

Sales  Force  Automation 

Scott  Schroeder,  Chief  Executive  Officer  -  Looking  Glass 
Getting  Actionable  Results  with  Household  Base  Segmentation  Systems 


When:  Saturday,  May  30  -  9:00  am  to  4:00  pm 

Where:  The  Westin  Copley  Place  -  Boston 

Registration:  Complimentary  -  Includes  Breakfast  and  Lunch 

RSVP:  By  May  20  to  Natalie  Karabein  at  212-789-3543 

or  nkaraban@scarborough.com 
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Online  Legal  Issues 


INTERNET  NAME  WARS: 

SUN  VS.  SUN 


The  Florida  Sun  Herald's  Sunline  is  just  one  of  more  than  600  Web  sites  that 

use  the  word  "Sun"  in  their  name.  Sun  Microsystems  wants  them  to  stop. 


by  Peter  M.  Zollman 


“It  claims 
ownership  of 
16  registered 
trademarks 
and  another  70 
common-law 
trademarks 
with  the 
name  ‘Sun!” 


Can  you  call  your  newspaper’s  Internet  site 
Sunline?  Or  does  that  infringe  on  Sun  Microsys¬ 
tems’  trademarks?  Does  Sun  Microsystems  “own” 
the  rights  to  the  word  “Sun”  no  matter  how  it  is 
used  in  cyberspace? 

That’s  the  gist  of  a  lawsuit  currently  being  played  out  in  federal  court  in  Florida. 

The  Sun  Coast  Media  Group,  which  publishes  the  Charlotte, Fla. Herald  and  other  news¬ 
papers  with  “Sun”  in  their  names,  wants  to  keep  calling  its  award-winning  Web  site  and  Internet 
Service  Provider  “Sunline.”  Sun  Microsystems,  however,  took  legal  action  to  stop  the  Herald 
from  using  that  name. 

The  Sun  Coast  Media  Group  won  the  first  round,  a  procedural  victory,  when  Judge  Elizabeth 
Kovacevich  refused  a  request  by  Sun  Microsystems  to  move  the  case  to  California.The  lawsuit 
was  filed  pre-emptively  by  Sun  Coast  Media  Group  last  July  in  U.S.  District  Court  for  the 
Western  District  of  Florida  after  it  received  complaints  from  Sun  Microsystems  about  its  use 
of  the  name. 

The  battle  has  been  developing  since  early  1997,  when  Sun  Microsystems  initially  wrote  to 
Sun  Coast  Media  Group  regarding  its  use  of  the  Sunline  name.  The  computer  giant  says  it  is  OK 
to  publish  a  newspaper  using  the  name  “Sun,”  but  it  claims  ownership  of  at  least  16  registered 
trademarks  beginning  with  the  name  “Sun”  and  another  70  common-law  trademarks. 

“Sun  is  concerned  that,  given  Sun’s  pre-eminent  role  in  providing  Internet-related  prt)ducts 
and  services  and  the  family  of  Sun-based  marks  it  has  established.  Sun  Coast  Media’s  expansion 
into  the  Internet  services  field  under  a  Sun-based  mark  appears  likely  to  create  consumer  con- 
fusit)n,”  attorney  Catnnie  L.  Ellerbach  of  Fenster  &  West  LLP  of  Palo  Alto,  C-alif. ,  wrote  to  the  news¬ 
paper’s  attorneys. 


Zollman  is  a  writer  and 
new  media  consultant 
from  Altamonte  Springs, 
Fla 


600  Sun-named  Web  sites 

Sun  Coast  this  week  kicked  off  a  campaign  to  win  public  support  among  other  users  of  the 
“Sun”  name  —  in  publishing  and  other  industries.  The  publisher  sent  reporters  a  list  of  more 
than  600  Sun-named  Web  sites  not  affiliated  with  Sun  Microsystems,  including  27  newspapers 
—  the  Baltimore  Sun  (w"ww.sunspot.com),  Sun-Sentinel  (www.sun-sentinel.com),  Biloxi  Sun- 
Herald  (www'.sunherald.com)  and  the  Chicago  Sun-Times  (www.suntimes.com). 

“One  of  the  trademarks  that  Sun  Microsystems  is  claiming  in  their  lawsuit  is  Sunlink,”  Sun 
Coast  Media  president  and  publisher  Derek  Dunn-Rankin  said  in  a  telephone  interview.  “Yet  the 
little  newspaper  in  Bremerton,  Washington,  uses  Sunlink  for  its  Web  site.  I  wonder  if  they  know 
what’s  going  on?” 
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(The  Sun,  a  38,000-circulation  Scripps- 
Howard  newspaper  published  in  the  Seattle 
suburb  of  Bremerton,  uses  www.thesun- 
link.com  as  its  URL. 

In  its  court  filing,  however.  Sun 
Microsystems  claimed  “Sunlink"  as  its  own 
“incontestable  federal  trademark”  for  “com¬ 
puter  programs  for  use  in  the  field  of  com¬ 
puter  networking.” 

Jim  (Coleman,  Webmaster  at  the  Sun  in 
Bremerton,  said  he  was  unaware  of  any  con¬ 
tact  or  complaints  from  Sun  Microsystems 
about  the  name.  He  noted  that  the  newspa¬ 
per  chose  www.thesunlink.com  —  with 
“the”  in  the  name  —  because  www.sun- 
link.com  was  already  taken  by  an  unrelated 
Internet  Service  Provider.) 

'Absolutely  ridiculous' 

“This  is  absolutely  ridiculous,”  stated 
Dunn-Rankin. 

“The  name  Sunline  was  chosen  because 
the  word  ‘Sun’  was  taken  from  the  name  of 
the  21-year-old  paper.  The  word  ‘Sun’  in  Sun 
Microsystems’  name  comes  from  ‘Stanford 
University  Network.’ They  formed  the  com¬ 
pany  in  1982.  The  Sunline  name  is  named 
after  the  Sun  Herald  newspaper  and  signi¬ 
fies  that  it’s  located  in  Florida  on  the 
Suncoast  of  the  Sunshine  State.  And  the 


name  ‘Sun’  has  been  part  of  the  newspaper’s 
flag  since  1977.” 

Print  paper  can  keep  name 

Sun  Coast  attorney  Jack  Hackett  said  Sun 
Microsystems  had  sued  computer  compa¬ 
nies  in  Northern  California  for  using  the  Sun 
name,  but  as  far  as  he  knew  this  was  the  only 
lawsuit  involving  a  newspaper.  Attorney 
Kathryn  J.  Fritz,  representing  the  computer 
company,  emphasized  that  Sun  does  not 
want  the  newspaper  to  change  its  name  — 
in  Sun’s  view,  it  just  should  not  be  using  that 
name  on  the  Internet  or  offering  any  Web 
services,  including  Internet  hosting,  advertis¬ 
ing  design  or  any  other  “computer-related 
goods  and  services.” 

Wants  triple  damages 

In  its  counterclaim,  Sun  Microsystems  asks 
for  a  permanent  injunction  against  the  use  of 
any  “Sun”  names  in  any  computer-related 
businesses  by  the  newspaper;  triple  damages 
against  the  newspaper;  triple  the  paper’s 
Internet  profits;  punitive  damages  and  attor¬ 
ney’s  fees. 

“1  wonder,  if  they  want  three  times  our 
profits  —  since  we  haven’t  started  making 
money  yet,  will  they  pay  three  times  our  loss¬ 
es?”  Dunn-Rankin  said. 


In  Short 


AMAZON.COM  TOP  AD 

The  Internet  advertisement 
that  gets  the  most  views  is 
the  amazon.com  banner 
displayed  at  the  top  of 
search  results  on  the 
Yahoo!  site,  according  to 
NetRatings  of  Milpitas, 
Calif. 

The  Amazon  ad  has  been 
seen  by  42%  of  the  total 
Web  population.  Net- 
Ratings  also  reported  that 
in  a  week's  time  the  aver¬ 
age  Web  user  saw  116 
online  ads,  but  clicked 
only  one. 


The  Socie-ty  of  Professional  Journalis'ts  ai 


:es  the  $30,000 


Eugene  C.  Pulliam  Mowshi 

edi’torial  wri-tins  award  for  1 998  j 


wri-ting 

The  history 

The  Society  of  Profession^  Journalists  began  the  Pulliam 
Fellowship  in  1977  through  a  grant  from  Mrs.  Eugene  C. 

Pulliam.  The  fellowship  honors  the  memory  of  Eugene  C. 

Pulliam,  one  of  the  original  members  of  the  Society,  founded  in 
1909  as  Sigma  Delta  Chi.  Pulliam  was  also  the  publisher  of  The 
Indianapolis  Star,  The  Indianapolis  News,  The  .Arizona  Republic 
and  The  Phoenix  Gazette. 

The  fellowship  today 

The  fellowship,  a  grant  of  $30,000,  is  awarded  annually  to  an 
outstanding  editorial  writer  to  help  broaden  his  or  her  journalis¬ 
tic  horizons  and  knowledge  of  the  world  through  travel  or  study. 
The  award  can  be  used  to  cover  the  costs  of  study  in  any  field 
and/or  the  costs  of  travel  in  the  Lnited  States  or  abroad. 

The  requirements 

Qualified  applicants  will  have  at  lea.st  three  years  full-time  edito¬ 
rial  writing  experience,  outstanding  writing  and  analytical  abili¬ 
ties  and  a  specific  plan  for  study  and/or  travel.  .Applicants  mu.st 


send  a  one  p-^e  personal  biography,  a  sum¬ 
mary  of  professional  e.xperience.  five  samples 
of  your  editorials,  your  plan  for  study  and/or 
travel  with  a  discussion  of  how  this  award  will 
enhance  your  professional  development  and  a 
letter  of  endorsement  from  your  employer.  .All 
entries  must  be  in  English. 

The  presentation 

The  fellowship  recipient  will  be  notified  by  September  1  and  will 
receive  the  award  at  the  Pulliam  Editorial  Fellowship  Banquet. 

The  deadline 

Materials  should  be  postmarked  by  July  1, 1998,  and  be  sent  to: 

Pulliam  Editorial  Fellowship 

Society  of  Professional  Journalists 
I  6  South  Jackson  Street 
Greencastle.  Indiana  46  135-1514 
Tel:  765-653-3333 


K  you  have  questions  please  contact  the  Society  at  (76S)  653-3333. 

The  Pullian^  Editorial  Fellowship  is  an  SDX  Foundation  educational  program  for  the  Society  of  Professional  Journalists. 
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Weekly 


by  Charles  Bou’en 


In  Short 


'SHARED  CONTENT  EXEC 

Knight  Ridder  Inc.  has  cre¬ 
ated  the  new  corporate 
position  of  "Director  of 
Shared  Content."  A  direct 
result  of  the  growing  need 
to  share  online  newspa¬ 
pers'  Web  site  content  with 
other  media  companies, 
the  new  office  is  designed 
to  strengthen  the  chain's 
Internet  operations.  Scott 
Bosley,  the  former  publish¬ 
er  of  the  Gary,  Ind.,  Post- 
Tribune,  has  been  named 
the  company's  first  director 
of  shared  content.  Knight 
Ridder,  which  just 
announced  that  it  would 
move  its  headquarters 
from  Miami  to  Silicon 
Valley,  has  one  of  newspa- 
perdom's  most  aggressive 
online  development  strate¬ 
gies.  Five  of  its  California 
papers  recently  joined 
with  San  Francisco  TV  sta¬ 
tion  KPIX  to  form  a  broad 
regional  alliance  in  which 
TV  and  newspaper  content 
is  shared  as  all  parties 
cross-promote  each  other. 


SCHOOLS  ONLINE 

81.8%  of  the  K-12  schools 
in  the  U.S.  have  at  least 
one  Internet  connection, 
according  to  a  new  study 
by  Quality  Education  Data 
(QED)  of  Denver,  Colo.  The 
survey  found  that  only 
34.2%  of  the  schools' 
classrooms  have  direct 
Internet  access;  65.2%  of 
teachers  use  the  Internet 
as  a  teaching  tool;  and 
55.8%  of  teachers  are  con¬ 
nected  to  the  Net  at  home. 


Reporter's  Digital  How-To 

ELECTRONIC  PHONE  BOOK 

The  ultimate  newsroom  lookup  tool:  http://555-1212.com 


If  you  could  have  only  one  reference 
work  in  your  newsroom,  you  could  make 
that  choice  in  a  second:  The  telephone 
book.  It  is  perhaps  the  only  resource  that  all 
reporters  and  editors  have  on  their  desks 
and  use  daily  to  call  sources,  double-check 
names  and  addresses,  and  locate  businesses 
and  government  offices. 

And  yet,  the  phone  book  is  a  limited  tool. 

It  is  outdated  even  before  it  gets  into  print,  it 
covers  just  a  small  corner  of  the  globe  and  it 
can  be  searched  in  only  one  way. That’s  why 
smart  newsrooms  now  broaden  their  reach 
—  and  sharpen  their  detective  skills  —  by 
using  powerful  new  online  directories. 

Suppose  school  board  sources  tip  you 
about  a  new  superintendent,  providing  you 
with  the  name  of  the  top  candidate  and  the 
state  where  he  lives.  They  can’t,  however, 
ascertain  the  prospect’s  current  city  in  that 
state.  Instead,  all  you  have  is  the  obscure 
name  of  the  school  district  in  which  he  cur¬ 
rently  works. 

That’s  no  problem  for  a  digital  sleuth. 
Online  “white  pages’’  can  list  addresses  and 
phone  numbers  for  everyone  with  a  speci¬ 
fied  name  in  any  state,  regardless  of  the  city. 
To  narrow  the  hunt,  you  can  search  the 
online  “yellow  pages’’  for  school  districts  of 
that  name  in  the  state,  and  look  for  matching 
cities  on  the  two  lists. 

Perhaps  your  investigative  reporters  are 
looking  into  possible  fraud  on  the  public 
works  commission  and  keep  coming  across 
the  same  mysterious  phone  number.  But  the 
telephone  company  won’t  identity  the  per¬ 
son  or  company  that  has  that  number.  Don’t 
give  up  —  go  online  where  you  can  do  a 
“reverse  search.”  Enter  the  area  code  and 
phone  number,  and  the  electronic  phtine 
books  check  their  databases  for  a  match,  dis¬ 
playing  the  name  and  address  listed  with  the 
account  for  that  number. 

Or  you  are  covering  the  police  beat  when 
news  arrives  of  a  prominent  local  couple 
becoming  ill  while  traveling  in  another  coun¬ 
try.  You’re  on  deadline,  and  you  need  to 
quickly  contact  hospitals  in  that  part  of  the 
world.  Online  directories  are  international. 

Until  recently,  the  only  problem  with 
doing  such  research  on  the  Internet  was  fig¬ 
uring  out  which  online  phone  book  to  use 
—  a  half-dozen  good  ones  all  had  their  own 
unique  commands  and  options  —  but  now 


an  important  new  intersection  has  been 
established,  giving  you  a  single  site  from 
which  to  search  all  the  major  directories  and 
use  related  online  tools. 

Visit  555-1212.com  and  see  the  Global 
section  of  the  introductory  page  where 
there  are  hyperlinks  to  its  major  features: 

♦  Telephone  Numbers.  A  subsequent 
screen  lets  you  search  white  pages  for  indi¬ 
viduals,  yellow  pages  for  business,  blue  pages 
for  government  listings,  a  fax  directory  and  a 
toll-free  directory'  for  800  and  888  numbers. 
Most  categories  contain  links  to  resources  in 
the  U.S.,  Canada  and  internationally. 

♦  Area  Cxide  Look-Up.  This  links  to  a  site 
that  lets  you  look  up  numbers  in  the  U.S.  and 
Canada  by  entering  either  an  area  code  to 
see  a  city,  or  a  city  and  state/province  to  see 
the  area  ctide. 

♦  E-mail  Addresses  and  Web  Site  Directory. 
These  options  connect  you  with  the 
Internet’s  best-known  directories  of  elec¬ 
tronic  mail  addresses  and  Web  page  locators. 

For  most  applications,  you  will  want  to 
click  the  Telephone  Numbers  link,  then 
choose  the  category  you  are  searching 
(white,  yellow  or  blue  pages,  fax  or  toll-free 
directories)  and  the  geographic  region  (U.S., 
Canada  or  All  Countries). 

555-1212.com  provides  on-screen  forms 
with  which  you  can  specify  your  search 
strategy  in  each  of  the  major  electronic 
phone  books.  The  site  also  has  a  “QwikFill” 
form  as  a  time  saver.  Enter  your  data  in  the 
QwikFill  and  click  the  Send  button  and  it 
will  prefill  the  other  forms  for  you. 

Other  notes  on  using  the  site: 

1.  On  the  same  QwikFill  form  are  options 
for  a  Reverse  Look-up  (enter  a  phone  num¬ 
ber  and  see  if  the  site  can  find  a  name  and 
address)  and  an  Address-Only  search  (enter 
the  street,  city  and  state  and  let  the  site  look 
for  a  name  and  phone  number). 

2.  In  all  other  forms,  including  the 
QwikFill,  you  need  to  enter  at  least  the  last 
name  of  the  person  you  are  searching  for. 
Obviously,  the  more  information  you  can 
provide  —  first  name,  city,  state  —  the  better- 
honed  the  resulting  list  will  be. 

3.  The  yellow  page  directories  also  enable 
you  to  search  by  categories  of  businesses 
and  services,  enabling  you,  for  instance,  to 
find  all  the  bookstores  in  Dallas  or  all  the 
hospitals  in  San  Jose. 
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GET  THE  INGREDIENTS  TO  SERVE  UP 
A  DELICIOUS  RESTAURANT  MARKET  STORY 
WITH  THE  MARKET 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Whet  your  appetite  with  this  data  for  Azusa,  California!  The  Market 
Guide  gives  this  restaurant  market  four  stars;  it’s  per  store  sales  for 
eating/drinking  establishments  is  52%  higher  than  the  California 
average.  Something’s  cooking  in  Azusa!  Could  you  sell  your  market 
with  a  story  like  this? 


See  how  you  placed  in  ESP’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county 
and  daily  newspaper  market  city  in  the  U.S.  and  Canada.  It’s  the 
only  publication  that  provides  marketers  with  both  qualitative  and 
quantitative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99.95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entrepreneurs,  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


pmi 


California 


$45,535,000 


Includes  imc 


jnt  information  such  as: 


Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Di.sposable  income*  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations... and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  t&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD410M  -  $795 

_ Four  Tabbed  Section: _ 

Section  I  -  1 998  Market  Ratings 
Section  II  -  U.S.  Newspaper  Market  Surveys 
Section  III  -  Canadian  Newspaper  Market  Surveys 
Section  IV  -  Population,  Income  &  Retail  Sales  Tables 


Plea.se  send  payment  to:  Market  Guide,  c/o  Editor  &  Publisher,  P.O.  Box  3000,  Denville,  NJ  07834-3000  Phone:  (800)  783-4903  Fax:  (973)  627-5872 
E-mail:  edpub@mediainfo.com  Place  your  order  on  our  Web  site:  www.mediainfo.com  (click  on  the  store  icon)  ^ 


Order  TODAY!  Every  market  has  a  story.  What’s  your  story? 


T  YEAR  2000  1 
COMPATIBLE  | 


The  Editor  &  Publisher  Company 


SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 

A  ‘Dilbert’  Principle: 
Do  Comic,  Win  Reuben 

Scott  Adams  receives  the  National  Cartoonists  Society's  highest  prize 
at  a  gathering  in  Pasadena,  Calif. 


Reuben  award  emcee 

Bil  Keane  joked  that 
“Dilbert”  creator  Scott 
Adams  couldn’t  get  a 
room  at  the  Pasadena  ht)tel 
where  the  National  Cartoonists 
Society  had  assembled. 

“So  they  put  him  in  a  cubicle,” 
said  “The  Family  Circus”  creator. 

“Actually,  he  needed  two:  one  for 
him  and  one  for  his  money!” 

Now,  Adams  might  need  a 
third  cubicle  for  his  awards.  He 
received  the  Reuben  —  also 
known  as  the  “Oscar  of  cartoon¬ 
ing”  —  at  the  April  25  gathering 
in  Clalifornia.  And,  a  few  minutes 
earlier,  Adams  also  won  for  best 
newspaper  comic  strip. 

These  two  honors  capped  a  several-month 
perit)d  that  saw  Office  Depot  put  “Dilbert”  in  a 
huge  ad  campaign,  UPN  announce  a  “Dilbert”  TV 
series  and  Ben  &  Jerry  ’s  introduce  a  “Dilbert”  ice 
cream  flavor.  Meanwhile,  the  client  list  for  Adams’ 
9-year-old  strip  has  grown  to  over  1,700  papers. 

When  he  stepped  to  the  podium  to  receive  the 
Reuben  statuette,  the  C^ialifornia  resident  remi¬ 


nisced  about  growing  up  in  a 
small  New  York  state  town. 

“My  father  worked  in  a  post 
office  for  30  years,  and  he 
thought  I  should  go  into  the 
postal  arts,”  he  told  the  400  atten¬ 
dees.  “But  I  wa.sn’t  very  good 
with  firearms.” 

Adams,  now  40,  also  didn’t  like 
toiling  on  his  uncle’s  farm. 
“During  breaks,  to  take  my  mind 
off  the  hideous  work,  1  would 
read.  There  were  no  newspapers 
—  my  uncle  thought  I  might 
realize  there  was  a  minimum 
wage.  1  read  Peanuts’  books.  I  dis¬ 
covered  that  Charles  Schulz  had 
a  much  better  job  than  my 
uncle.” 

Schulz  —  who,  like  Adams,  is  with  United 
Feature  Syndicate  —  presented  the  peer-voted 
Reuben  to  Adams.  Before  opening  the  envelope, 
Schulz  said,“l  wish  I  could  announce  a  four-way 
tie.” 

The  other  three  nominees  were  “Rose  is  Rose” 
creator  Pat  Brady  of  United, “Luann”  creator  Greg 
Evans  of  United  and  “Mutts”  creator  Patrick 


Scott  Adams  wrote  and  drew  his 
way  to  a  Reuben,  a  52-year-old 
award  named  after  first  NCS 
president  Rube  Goldberg. 


A  ‘Starr ’-Spangled  Evening  For  Dale  Messick 


First  a  U.S.  stamp,  then  the  NCS 
stamp  of  approval. 

“Brenda  Starr”  creator  Dale 
Messick,  92,  received  the  Milton 
Cianiff  Lifetime  Achievement  Award 
at  the  National  Cartoonists  Society’s 
April  25  Reuben  ceremony  in 
Pasadena,  C'-alif 

Three  years  earlier, “Brenda  Starr” 
had  been  one  of  20  cartoons  picked 
to  appear  on  postage  stamps  mark¬ 
ing  the  1  OOth  anniversary  of  comics. 
But  the  NCS  honor  apparently  meant 
even  more  to  Messick. 

"This  is  the  greatest  moment  of 
my  life,”  she  told  the  400  Reuben 
attendees. 


Then  she  added: “If  I  could  live  my 
life  over,  would  1  have  come  to  New 
York  to  be  a  cartoonist?  No.  1  would 
have  went  to  California  and  bought 


Dale  Messick  in  1953 


real  estate!  1  made  my  first  comic  at 
age  10,  worked  all  these  years  and 
never  made  a  million.” 

Messick  created  “Brenda  Starr”  in 
1940,  when  there  were  even  fewer 
syndicated  female  cartoonists  than 
there  are  now.  She  is  now  retired 
from  the  comic,  with  Mary  Schmich 
and  June  Brigman  continuing  it  for 
Tribune  Media  Services.  But  Messick 
still  draws. 

The  award  —  presented  by  NCS 
president  and  Charlotte  Observer 
artist  George  Breisacher  —  is  named 
after  the  late  creator  of  “Terry  and 
the  Pirates”  and  “Steve  Canyon.” 

—  David  Astor 


L__ 
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Will  Comic  Co-Creators  Be  Allowed  To  Share  Awards? 


IF  JIM  BORGMAN  had  won  the 
National  Cartoonists  Society’s 
comic  strip  award  last  week,  he 
would  have  literally  cut  the  plaque 
in  half  to  share  with  “Zits”  partner 
Jerry  Scott. 

If  he  wins  that  prize  in  1999,  the 
plaque  might  stay  in  one  piece. 

Over  the  years,  many  cartoonists 
have  said  it’s  wrong  that  the  co¬ 
creator/writer  of  a  feature  can’t 
share  an  NCS  award  with  the  co¬ 
creator/  artist. This  scenario  last 
occurred  in  1996,  when  the  NCS 
gave  its  comic  strip  prize  to  “Baby 
Blues”  co-creator/artist  Rick 
Kirkman  rather  than  to  both 
Kirkman  and  “Baby  Blues”  co-cre- 
ator/writer  Scott  (yes,  he  does  that 
feature,  too). 

And  when  finalist  Borgman  lost 
out  to  “Dilbert”  creator  Scott  Adams 
for  last  week’s  comic  strip  prize, 
Scott  was  again  ineligible  to  share 
the  win. 

Now,  the  NCS  board  is  sending 
members  a  ballot  with  a  proposed 
bylaw  change.  It  says  comic  co-cre¬ 
ators  could  share  an  NCS  award  if 
both  their  names  appear  on  the 
feature  every  day.  Potential  winners 
also  must  be  (or  be  eligible  to  be) 
full  NCS  members  —  meaning  they 
have  to  possess  some  drawing  cre¬ 
dentials. 

“The  recommended  bylaw 
amendment  may  not  be  a  sweeping 
change,  but  it  is  some  movement 
on  a  difficult  problem,”  said  NCS 
president  George  Breisacher.  “We’re 
basically  a  cartoonists’  organization 
and  we  think  awards  should  go  to 
cartoonists.” 

Breisacher,  a  Charlotte  Observer 
artist,  was  speaking  April  25  at  the 
NCS  membership  meeting  in 
Pasadena,  Calif. 

If  the  bylaw  passes,  a  cartoonist 
like  Scott  would  be  eligible  to 
share  in  a  future  award  because  he 
has  drawn  features  (such  as 
“Nancy”)  in  the  past  and  currently 
pencils  in  art  before  sending  “Zits” 
roughs  to  Borgman.  Scott  is  the 
principal  writer  and  Borgman  the 
principal  artist  for  the  comic,  but 
they’re  both  involved  with  each 
other’s  work. 

“There’s  very  much  an  overlap. 


It’s  an  organic  partnership,”  said 
Borgman  of  “Zits,”  the  King  Features 
Syndicate  strip  that  has  amassed 
more  than  475  clients  in  less  than  10 
months. 

Borgman,  speaking  after  the  mem¬ 
bership  meeting,  added  that  having 
such  a  young  strip  nominated  was  an 


“incredible  honor”  and  that  the  pro¬ 
posed  bylaw  is  a  “healthy  step  in  the 
right  direction.”  But  he  thinks  an 
even  better  solution  would  be  to 
give  the  comic  strip  division  prize  to 
the  feature  itself  rather  than  worry 
about  which  creators  are  eligible  to 
share  in  it.  —  David  Astor 


Congratulations, 
Steve  Breen 


Winner  of  the  1998  Pulitzer  Prize 
for  Editorial  Cartooning 


Steve  Breen,  Editorial  Cartoonist  for  the  Asbury  Park 

Press  —  he’s  young,  he’s  feisty,  he  takes  no  prisoners  ...  and  he  just 
won  the  1998  Pulitzer  Prize  for  Editorial  Cartooning.  Copley  News 
Service  is  proud  to  represent  Steve  in  syndication.  Way  to  go,  Steve! 


COPLEY 
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THE  COMPREHENSIVE 


AND  SHOPPER 
PUBLICATIONS  DATA! 


Now  you  can  have  all  the  current  industry  information  you  need  in  ^ 
the  second  edition  of  the  E&P/FPP  Community,  Specialty  &  Free  ■ 
Publications  Year  Book!  1 

It’s  the  most  complete  source  of  information  for  these  publications!  1 
Used  by  publishers  and  other  publication  executives,  media  buyers, 
public  relations  professionals,  equipment  venders,  brokers  and  more 
-  the  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book 
responds  to  your  needs. 

So  Accurate!  So  Comprehensive!  So  Easy  to  Use! 

Important  information  such  as  names  of  personnel,  addresses,  phone 
and  fax  numbers,  circulation,  ad  rates,  equipment  and  much,  much 
more  is  at  your  finger  tips! 


NOW 

AVAILABLE! 


Recognized  and  used  by  advertisers,  the  FPP  Year  Book  is  “A  Media 
Buyers  Guide”  and  is  instrumental  in  providing  advertisers  with  pub¬ 
lication  information  to  reach  their  target  markets. 


In  an  industry  that’s  constantly  changing  and  growing  you  need  a  cur¬ 
rent.  reliable  source.  Let  the  E&P/FPP  Year  Book  provide  you  with 
the  data  you  need  to  succeed! 

Here’s  what  users  of  the 
E&P/FPP  Year  Book  have  to  say 


Section  I:  U.S.  &  Canadian  , 
Community  Weeklies  * 

Section  II:  U.S.  &  Canadian  ^ 
Shopper  Publications 

Section  III:  U.S.  &  Canadian 
Specialty  Publications 

Section  IV:  Weekly  Newspaper 
&  Shopper  Publication  Groups 
&  Other  Oi^anizations 


:  FPP  Year  Book  is  “A  Media  UrUf|  1 

oviding  advertisers  with  pub-  lltf  f  ■ 

PQMpi  rrciv 

;  and  growing  you  need  a  cur-  Witll  kkikki 

Year  Book  provide  you  with  UPDATED! 

Here’s  what  users  of  the  / 

:P/FPP  Year  Book  have  to  say:  I  ^^6  book  w 

™ei4ootstta\  285^^  Semett 


AlanCaru^ 

public  ke'^l'g'organization 

The  Ca^“‘’^^gp^ewood.  NJ 


Get  your  copy  today!  Order  now!  ONLY  $99! 


m  Yes!  Please  send  me _ copy  (ies)  of  The  Editor  &  Publisher/  Free  Paper  Publisher 

Community,  Specialty  and  Free  Publications  Year  Book  at  just  $99  (U.S.)  each! 


Coiripdiiv_ _ 


COMMUNITY, 
Sl’KCIAi;rY  &  FRKE 
PUBLICATIONS 
YEAR  B(K)K 

A  MEDIA  Bt  VEILS (R  IDE 


J  Check  Enclosed  (payable  to  Editor  &  Publisher)  $U.S.  drawn  on  U.S.  bank  only. 
Charge  my  J  Visa  JMC  JAMEX  # _ 


(Required  on  credit  card  aders.) 


Mail  your  order  and  payment  to:  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book,  c/o  Editor  &  Publisher,  P.O.  Box  3000.  Denville, 

NJ  07834-3000  •  Tel:  (800)783-4903  •  Fax:  (973)  627-5872  •  E-mail;  edpub@mediainfo.com.  Payments  must  accompany  all  orders.  NY.  CA,  DC, 

OF!  and  Canada  add  appropriate  tax.  Please  supply  proper  street  address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


SYNDICATES/NEWS  SERVICES 


McDonnell  of  King  Features  Syndicate. 

Earlier,  when  receiving  the  comic 
strip  division  prize,  Adams  thanked 
United  —  and  suggested  that  the 
King-distributed  Keane  would  be  a 
good  candidate  for  the  voice  of 
Dogbert. 

The  other  comic  strip  finalists  were 
Brady  and  Jim  Borgman,  who,  along 
with  Jerry  Scott,  does  “Zits”  for  King. 
The  fact  that  Scott  didn’t  share  the 
nomination  caused  some  controversy 
(see  sidebar  on  page  37). 

Other  division  winners: 

♦  Newspaper  panel:  David  Gantz, 
who  does  “Gantz  Glances”  for  Long 
Island,  N.Y.,  A'^eM’«/«)’.The  other  final¬ 
ists  were  “Ick”  creator  Rich  Moyer  of 
Tribune  Media  Services  and  “They’ll  Do 
It  Every' Time”  cartoonist  A1  Scaduto  of 
King. 

♦  Editorial  cartoons:  The  Belleville 
(111.)  News-Democrat's  Glenn  McCoy, 
who  also  does  “The  Duplex”  comic  for 
Universal  Press  Syndicate. The  runners- 
up  were  Jeff  Parker  of  Florida  Today 
and  Bill  Schorr  of  the  New  York  Daily 
News  and  United. 

♦  Newspaper  illustration:  Bob  Staake. 

♦  Gag  cartoons:  MarkTonra,  who 
also  does  the  “Top  of  the  World!” 
comic  for  United. 

♦  Magazine  and  book  illustration: 
Guy  Gilchrist,  who  also  draws  “Nancy” 
for  United. 

♦  Greeting  cards:  Dave  Coverly,  who 
does  “Speed  Bump”  for  Creators 
Syndicate. 

The  rest  of  the  winners  included 
B.B.  Sams  for  advertising  and  illustra¬ 
tion,  Don  Perlin  for  comic  books, 

David  Feiss  for  TV  animation  and  Nik 
Ranieri  for  feature  animation. 


Times  Syndicating 
‘Slate’  Magazine 


CONTENT  FROM  MICROSOFT’S 
“Slate”  magazine  is  now  being  dis¬ 
tributed  by  the  New  York  Times 
Syndicate. 

The  interactive  online  publication 
(www.slate.com/)  —  which  has  about 
20,000  paid  subscribers  —  includes 
news  as  well  as  political  and  cultural 
material.  Its  editor  in  chief  is  Michael 
Kinsley,  who  has  been,  among  other 
things,  a  syndicated  columnist. 

NYTS  can  distribute  the  “Slate”  con¬ 
tent  to  newspaper,  magazine  and  online 
clients. 


‘Non  Sequitur’  Comic  Takes  A 
Rueful  Look  At  The  Reubens 


A  SUNDAY  COMIC  mentioning 
the  Reuben  Awards  ceremony 
appeared  in  over  400  newspapers. 

It  also  elicited  different  reactions 
from  some  of  the  over  400  people 
attending  the  National  Cart(K)nists 
Society'  weekend. 

The  “Non  Sequitur”  strip  was  cre¬ 
ated  by  Wiley  Miller  in  January  to 
run  April  26.  It  showed  a  guy  telling 
newspaper  readers:  “Last  night, 
while  America  slept,  the  52nd  annu¬ 
al  Reuben  Awards  took  place  in 
Pasadena,  Calif.,  honoring  the  best  of 
cartooning  in  newspapers,  maga¬ 
zines,  comic  books,  greeting  cards 
and  animation.” 

The  next  four  panels  pictured  the 
man  smiling,  staring,  rubbing  his 
nose  and  staring  some  more.  Then 
he  says:  “At  least  cover  your  mouth 
when  you  yawn.” 

At  least  a  few  people  thought 


Miller,  who  has  had  some  past 
differences  with  the  NCS  board,  was 
taking  a  slap  at  the  organization. 

One  person  speaking  off  the  record 
also  wondered  if  .Miller  was  mad  at 
not  being  nominated  for  the 
Reuben. 

But  Miller,  who  has  won  three 
NCS  division  awards  during  the  past 
five  years,  said  a  number  of  NCSers 
told  him  they  liked  the  comic. 

“There  was  no  slam  intended,” 
added  the  Washington  Post  Writers 
Group  cartoonist. “It  was  quite  the 
opposite.  1  was  trying  to  raise  aware¬ 
ness  of  the  NCS  and  the  Reuben 
Awards  —  and  put  a  gag  at  the  end. 
It  was  self-effacing  humor.  The 
award  has  been  around  for  52  years 
and  no  one  has  heard  of  it.” 

Newspapers  and  other  media 
cover  the  Reubens  much  less  than 
other  awards.  —  David  Astor 


‘Peanuts’  And  ‘Beetle’  Cartoonists 
Debate  Donations  For  Autographs 


THEY’VE  EACH  WON  Reuben 
Awards  and  their  superstar 
comics  both  began  in  1950.  But 
“Beetle  Bailey”  creator  .Mort  Walker 
and  “Peanuts”  creator  Charles  Schulz 
have  different  views  on  autographs. 

During  the  National  Cartoonists 
Society  membership  meeting  in 
Pasadena,  Calif.,  Walker  rose  from 
the  audience  to  complain  about 
how  some  people  ask  cartoonists 
for  autographs  and  then  turn  around 
and  .sell  them. 

The  King  Features  Syndicate  cre¬ 
ator  suggested  that  canoonists,  in 
return  for  giving  iheir  signatures, 
ask  autograph-.seekers  to  make  a 


donation  to  the  International 
.Mu.seum  of  Cartoon  Art  —  founded 
by  Walker  in  1974  and  now  based  in 
Boca  Raton,  Fla. 

Schulz,  who  was  also  in  the  audi¬ 
ence,  had  this  reaction  to  the  sug¬ 
gestion:  “I  think  that’s  the  worst  idea 
I’ve  ever  heard."  said  the  United 
Feature  Syndicate  creator.  “1  don’t 
mind  getting  cheated  now  and  then. 
There  are  still  g(X)d  things  to  do  for 
people.  You  don't  charge  for  every¬ 
thing.” 

Walker  responded  that  each  car¬ 
toonist  can  decide  whether  or  not 
to  ask  for  the  donation. 

—  David  Astor 


Sheneman  Hired 
By  Star-Ledger 

The  NEWARK  STAR-LEDGER,  New 
Jersey’s  largest  paper,  has  hired  an 
editorial  cartoonist  two  years  after  its 
previous  one  retired. 

Drew  Sheneman,  a  1995  John  Locher 


.Memorial  Award  winner,  will  start  the 
job  after  graduating  from  Central 
Michigan  University  this  month. 

Why  Sheneman?  “He’s  a  bright  young 
man,”  replied  Star-Ledger  editorial  page 
editor  Rich  Aregood. 

And  why  did  the  paper  wait  two 
years?  “Beats  me,”  said  Areg(X)d.“I’m  just 
grateful  we  decided  to  do  it.” 
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BY  MARK  FITZGERALD 


Bowing  To  Subpoena 
Wyo.  Paper  Gives  Up  Photos 

Unprotected  by  a  state  shield  law,  Caspar  Star-Tribune  is  defenseless 
against  Amoco  attorneys  seeking  to  defend  the  company  in  a  civil  pollution  case 


WHEN  LAWYERS  FOR  Amoco  Oil 

Cx)rp.  demanded  unpublished  pho¬ 
tographs  from  the  Caspar  Star- 
Tribune, Wyoming's  biggest  paper 
immediately  went  to  court  and  argued  the  photos 
were  protected  by  the  First  Amendment. 

The  newspaper  didn’t  get  very  far  —  and  with¬ 
in  three  months,  the  photos  were  in  the  hands  of 
the  lawyers. 

Despite  its  size  and  the  wealth  of  its  chain 
owner,  Howard  Publications,  the  Star-Tribune 
could  not  overcome  one  big  legal  obstacle:  Like 
20  other  states,  Wyoming  doesn’t  have  a  shield 
law. 

The  Star-Tribune  thought  it  had  a  pretty  good 
federal  case,  but  U.S.  District  Judge  C.A.  Brimmer 
ruled  otherwise.  He  ordered  the  photos  be  hand¬ 
ed  over  by  April  14  —  an  order  the  newspaper 
did  not  appeal. 

“Eve  got  to  tell  you,  1  was  shocked  at  the 
judge’s  ruling,”  Star-Tribune  editor  David 
Hipschman  said. 

“Our  alternative  was  to  take  it  to  the  full  10th 
Circuit  panel  and  keep  it  going,  but  the  best 
advice  we  got  from  top  lawyers  not  only  here 
but  back  East  —  we  are  owned  by  Howard 
Publications  and  they  put  us  in  touch  with  some 
lawyers  —  was  that  absent  a  shield  law,  there’s 
really  nothing  you  can  do,”  Hipschman  contin¬ 
ued. 

And  Wyoming  is  unlikely  to  get  a  shield  law 
amtime  soon  for  reasons  ranging  from  apathy  to 
political  grudges  against  the  Star-Tribune. 

“This  has  not  been  a  top  priority,”  said  Nancy 
Shelton,  who  is  serving  temporarily  as  the  execu¬ 
tive  director  of  the  Wyoming  Press  Association. 
“It’s  a  combination  of  an  unwillingness  to  open  a 
can  of  worms  by  going  to  the  Legislature  and  a 
lack  of  consensus,  frankly,  that  we  need  one,”  she 
added. The  fact  that  it  is  the  Star-Tribune  suffer¬ 
ing  also  weighs  against  any  adoption  of  a  shield 
law. 

Even  with  a  circulation  of  just  32,000,  the  Star- 
Tribune  is  still  twice  as  big  as  the  next  largest 
paper  and  is  the  only  daily  distributed  statewide. 
It  is  seen  by  many  in  the  state  as  too  dominant  — 
and  too  liberal. 

“There  are  people  who  still  refer  to  the  Star- 
Tribune  as  the  Red  Star,”  Hipschman  said. 

“When  1  go  off  and  pontificate  about  the  need 


for  a  shield  law,  the  legislators  are  just  going  to  go 
off  laughing,”  he  added.  “I  think  you’d  get  wide 
support  among  people,  but  not  . . .  among  our 
part-time  legislators. There  were  rumblings  at  this 
session  about  a  number  of  anti-press  bills, 
although  none  of  them  made  it  into  law.” 

In  a  sense,  Hipschman  suggested,  the  Star- 
Tribune  and  other  papers  also  have  themselves 
to  blame  for  failing  to  win  press  protection. 

“I’m  preaching  to  the  choir  when  we  discuss 
this  with  people  who  read  E&P. The  problem  is 
getting  this  message  out  to  nonmedia  people,”  he 
said. 

“1  have  to  be  very  honest  about  this:  1  found  it 
very  hard  to  explain  (the  newspaper’s  position) 
to  readers  in  my  column.  We  in  the  business  just 
haven’t  done  a  good  enough  job  of  communicat¬ 
ing  . . .  the  effect  on  the  average  citizen.” 

The  subpoena  for  unpublished  photos  arose 
out  of  a  public  controversy:  groundwater  pollu¬ 
tion  and  other  hazards  that  1 1  property'  owners 
claim  was  caused  by  an  abandoned  Amoco  refin¬ 
ery. 

In  a  court  hearing  last  September,  attorneys  for 
the  property  owners  displayed  images  of  pho¬ 
tographs  published  by  the  Star-Tribune.  The  pho¬ 
tos,  by  staff  photographer  Richard  Hannon,  show 
a  sheen  on  the  water. 

Amoco  contended  it  needed  the  photos  to 
determine  if  the  sheen  was  caused  by  someone 
stirring  up  a  river  bank. 

In  its  court  fight  to  overturn  the  subpoena, 
Star-Tribune  attorneys  called  the  request  “a  fish¬ 
ing  expedition,”  but  Judge  Brimmer  said  the  oil 
company’s  need  for  the  pictures  outweighed  any 
federal  claim  to  First  Amendment  confidentiality. 

Editor  Hipschman  said  the  slippery'  slope  he 
feared  —  first  subpoenaing  the  unpublished  pho 
tos,  then  the  photographer,  then  reporters’  note¬ 
books  —  was  already  forming.  He  said  a  reporter 
had  already  been  subpoenaed  to  testify'  in  the 
case. 

Amoco’s  spokesman  in  Wyoming,  Bill  Stephens, 
said  in  a  telephone  interview  that  he  did  not 
know  if  a  reporter  had  been  subpoenaed  or  what 
role  the  photos  might  play  in  the  case. 

“These  photos  played  a  prominent  role  in  an 
injunction  hearing  and  the  (Amoco)  legal  team 
determined  that  the  context  in  which  they 
appeared  was  very  important,”  Stephens  said. 
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Calif.  Strategy:  Best  Defense  Is  Strong  Lobbying  Offense 


WHEN  IT  COMES  to  press  legisla¬ 
tion,  few  state  legislatures  even 
approach  the  enormous  number  of 
bills  —  the  good,  the  bad  and  the  ugly 
—  that  California  generates. 

And  like  anything  else  Californian, 
j  the  Golden  State’s  legislature  is 
trendy.  So  when  public  disgust 
mounts  about  the  paparazzi  or  sen¬ 
sationalism,  it’s  a  sure  bet  some  legis- 
i  lator  will  throw  an  anti-press  bill  into 
I  the  hopper. 

I  Yet,  California  newspapers  also 
I  enjoy  some  of  the  greatest  protec¬ 
tions  in  the  United  States,  including  a 
shield  law  that  is  enshrined  in  the 
state  Constitution. 

California  publishers  don’t  win  all 
their  fights  —  but  they  do  win  an 
I  awful  lot  of  them.  Here,  then,  are  some 
I  tips  on  pro-press  lobbying  from  Tom 
I  Newton,  general  counsel  and  chief 
I  lobbyist  for  the  California  Newspaper 
I  Publishers  Association; 


♦  Commit  substantial  resources  to 
government  affairs.  Few  state  associa¬ 
tions  can  go  as  far  as  CNPA  does  in 
monitoring  California’s  busy,  full-time 
legislators.  CNPA  has  two  full-time  at¬ 
torney/lobbyists  plus  a  third  contract 
lobbyist  and  an  administrative  staff.  “It’s 
like  putting  three  feet  on  the  ground,” 
Newton  says.  “We  can  be  at  three  com¬ 
mittee  hearings  at  the  same  time  — 
and  quite  often  that  happens.” 

♦  Talk  straight  consistently.  “You’ve 
got  to  create  a  reputation  for  being 
truthful,  for  being  able  to  frame  the 
issue  and  for  being  experts  in  repre¬ 
senting  your  industry  ”  Newton  says. 

♦  Cultivate  the  legislative  staff.  Like 
many  state  legislatures,  California’s 
attach  legal  analyses  to  each  proposed 
bill.  “We  write  truthful,  honest  and 
informative  letters  to  the  committees, 
and  they  end  up  getting  cribbed  .  .  . 
and  become  part  of  the  legislative  his¬ 
tory'.” 


♦  Defuse  emotional  proposals.  “It  ' 

might  sound  schizophrenic,  but  we  : 
distance  ourselves  from  the  tabloids 
and paparazzis” Newton  comments,  i 
“We  say  we  are  not  the  people  dri-  | 
ving  celebrities  off  the  road.  Our  500  j 
daily  and  weekly  newspapers  are  not 
your  target.  But  in  the  same  breath  | 
we  tell  legislators, ‘You  can’t  regulate  I 
them  without  regulating  us,  too.  Your 
bill  will  harm  legitimate  newspa¬ 
pers.’  ”  I 

♦  Never  miss  an  issue.  “The  big  ; 
bills,  the  small  bills  —  you’ve  got  to 
push  on  them  all,”  Newton  says,  i 
“Make  it  clear  to  the  legislature  as  a  | 
whole  that  you  are  going  to  be  there 
on  all  issues.  After  all,  we  don’t  lose 
our  freedoms  all  at  once  —  they  trick-  | 
le  away.  It  doesn’t  mean  you’re  going  ; 
to  win  every’  time  —  but  legislators  | 
need  to  know  that  they  are  going  to 
have  to  vote  over  us.” 

—  Mark  Fitzgerald 


Tax  Lethal  For 
Family  Papers 

Many  family-owned  newspapers 
are  being  forced  to  sell  to  big 
media  companies  by  heavy  estate  tax 
bills  when  an  owner  dies,  a 
Congressional  panel  has  been  told. 

“Tax  policy  now  favors  increasing 
consolidation  of  newspapers  into  fewer 
and  fewer  corporations,”  said  David  Lord 
—  owner  of  seven  small  dailies  and  two 
weeklies  —  in  a  testimony  recently 
before  the  House  Small  Business  sub¬ 
committee.  Lord,  president  of  Seattle- 
based  Pioneer  Newspapers  Inc.,  said  he 
had  to  go  to  great  lengths  to  remain 
independent  in  the  face  of  what  he 
called  “the  inevitable  death  tax.” 

He  said  family-owned  newspapers 
are  forced  into  extensive  financial  plan¬ 
ning.  In  addition  to  creating  a  large  cash 
reserve.  Lord  said  he  was  setting  up  a 
series  of  expensive  trusts  in  an  effort  to 
avoid  “having  to  sell  a  newspaper, 
which  is  our  company’s  legacy.” 

Estate  taxes  have  played  a  role  in  the 
decline  of  independent  newspapers, 
whose  numbers  had  plunged  from 
2,100  in  1910  to  700  in  1980.Today,  he 
said,  only  300  of  1,500  dailies  are  inde¬ 
pendently  owned. 

The  Republican-led  House  organized 


the  hearing  to  build  its  case  against 
estate  taxes,  which  the  GOP  claims 
harm  small  businesses  and  farmers.  The 
tax  code  allows  individuals  to  shield 
the  first  $625,000  —  $1.3  million  for 
family-owned  businesses  —  from  such 
taxes,  which  rise  as  high  as  55%. 

Last  year’s  tax  bill  protected  up  to 
$  1  million  by  2006,  but  stopped  short 
of  repealing  the  tax.  —  AP 

‘Hit  Man’  Suit 
Survives  Challenge 

The  U.S.  supreme  court  refused  to 
consider  a  book  publisher’s  claim 
that  the  First  Amendment  protects  it 
from  liability’  in  a  murder  case,  clearing 
the  way  for  the  victims’  relatives  to  sue 
for  damages. 

The  court,  without  comment,  denied 
the  appeal  of  Paladin  Press,  the  Boulder, 
Colo.-based  publisher  of  Hit  Man:  A 
Technical  Manual  for  Independent 
Contractors,  a  book  sold  by  mail  order. 
A  customer,  James  Edward  Perry,  was 
convicted  in  1995  for  the  1993  mur¬ 
ders  —  by  techniques  described  in  the 
book  —  of  8-year-old  Trevor  Horn,  his 
mother,  Mildred  Horn,  and  his  nurse, 
Janice  Saunders,  in  Silver  Spring,  Md. 

The  Supreme  Court’s  rejection 
allows  a  lawsuit  by  the  victims’  sur¬ 


vivors  to  go  forward  against  Paladin.  A 
federal  court  rejected  their  wrongful 
death  claims  on  First  Amendment 
grounds.  In  his  opinion,  U.S.  District 
Judge  Alexander  Williams  Jr.  wrote, 
“However  loathsome  one  characterizes 
the  publication.  Hit  Man  simply  does 
not  fall  within  the  parameters  of  any  of 
the  recognized  exceptions  to  the  gener¬ 
al  First  Amendment  principles  of  free¬ 
dom  of  speech  .” 

However,  a  three-judge  panel  of  the 
U.S.  Court  of  Appeals  for  the  4th  Circuit 
reversed,  saying,  “The  Supreme  Court 
has  never  protected  as  abstract  advoca¬ 
cy  speech  so  explicit  in  its  palpable 
entreaties  to  violent  crime.”  The  appeals 
panel  stated  that  the  book  enjoys  no 
First  Amendment  protection  and  rein¬ 
stated  the  wrongful  death  suit. 

Perry  was  hired  by  Lawrence T.  Horn, 
Mildred’s  ex-husband,  who  hoped  to 
gain  $1.7  million  his  son  won  in  a  med¬ 
ical  malpractice  case.  Perry  was  sen¬ 
tenced  to  die;  Horn  drew  life  in  prison. 

Groups  filing  briefs  in  support  of  the 
publisher  included  America  Online, 
Baltimore  Sun  Co.,  McClatchy 
Newspapers,  Media  General  Inc.,  the 
Newspaper  Association  of  America, 
New  York  Times  Co.,  Reporters 
Committee  for  Freedom  of  the  Press, 
Society  of  Professional  Journalists  and 
Washington  Post  Co.  —  Kelvin  Childs 
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Shop  Talk 

Continued  from  page  56 

prize  at  the  county’  fair.  You,  the  pho¬ 
tographer  who  shot  the  picture  of  them 
playing  with  their  dog  in  the  park. 
Remind  them  that  you  helped  get  them 
a  print  of  that  photo  when  they  called. 
Tell  them  you  wrote  the  story'  about  the 
benefit  concert  for  the  local  firefighter 
who  has  a  terminal  illness  and  four  kids. 
Tell  them  it’s  your  station  they  turn  to 
for  information  on  the  school  lunch 
menu,  local  weather  and  corn  prices. 

I  site  these  stereoty  pical  small-town 
stories  because  these  are  the  stories 
that  weave  us  into  the  fabric  of  our 
readers’  and  listeners’  lives  every  day.  We 
also  do  a  good  job  on  the  big  stories. 
But  they  will  never  be  our  bread  and 
butter.  In  a  small  town,  it  might  be  a 
long  time  between  major  stories.  What 
are  you  doing  for  your  readers,  viewers 
and  listeners  in  the  meantime? 

If  those  of  us  in  “the  sticks”  don’t 
stand  up  and  start  taking  back  our  pro¬ 
fession,  then  we  can  expect  more  media 
bashing.  And  we  ll  have  to  stand  by  and 
take  it. 

But  remember  this,  when  someone 
takes  a  poke  at  the  national  media, 
we’re  the  ones  who  get  our  noses 
bloodied. 


Peru  Journalist, 
Husband  Killed 

At  least  a  dozen  armed  thugs 
broke  into  the  home  of  Peruvian 
radio  broadcaster  Isabel  Chumpitaz 
Panta  and  killed  her  and  her  husband 
after  shoving  her  mother  and  her  5- 
year-old  daughter  into  another  room. 

“So  you’re  the  one  that  defends  the 
poor  people?”  one  of  the  thugs  asked 
Chumpitaz  after  they  ordered  her  to 
identify  herself,  according  to  her  moth¬ 
er  Rosa  Panta. 

The  thugs,  some  masked  and  carry¬ 
ing  rifles  and  handguns,  talked  to 
Chumpitaz  and  her  husband,  Jose 
Amaya  Jacinto,  for  nearly  half  an  hour 
before  fatally  shooting  her  in  the  shoul¬ 
der.  Her  husband  suffocated  due  to  a 
hemorrhage  resulting  from  blows  to  his 
face. 

Chumpitaz’s  mother  and  daughter 
were  not  physically  hurt. 

The  Inter  American  Press  Association 
demanded  an  investigation.“If  the  guilty’ 
go  unpunished,  that  will  only  encour¬ 
age  those  who  resort  to  violence  in 
their  bid  to  silence  the  messengers”  of 
freedom,  said  Danilo  Arbilla,  chairman 
of  lAPA’s  committee  on  freedom  of  the 
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press  and  information.  He  said  the 
killers’  statements  suggest  they  acted  in 
response  to  the  journalist’s  on-air  com¬ 
ments,  said  lAPA. 

Chumpitaz  anchored  a  daily  forum 
on  community  issues  broadcast  by 
Radio  Satellite.  She  was  the  13th  jour¬ 
nalist  murdered  in  Latin  America  in  the 
last  six  months,  according  to  IAEA. 

Jail  Time  For 
Croat  Journalists 

TWO  JOURNALISTS  HAVE  been  con¬ 
victed  of  libel  and  sentenced  to  jail 
for  suggesting  in  an  article  that  the  gov¬ 
ernment  harbored  a  suspected  war 
criminal. 

Davor  Butkovic,  former  editor  in 
chief  of  the  Globus  weekly,  must  serve 
six  months  in  jail,  and  Vlado  Vurusic, 
one  of  his  reporters,  must  be  impris¬ 
oned  for  four  months,  a  court  ruled. 

The  journalists  have  appealed  the 
sentences. 

The  court  ruled  they  falsely  suggest¬ 
ed  in  1996  that  the  Defense  Ministry 
was  sheltering  Iviac  Rajic,  a  Bosnian 
Croat  war  crimes  suspect,  in  a  motel  it 
owns  in  southern  Croatia. 

International  officials  previously- 
accused  Croatia  of  harboring  Bosnian 
Croat  war  crimes  suspects.  Croatia  later 
orchestrated  the  surrender  of  1 1  sus¬ 
pects. 

Several  reporters  have  been  charged 
or  sentenced  in  the  past  few  years  for 
libeling  government  officials,  and 
Croatia-based  journalists  have  warned 
the  sentence  would  further  discourage 
independent  media  from  reporting  crit¬ 
ically  on  the  government. 

Butkovic  was  also  sued  for  libel  by  all 
22  Cabinet  ministers  based  on  an  article 
that  said  the  government  was  corrupt 
and  under  the  influence  of  organized 
crime.  —  AP 

Libel  Sentence  For 
Egyptian  Editor 

An  appeals  court  upheld  the 
libel  conviction  and  six-month 
prison  sentence  imposed  against  the 
managing  editor  of  an  opposition  news¬ 
paper. 

The  verdict  against  Gamal  Fahmy, 
managing  editor  of  Al-Dastoiir,  was  the 
latest  in  a  crackdown  against  the  inde¬ 
pendent  and  opposition  press,  which 
President  Hosni  Mubarak  has  accused 
of  sensationalism. 

On  Feb.  24,  the  chief  editor  of  anoth¬ 
er  major  opposition  paper  was  sen¬ 
tenced  to  one  year  in  prison  with  labor 
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for  libeling  the  sons  of  a  former  interior 
minister. 

The  court  upheld  Fahmy’s  1996  con¬ 
viction  for  libeling  noted  journalist  and 
legislator  Tharwat  Abaza. 

Abaza  had  written  that  the  British, 
Israeli  and  French  attack  against  Egypt 
in  1956  was  provoked  by  then- 
President  Gamal  Abdel  Nasser. 

Fahmy,  citing  articles  published  in 
Egyptian  papers  in  1951,  responded  to 
Abaza’s  article  by  writing  in  the  opposi¬ 
tion  paper  Al-Arabi  that  Abaza’s  father 
was  a  British  sympathizer.  Al-Arabi  is 
the  mouthpiece  of  the  Nasserist  party. 

The  Cairo-based  Center  for  Human 
Rights  and  Legal  Aid,  which  handled 
Fahmy’s  defense,  called  the  court’s  deci¬ 
sion  “a  terrorization  of  journalists.” 

Egyptian  courts  had  traditionally 
imposed  fines  for  libel  but  in  the  past 
year  have  been  imposing  and  upholding 
prison  sentences. 

The  Information  Ministry  recently- 
revoked  Al-Dastour's  license  over  an 
article  about  Muslim  extremists  threat¬ 
ening  Coptic  Christian  businessmen. 
The  government  considered  the  piece 
incendiary'.  —  AP 

Rebels  Kidnap 
Nine  Journalists 

The  INTER  AMERICAN  Press 
As.sociation  has  denounced  a 
Colombian  guerrilla  group  for  kidnap¬ 
ping  and  holding  captive  nine  televi¬ 
sion  journalists. 

The  National  Liberation  Army  seized 
them  when  they  were  sent  to  cover  the 
guerrilla  group’s  freeing,  in  the  north¬ 
ern  city  of  San  Pablo,  of  four  other  per¬ 
sons  kidnapped  earlier. 

Some  52  journalists  have  been  kid¬ 
napped  in  Colombia  in  the  last  10  years, 
the  highest  number  of  any  Latin 
American  country,  according  to  the 
press  group.  Danilo  Arbilla,  chairman  of 
lAPA’s  press  freedom  unit,  demanded 
the  captives  be  freed  unharmed  imme¬ 
diately,  adding,  “Journalists  must  not  be 
used  as  the  means  of  sending  a  message 
or  demand.” 

In  another  development,  Arbilla 
called  on  the  Guatemalan  government 
to  halt  efforts  to  restrict  press  freedom 
and  the  intimidation  of  journalists.  The 
plea  came  after  a  government  memo 
came  to  light  ordering  government  offi¬ 
cials  to  withhold  information  and  adver¬ 
tising  from  El  Periodico,  a  daily  news¬ 
paper,  or  Cronica,  a  magazine. 

President  Alvaro  Arzu  should  “return 
to  the  path  of  democracy,”  said  Arbilla, 
editor  of  Busqueda,  a  newsmagazine  in 
Uruguay. 
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FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


CONGRESS-KEY  VOTES 


ROLL  CALL  Report  Syndicate,  now  in  its 
25th  year,  provides  watchdog  cov¬ 
erage  of  lawmakers'  key  votes,  cam¬ 
paign  finance  stands,  voting  atten¬ 
dance,  ratings  by  lobbyists,  etc.  for 
readers  and  editorial  writers. 
GRAPHIC  OR  TEXT.  Major  impact  on 
your  page.  Small  change  in  yaur 
Dudget.  (800)  242-6549  or 

www.roll-call-votes.com 
for  info  and  sample  report. 


ENTERTAINMENT 


“HOLLYWOOD-BEHIND-THE-SCENES": 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 
L.A.  Features  Syndicate  (800)  959-9977 


FEATURES  WANTED 


IMPORTANT  Overseas  Syndicate 
requires  in  depth  (1000-2000  words, 
preferably  Q  &  A  format)  interviews 
with  Hollywood  Stars  covering  their 
latest  (and  upcoming  films)  and  includ¬ 
ing  info  on  their  private  lives.  Very 
good  income  potential.  Please  send 
samples  of  latest  interviews  and  bio 
info  to: 

ipsgendelman@compuserve.com 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(8 1 0)  75 1  -01 68/ Avanti  1 054@ool  .com 


TOP  SHELF  restaurant,  bar  and  food 
service  copy  available  immediately. 
Food  features,  restaurant  and  food 
humorous,  product  news,  restaurant 
general.  Contact:  Hitt  Features  Syndicate 
888-246-5077.  www.hittcomm.com 


HEALTH  &  FITNESS 


ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)  639-5484 
NEW  UVING  NEWS  SERVICE 


INCREASE  AD  SALES 


DESIGNED  TO  INCREASE  ad  sales! 
50-year  veteran  adman  hits  with 
power-packed  force  in  a  1 3-part  series 
telling  why  newspaper  advertising  is 
essential  to  success  for  any  business! 
Debunks  objections  with  logic,  com¬ 
mon  sense,  statistics.  Sample/rates: 
Fax:  (870)  864-01 59  or  P.O.  Box  357, 
El  Dorado,  AR  71 731. 

Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 


INTERNET  SERVICES 

SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller, 

View  at  www.homeseller.net 
(800)  574-3703  or  in(o@poper.net 


KIDS/TEEN  HEALTH 


WHAT  PARENTS  WANT  TO  KNOW 
The  latest  on  kids'  health:  need-to- 
know,  hot  medical  information. 

VYHAT  TEENS  WANT  TO  KNOW 
Tough  health  questions  answered  with 
an  attitude.  Two  columns  by  award¬ 
winning  health  writers.  In  30-(-  papers. 
For  somples,  rates:  (610)  683-0800  or 
ENechas@aol.com 


MOVIE  REVIEWS 


MIN!  REV!EWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941 . 

(914)692-4572 
Fox  (91 4)  692-83 11 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


INTRODUCING:  GEO-PUZZLERS! 
Catch  &  hold  readers  young  and  old. 
FREE  sample  Pack  (907)  586-9406. 
1 35  W.  2nd  St.,  Juneau,  AK  99801 . 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


WISDOLOGY 


A  UNIQUE,  new  thought,  inspirational, 
spiritual,  religious  weekly  column. 

4  weeks  free.  Fax  (21 2)  414-0297. 


communication 
link  of  the 
newspaper 
industry  every 
week 

since  1884. 


ANNOUNCEMENTS 


FINANCIAL  SERVICES 


LIQUIDATION,  Insolvency,  CH  11, 
Emergency  Sale,  Bankruptcy,  Since 
1978.  (352)753-1856. 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797 
(813)786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  ^  M 
Newspapers  u 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desco  Dr.,  Dallas,  TX  75225 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.BOUTHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 
E-mail:  breetom@chickascrw.com 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  2 14-7 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


DORAMN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)733-8053 

or  write  Box  3 1 29,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


PHIIilPS  PROPERTIES,  INC. 
Consultants-Investments 
Managemen^Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  In  1923 
1  Annette  Park  Drive,  Bozeman, 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 


John  T.  Ciibb  MT  59715  e-maii:  icribb@imt.ftet  Fax  406-586-6774 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


WESTERN  TRADE/industry  newspaper 
for  sale.  Serves  strong  multi-billion 
dollar  food  processing  industry.  4- 
Color  tab.  Frequency  contracts  in  place 
from  local,  regional  and  notional 
advertisers.  Growing  market,  excellent 
niche.  Low  overhead.  Strong  contract 
team  in  place.  Less  than  a  year  old, 
lots  of  growing  to  do.  Needs  full-time 
owner/publisher.  Fax  confidential  let¬ 
ter  of  interest  to  (425)  430-1915. 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440 
Fax  (909)  624-8852 


FOR  SALE;  Small  group  of  publications 
with  webs'te  in  Western  Slope  Col¬ 
orado  resort  community,  needs  to  be 
token  to  the  next  level.  Grosses 
$100,000+  per  year;  $85,000  for 
turn-key  operation.  Call  (702)  596- 
5921  and  leave  message. 


SMALL  NORTHERN  New  England  weekly 
group.  Nice  cash  flow.  Nice  living. 
$1.3  million.  Please  qualify  yours^f 
first  letter.  Reply  to:  Box  08503,  Editor 
&  Publisher. 


THOMAS  C.BOUTHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ado,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


FOR  SALE:  Small  subscription  based 
independent  community  weekly  paper 
located  on  the  west  coast  of  Florida. 
Currently  hold  “periodic  mailing 
permit.”  If  you  are  representing  a  third 
party  or  ore  o  broker  or  have  engaged 
one,  please  identify  yourself  as  such. 
Reply  to  Box  08475,  Editor  &  Pub¬ 
lisher. 


SOUTH  FLORIDA  niche  publication. 
Strong  growth,  excellent  cash  flow. 
$1.3  million  revenue  and  growing. 
Tom  Karavakis,  Bolitho-Cribb  &  Asso¬ 
ciates  (941 )  403-41 33. 


NEWSPAPERS  WANTED 


FAMILY  owned  newspaper  group  is 
expending  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


NEWSPAPERS  FOR  SALE 


TIMES  PUBLICATIONS 
SOUTH  BEND,  INDIANA 
1 997  ANNUAL  SALES:  $3  MILLION 

This  32-year-old  Free  Newspaper  and 
Penny  Saver  Group  will  be  sold  as  a  ful¬ 
ly-operating  and  active  publishing  busi¬ 
ness  in  a  two-step  bidding  process 
MAY  5-7, 1998 

Interested  parties  please  contact: 
Colleen  Schultz  Dobslaw 
(219)  257-7594 


ENJOY  THE  outstanding  quality  of  life 
offered  in  the  coastal  resort  areas  of 
Ventura  and  Santa  Barbara  — 
together  with  the  opportunity  to  own 
the  area's  premier  business  pub¬ 
lication.  Established  9  years.  Asking 
price  $1 80,000.  Send  or  fax  a  letter  of 
interest  to  Publisher,  1056  Meta  Street 
#205,  Ventura,  CA  93001 .  Fax:  (805) 
648-2123. 


LONG  ISLAND,  NY:  Highly  successful 
special  interest  monthly  tabloid.  Pub¬ 
lished  continuously  since  1973. 
Excellent  subscriber  and  advertiser 
loyalty  well  documented.  Proprietor  is 
approaching  retirement  age  and  seeks 
a  smooth  transfer  of  ownership.  (516) 
924-4321  for  private  appointment. 


FAX  your  ad  to  212  ♦  929  ♦1259 


EQUIPMENT  &  SUPPUES 


PRESSES 


PRESSES 


HARRIS  N 1600 
1982  Vintage 
4  Printing  Units  22"  x  63" 

1  Web 

2  Folders  with  Quarter  Folders 
Available  Immediately 

WEBEQ  INTERNATIONAL,  INC. 
PH:  (847)  459-9700 
FAX;  (847)  459-9707 


MATRO,  URBANITE,  COMMUNITY 
SC,  SSC,  A4AN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


CAMERA  &  DARKROOM 


MAILROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
rebpresses.com 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED  TO  BUY 


7  INTO  1  McCain  660  Inserter,  well 
maintained.  Call  Harry  (215)  949- 
4061. 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:(913)492-6217 
www.inlandnews.com 


7  INTO  1  AVAILABLE  NOW! 
Muller  Martini  227  inserting  machine 
will  sell  as  complete  or 
as  add-on  pockets 

Call  Andrew  (903)  596-6250 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/ 4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (213)  256-7607 


PRESSES 


HARRIS  VI 5D  and  V25,  21  1/2" 
presses,  BAKER  PERKINS  G16  4-unit 
22  3/4"  (45  1/2")  heatset  press,  5- 
unit  COLOR  KING  heatset  press  with 
KJ16  folder.  Also  splicers,  dryers  and 
other  web  presses  and  equipment.  Call 
Grafica  Worldwide  (91 4)  761  -6360. 

Fax:  (914)  337-5819 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED;  Presses  -  Inserters 
Coll:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355 
(205)  997-9656  Fax 


1 1 W.  19th  Street  ♦  New  York,  NY  1(X)1 1  •  Phone  (212)  675-4380  •  Fax  (212)  929-1259  *  ha^clpi&mediainto.com  »  mattw@metliainfo.com 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 

Horace  Southward 
(800)  950-8475 

E-mail:  mnsl@metro-news.com 
www.metro-news.com 

GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CAU  DOUG  REESE 
(800)  972-6778 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 

Our  30lh  Year 
(800)  495-2688 

BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN 
(616)458-6611 

JOIN  THE  WINNING  TEAM 

Increase  your  circulation  with  quality 
orders.  Every  subscription  is  verified  at 
the  time  of  sale  by  our  telemarketing 
management  professionals.  Located  in 
four  different  call  centers,  TeleService 
Technologies,  Inc.  represents  America's 
finest  newspapers.  Call  Bob  Bobber, 
president,  TeleService  Technologies, 
Inc.,  at  (888)  TST-Sell  or  visit  our 
website,  www.leleservicetech.com. 

We  make  every  call  count! 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

www.circulation.net 

NEWSPAPER  EXECUTIVE  SEARCH 

NEWSPAPER  EXECUTIVE  SEARCH 

Established  1975 

“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.” 

Haas,  Watkins  &  Associates 
713-977-8955  Fax  713-334-4180 


CIRCULATION  SERVICES 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALUNG 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOMZGONC 
(800)  776-6397 


COMPUTER  SERVICES 


YEAR  2000 

30  years  newspaper  experience,  I.S., 
prepress,  hardware  and  software.  Time 
is  moving  on,  let  me  help  you  define 
Year  2000  problems  and  solve  them. 

E-mail:  cecolby@bigfoot.com 
Telephone:  (818)709-4475 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http:  /  /  vww.fakebrains.com/ scout 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908,  24  hr.  line 
(505)842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALLTOU  FREE  (800)  657-21 10 


HELP  WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER 


ADVERTISING 

AD  SALES  CONSULTANT 


_ ACCOUNTING _ 

CREDIT  MANAGER 

The  Syracuse  Newspapers  has  an 
opening  in  its  Accounting  Department 
for  a  Credit  Manager.  Responsibilities 
include  investigating,  analyzing  and 
verifying  financial  status  of  prospective 
customers  applying  for  credit;  estab¬ 
lishing  limits  on  customer  accounts;  con¬ 
tacting  delinquent  accounts;  communi¬ 
cation  with  outside  collection  agency; 
credit  department  staff  management; 
and  responding  to  questions  from  staff 
and  customers.  Successful  candidate 
will  possess  a  degree  in  Business 
Administration  or  Accounting;  have  a 
minimum  of  3-5  years  credit  and  collec¬ 
tions  experience;  good  people  and 
communication  skills  and  ability  to 
work  in  a  team  environment.  The 
Syracuse  Newspapers  offers  an 
excellent  salary  and  benefits  package, 
including  paid  medical,  dental  and 
eyewear  coverage.  Located  at  the 
crossroads  of  upstate  New  York, 
Syracuse  is  surrounded  by  the  beautiful 
FingerLakes,  Thousand  Islands  and 
Adirondack  Mountains.  It  is  less  than  a 
day's  drive  to  New  York  City,  Boston, 
Philadelphia,  Toronto  and  other  north¬ 
east  metro  areas.  Enjoy  the  four  sea¬ 
sons  as  well  as  affordable  housing, 
great  schools  and  abundant  culture,  art 
and  sports  activities.  Send  resume  to: 

The  Syracuse  Newspapers 
Ad  #300 
P.O.Box  49 15 

Syracuse,  NY  1 3221 


_ ADMINISTRATIVE _ 

ASSOCIATE  PUBUSHER 
Dallas  monthly  niche  publication  needs 
o  qualified  publisher.  Candidate  must 
have:  proven  track  record  increasing 
sales,  be  willing  to  grow  a  new  con¬ 
cept  into  other  markets,  percentage 
ownership  potential.  Reply  to  Box 
08499,  Editor  &  Publisher. 


GENERAL  MANAGER/Ad  experience. 
A  growing  suburban  weekly  chain  in 
Wisconsin  seeks  an  experienced,  goal- 
oriented  person  for  immediate  open¬ 
ing.  Resume  with  references  to  Box 
08504,  Editor  &  Publisher. 


PUBLISHER 

Marks-Ferber  Communications,  a 
national  shopper  and  free  circulation 
company  has  immediate  and  future 
openings  for  Publishers  and  Ad 
Directors  in  several  highly  competitive 
markets  as  part  of  it’s  fast  paced 
acquisition  strategy.  We  hire  only  the 
best  proven  leac  (ers  who  crave  a 
challenge,  give  them  full  authority  to 
act  qui»ly  and  think  outside  the  box, 
leave  them  alone  to  get  the  job  done 
and  then  reward  success  with  an  out¬ 
standing  compensation  and  uncapped 
bonus  program.  If  you're  up  to  the 
challenge  and  con  prove  it,  send  us 
your  resume  and  cover  letter  today. 

Steve  Ferber 

Marks-Ferber  Communications,  LLC 
Fax:  (602)  968-8694 
successm@aol  .com 


Work  with  hands  on  Publisher  to  effi¬ 
ciently  and  effectively  oversee  large 
newspaper  group  and  professional 
printing  organization.  Must  be  knowl¬ 
edgeable  in  advertising,  print  sales, 
news,  composition,  printing,  general 
business  systems.  Bottom  line  oriented. 
Computer  literate.  Excellent  people 
skills.  Good  work  environment,  loca¬ 
tion  and  compensation  package.  Send 
resume,  cover  letter  and  salary  history 
to  Box  08496,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  DIREQOR 

Here's  a  rare  opportunity  to  lead  the 
advertising  staff  at  a  progressive,  fam¬ 
ily-owned  daily  in  the  scenic  American 
West.  The  Post  Register,  a  30,000- 
circulation  AM  daily  based  in  Idaho 
Foils,  Idaho,  is  looking  for  a  proven, 
creative  and  energetic  leader  for  its 
advertising  sales  department.  Spend 
your  weekdays  as  a  senior  team  leader 
at  one  of  America's  best  small  dailies 
and  your  weekends  skiing  (or  golfing) 
in  Sun  Valley,  hiking  the  Tetons  or  fly¬ 
fishing  on  the  Snake  River.  Superior  com¬ 
pensation  and  benefits  package  com¬ 
bined  with  a  solid  market  in  which  to 
work  make  this  a  unique  career 
opportunity.  Send  cover  letter  and 
resume  with  compensation  history  to 
Jerry  Brady,  publisher.  The  Post  Regis¬ 
ter,  P.O.  Box  1800,  Idaho  Falls,  ID 
83403.  E-mail  at: 

jbrady@idahonews.com 


If  you  relish  the  thrill  and  excitement  of 
selling  advertising  and  are  strong  on 
prospecting  and  cold-calling,  we  want 
to  hear  from  you.  We  seek  strong 
skilled  sales  people  to  work  on  selling 
ads  to  small-to-medium-sized  busi¬ 
nesses  in  the  Albany,  NY  and 
Syracuse,  NY  markets  for  weekly  pub¬ 
lications.  Full  benefits  package  avail¬ 
able,  however,  no  relocation  package. 
Contact  Deborah  Flack,  VP  sales, 
TVData,  333  Glen  Street,  Glens  Falls, 
NY  12801,  (800)  333-9581  ext.  419 
or,  dflack@TVData.com 


It's  A  Classified 

Secret! 

We'll  never  reveel  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E6fP 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


May  2, 1998 


http://www.mediainfo.com 
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HELP  WANTED 

ADVERTISING 


_ ADVERTISING _ 

ADVERTISING  DEPARTMENT 
OPERATIONS  MANAGER 
We're  growing  and  changing  and  so 
is  our  advertising  team.  Fayetteville 
Observer-Times,  a  71 ,000  daily 
located  in  southeastern  North  Caro¬ 
lina,  has  established  a  new  position 
within  the  advertising  department.  The 
Operations  Manager  will  report 
directly  to  the  Advertising  Director  and 
is  responsible  to  oversee  the  traffic,  ad 
service  and  copy/layout  departments. 
Primary  responsibility  is  to  ensure  the 
productivity,  quality  and  efficiency  of 
the  operation  arm  of  the  advertising 
department;  to  act  as  a  liaison  between 
the  advertising  and  production  depart¬ 
ment  and  work  as  a  team  member  with 
other  advertising  department  managers 
in  reaching  department  goals.  A  busi¬ 
ness  degree,  working  knowledge  of 
databases  and  ad  make-up  applica¬ 
tions  in  addition  to  management  expe¬ 
rience  in  a  newspaper  environment  are 
key. 

We  are  a  progressive  family  owned 
newspaper  with  advertising  focus  on 
print,  new  media  and  target  marketing. 
New  KBA  presses  set  for  delivery  in 
spring  of  1999.  Now  is  the  perfect 
opportunity  to  join  a  dynamic  team  of 
newspaper  advertising  professionals  in 
a  great  area  of  the  country  to  live  and 
raise  a  family. 

Send  letter,  resume  and  salary  history 
to: 

Rosemary  Rocconi 
Advertising  Director 
P.O.  Box  849 
Fayetteville,  NC  28302 


CLASSIFIED  ADVERTISING 
MANAGER/REPRESENTATIVE 
Growing  suburban  weekly  chain  in 
Wisconsin  seeks  experienced  classified 
advertising  person.  Must  be  self- 
motivated  and  self-directed  person 
motivated  by  commission.  Great 
opportunity  to  build  your  own  depart¬ 
ment  and  live  in  great  area.  Perma¬ 
nent,  good  benefits,  retirement,  insur¬ 
ance,  etc.  EEO/AA.  Write  to  Box 
08493,  Editor  &  Publisher. 

PRINT  MEDIA  SALES 

Progressive  mid-Michigan  media  place¬ 
ment  firm  seeks  seasoned  individual  to 
represent  some  300  daily  and  weekly 
newspapers  in  the  state.  The  ideal 
candidate  must  have  experience  call¬ 
ing  on  advertising  agencies  and  major 
corporations.  A  degree  in  advertising/ 
marketing  preferred,  though  those  with 
commensurate  experience  will  be  con¬ 
sidered  for  this  career  opportunity 
which  offers  salary  and  bonuses  with 
liberal  benefits  package.  We  are  an 
equal  opportunity  employer.  Please 
send  resume  and  cover  letter  specifying 
desired  salary  to: 

Print  Media  Sales 
827  North  Washington  Avenue 
Lansing,  Ml  48906-51 99 

Response  Deadline:  May  1 1 


RETAIL  ADVERTISING  MANAGER  for  a 
progressive,  40,000  daily  in  the  beautiful 
Northwest.  Our  advertising  department  is 
moving  from  selling  space  to  selling 
marketing  expertise,  and  we  are  inte¬ 
grating  production  teams  into  the 
operation.  Help  us  through  the  transi¬ 
tion  and  establish  yourself  as  an 
advertising  leader  who  can  drive 
change,  nease  mail  your  resume  to 
John  Souza,  advertising  director.  The 
Sun,  PO.  Box  259,  Bremerton,  WA 
98337. 


RETAIL  ADVERTISING  MANAGER 
Take  charge  person  to  manage  our 
growing  sales  staff.  Responsibilities 
include  coaching,  warking  with  staff  to 
develop  new  business,  evaluating  and 
monitoring  staff  productivity,  implemen¬ 
ting  sales  programs  and  responding  to 
customer  service  questions  and  con¬ 
cerns.  We  are  seeking  an  individual 
with  3  to  4  years  supervisory  experi¬ 
ence.  Previous  successful  sales  track 
record  a  must.  Knowledge  of  market 
and  competitive  media  a  plus. 
Qualified  candidates  should  have  posi¬ 
tive  sales  management  style,  strong 
verbal  and  written  communication  skills 
ancf  the  ability  to  interact  with  employ¬ 
ees  in  a  positive  manner.  We  offer  a 
competitive  salary,  bonus  plan  and 
benefits  package.  Send  resume  and 
cover  letter  to  Human  Resources 
Director,  Community  Newspaper 
Company,  150  Baker  Ave.  Ext.,  Suite 
305,  Concord,  MA  01 742. 


SALES  MANAGER 

Are  you  a  strong  motivator,  a  creative 
promoter?  Do  you  enjoy  selling?  Our 
Community  newspaper  and  shopper 
group  in  upscale  New  York  suburbs  is 
looking  for  an  experienced  pro  who 
can  hire,  train,  and  sell  in  a  com¬ 
petitive  market.  Excellent  compensation 
package.  Fax  resume  and  salary  his¬ 
tory  to  (516)  569-4942,  Attn:  Louise  Z. 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 


_ ACADEMIC _ 

NEWS  ADVISER 

For  Collegian  Inc.,  publisher  of  The 
Daily  Collegian,  Penn  State's  morning 
newspaper,  circulation  20,000-1-.  Our 
organization  includes  a  Professional 
Staff  of  21  people  and  a  student  staff 
of  about  250. 

Collegian  Inc.  is  an  independent,  self- 
supporting,  non-profit  organization 
with  an  annual  budget  of  more  than 
$1.6  million.  Our  employees  are  not 
University  employees. 

This  is  a  full-time  career  position  for  a 
person  with  qualifications  and  potential 
in  print  journalism  and  education.  Posi¬ 
tion  available  immediately. 

Required  skills:  writing,  editing, 
teaching,  using  computers.  Also:  good 
people  skills,  good  general  communi¬ 
cation  skills  and  the  ability  to  grow  into 
this  job. 

Preferred:  Minimum  of  three  years  of 
related  experience  with  a  daily  news¬ 
paper.  Experience  on  a  college  news¬ 
paper  helpful.  Degree  desired.  Experi¬ 
ence  in  layout,  photography  or  graph¬ 
ics  would  be  a  plus. 

The  news  adviser  reports  to  the  general 
manager.  Job  includes  organizing  and 
conducting  training  classes  for  all  new 
student  staff  members,  presenting 
seminars  on  special  topics  and  provid¬ 
ing  day-to-day  guidance  to  students. 
The  training  classes  include  basic  jour¬ 
nalism  skills,  ethics,  human  relations, 
libel  and  other  legal  issues. 

Five-day,  40  hour  week  is  standard. 
Typical  starting  time  1 1  a.m.  The  new 
employee  will  have  some  say  in  setting 
hours,  which  are  somewhat  flexible. 
Daylight  weekday  hours  are  available 
during  weeks  when  The  Daily  Col¬ 
legian  is  not  publishing.  Your  office  will 
be  in  a  “no  smoking"  building. 

Starting  salary  is  dependent  on  experi¬ 
ence  and  qualifications;  minimum  is 
$24,000.  Company  pays  80%  of  your 
medical  and  hospitalization,  50%  for 
dependents.  Excellent  vacation  plan. 
Paid  holidays  include  one  week  for 
Christmas.  Other  benefits.  Considera¬ 
ble  on-the-job  freedom  working  in  a 
people-oriented  organization. 
Application  deadline  May  18.  Apply 
to: 

Mr.  Gerry  Lynn  Hamilton 
General  Manager 
Collegian  Inc. 

1 23  S.  Burrowes  Street 
University  Park,  PA  16801-3882 

Include  cover  letter,  resume,  references 
and  three  story  clips.  Also  include  a 
two-page  memo  to  the  general  man¬ 
ager  summarizing  your  most  signifi¬ 
cant  qualifications  and  how  they  par¬ 
ticularly  suit  you  for  this  job.  Include 
any  other  materials  that  will  be  helpful 
in  evaluating  your  application. 

Applications  will  be  acknowledged 


_ ACADEMIC _ 

CENTRAL 

WASHINGTON  UNIVERSITY 
Assistant  Professor,  Mass  Communica¬ 
tion,  9  month/tenure  track.  MA 
required  plus  2  years  professional 
experience  in  advertising,  PR  or  jour¬ 
nalism.  Screening  May  1 8.  For  details 
call  (509)  963-1066  or  see  webpage 
at  http://www.cwu.edu 

AA/EOE/TiHe  IX  Institution 


WIHENBERG  UNIVERSITY,  founded  in 
1842,  is  a  private,  Lutheran-church 
related  college  of  the  liberal  arts  and 
sciences.  The  university  is  located  on  a 
beautiful  71 -acre  wooded  campus  in 
Springfield,  Ohio,  which  is  easily 
accessible  from  Dayton  and  Columbus. 
Wittenberg  enrolls  a  diverse  student 
body  of  2,000  students  from  over  40 
states  and  30  countries.  The  institution 
has  a  strong  and  growing  national 
reputation. 

EDITOR 

Wittenberg  University  is  seeking  a 
writer/editor  who  combines  excellent 
creative  and  technical  skills  to  lead  the 
production  of  major  university  pub¬ 
lications  that  promote  constituency 
understanding  and  support. 

The  responsibilities  include  planning, 
layout,  writing  and  editing  the  Univer¬ 
sity's  flagship  publication,  Wittenberg 
Today,  and  other  projects  as  assigned; 
assist  in  the  editing  and  proofreading 
of  other  publications;  assist  in  manag¬ 
ing  freelance  writing/photography 
resources.  The  successful  candidate 
must  demonstrate  the  ability  to  col¬ 
laborate,  as  well  as  provide  editorial 
guidance  in  representing  the  University 
to  audiences  on  and  off  campus. 

Qualifications  required  are  2-5  years 
experience  in  magazine  design,  writ¬ 
ing  and  editing  or  related  work; 
bachelor's  degree  in  English,  Commu¬ 
nication,  journalism  or  other  pertinent 
discipline;  proficiency  in  writing,  edit¬ 
ing,  layout  and  proofreading;  profi¬ 
ciency  in  desktop  publishing;  experi¬ 
ence  in  dealing  with  printers,  meeting 
deadlines  and  budgets.  Preference  will 
be  given  to  the  candidate  with  a 
Master's  degree,  proven  ability  to 
represent  a  multi-faceted  institution 
effectively  to  numerous  constituencies, 
experience  in  institutional  promotion, 
particularly  in  a  University  setting, 
experience  in  digital  photography. 

Applicants  should  send  a  letter  of 
interest,  resume,  and  the  names, 
addresses  and  telephone  numbers  of 
three  professional  references  to  Human 
Resources,  Wittenberg  University,  P.O. 
Box  720,  Springfield,  OH  45501. 
Review  of  applications  will  begin 
immediately  and  continue  until  the  posi¬ 
tions  are  filled. 

Wittenberg  University  is  an  affirmative 
action/equal  opportunity  employer 
and  encourages  women  and  minority 
applicants,  as  we  are  committed  to 
creating  an  ethnically  and  culturally 
diverse  community. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  SUPERVISOR 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  Courier-Post,  South  Jersey's  largest 
newspaper,  is  seeking  on  expert 
graphic  artist  for  our  Editorial  Graph¬ 
ics  Department.  Responsibilities  will 
include  information  graphics,  illustra¬ 
tions,  ond  page  design.  Successful 
candidates  will  have  a  bachelors 
degree  in  graphic  design,  drawing 
skills  and  the  advanced  use  of  QuarkX¬ 
Press,  Freehand  5.5  and  Photoshop. 
Print  media  design  experience 
required.  Color  correct  vision  and  the 
ability  to  read,  write  and  speak  English 
are  also  required.  Portfolio  of  previous 
work  will  be  required  at  time  of 
interview.  Please  send  resume  and 
salary  requirements  to  Stacy  B.  Oliveri, 
personnel  manager,  Courier-Post,  P.O. 
Box  5300,  Cherry  Hill,  NJ  08034.  The 
Courier-Post  is  a  Gannett  Newspaper 
and  an  Equal  Opportunity  Employer. 


NEWS  ART  DIREaOR 
The  Herald-Sun,  an  award-winning, 
50,000-circulation  daily  in  the  heart  of 
NC's  booming  Triangle  region,  has  an 
immediate  opening  for  news  art 
director.  We're  looking  for  a  talented, 
motivated  individual  to  supervise  our 
three-person  art  staff,  design  feature 
and  special  news  pages  and  work  with 
our  editors  to  create  the  state's  most  vis¬ 
ually  striking  paper.  Macintosh  skills, 
fluency  in  Photoshop,  Freehand  and 
QuarkXPress,  college  degree  and  two 
years  experience  required.  Send 
resume  and  clips  to  John  Cole,  graph¬ 
ics  editor.  The  Herald-Sun,  P.O.  Box 
2092,  Durham,  NC  27702. 

E-mail:  crj@herald-sun.com 

CIRCULATION 

CIRCULATION  DIREaOR 

Beckley  Newspapers  has  an  immediate 
opening  for  a  success  oriented  circula¬ 
tion  professional  to  join  our  manage¬ 
ment  team.  We  are  a  32,000,  seven 
day  morning  publication  with  a  TMC, 
a  38,000  direct  mail  shopper  network, 
two  weeklies  and  numeraus  niche  pub¬ 
lications  produced  for  targeted  audi¬ 
ences.  Candidates  should  have  three  to 
five  years  of  management  experience,  be 
an  outgoing  leader,  excel  at  customer 
service  and  nave  proven  track  record  of 
circulation  success. 

Becklev  is  a  growth  market  that  offers  a 
good  lifestyle  in  an  outdoor  oriented 
environment.  We  enjoy  golf, 
whitewater  rafting,  mountain  climbing, 
fishing,  hunting,  biking,  etc.  And  we 
are  a  great  community  for  families. 

Beckley  Newspapers  is  part  of  The 
Thomson  Newspapers  Corporation. 
We  provide  a  competitive  salary  and 
an  attractive  benefit  package  including 
a  401  (k)  plan. 

Applicants  should  forward  their  resume 
in  confidence  to: 

Robert  R.  Hammond 
Publisher 
P.O.  Box  R 
Beckley,  WV  25801 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

We  are  looking  for  a  dynamic  individ¬ 
ual  to  lead  our  circulation  department, 
a  20,000,  7  day  newspaper.  The  posi¬ 
tion  requires  strong  skills  in  the  area  of 
goal  setting,  training,  motivation,  and 
holding  people  accountable. 

This  is  an  ideal  opportunity  for 
someone  who  wants  to  work  for  a 
progressive  company  that  encourages 
creativity  and  fosters  team  work.  We 
offer  a  competitive  salary  and  excellent 
benefits.  If  you  are  interested  in  a 
challenging  but  rewarding  career 
opportunity  submit  resume  to  Box 
08492,  Editor  &  Publisher. 


CIRCULATION  DIREQOR 

Eighteen  year  old,  Indianapolis-based 
publishing  company  with  multiple  titles 
seeks  experienced  Director  of  Circula¬ 
tion  to  oversee  six-person  department 
and  distribution  of  Indianapolis  Busi¬ 
ness  Journal  (18,000),  The  Indiana 
Lawyer  (7,500),  Senior  Beacon 
(20,000)  and  Court  &  Commercial 
Record  (800).  Responsibilities  include 
fulfillment,  direct  mail,  budgeting, 
strategic  planning,  supervision  of 
telemarketing  and  staff  management. 
Experience  in  circulation  management 
and  strong  people  skills  are  necessary. 
Fax  AND  mail  resume  to  Chris  Katfer- 
john,  publisher  and  president,  at  (317) 
263-5060.  IBJ  Corporation,  41  E. 
Washington,  Suite  200,  Indianapolis,  IN 
46204. 


CIRCULATION  SUPERVISOR 

The  Wilmington  Star-News,  a  56,000 
daily  circulation  newspaper,  in  South¬ 
eastern  North  Carolina,  is  seeking  a 
well-organized  individual  with  circula¬ 
tion  experience  or  equivalent  to  assist 
the  Home  Delivery  Manager  in  the 
day-to-day  operation  of  home  delivery. 

A  fast-paced  environment  and  growing 
market,  qualified  candidates  must 
demonstrate  expertise  in  aspects  of 
Circulation,  leadership  skills,  a  winning 
attitude,  creativity,  and  the  ability  to 
motivate  ten  district  managers  and  six 
part-time  personnel. 

A  competitive  salary,  success  based 
banus,  excellent  package  includes  flex¬ 
ible  benefits,  retirement,  401  (k),  and 
more.  We  are  a  NYT  company  com¬ 
mitted  to  diversity  and  proud  to  be  an 
EEO  employer.  A  smoke-free,  drug- 
free  workplace,  employment  is  con¬ 
tingent  on  passing  a  drug  screen. 

Send  letter/ resume  with  salary  require¬ 
ments  to: 

Beverly  A.  Jurgensen 
Director  of  Human  Resources 
Wilmington  Star-News,  Inc. 

P.O.  Box  840 
Wilmington,  NC  28402 


A  great  opportunity  awaits  a  dynamic, 
sales  oriented  individual  to  help  lead 
our  district  sales  managers  to  new 
heights.  We  need  someone  who  can 
energize  our  DM's  to  grow  circulation 
in  one  of  the  fastest  growing  counties 
in  PA  and  to  spoil  our  readers  with  out¬ 
standing  service. 

Qualified  applicant  must  have  strong 
leadership  skills  with  a  proven  record 
in  sales  and  service  and  should  have 
2-3  years  supervisor  experience  on  a  news¬ 
paper.  We're  an  AM/PM  daily  and 
Sunday  newspaper. 

We  offer  an  excellent  benefits 
package:  life  insurance;  medical, 
dental;  vision  coverage;  pension  plan; 
401  (k)  plan;  and  modern,  clean  work 
environment. 

Send  resume  and  salary  requirements 
to: 

Director  of  Human  Resources 
and  Administration 
Lancaster  Newspapers,  Inc. 

P.O.  Box  1328 
Lancaster,  PA  1 7608 


CIRCULATION 
OPERATIONS  MANAGER 

THE  TAMPA  TRIBUNE  is  seeking  a 
circulation  operations  manager,  a  key 
position  reporting  to  the  circulation 
director.  Five  division  managers  report 
to  this  position,  which  is  responsible  for 
over  1 20,000  circulation,  both  home 
delivery  and  single  copy.  Candidate 
should  be  an  experienced  circulation 
manager  with  strong  leadership  skills, 
as  evidenced  by  a  successful  track 
record.  This  individual  will  develop  and 
implement  strategies  to  increase  circula¬ 
tion  and  pravide  an  exceptional  level 
of  customer  satisfaction.  Send  your 
resume,  including  salary  history  to 
Phillip  Valenti,  The  Tampa  Tribune, 
P.O.  Box  191,  Tampa,  FL  33601  or 
E-mail:  cwillis@lampatrib.com 

THE  TAMPA  TRIBUNE  is  an 
Equal  Opportunity  Employer 


_ CIRCULATION _ 

CONSUMER  INFORMATION  SERVICE 
MANAGER 

The  San  Jose  Mercury  News,  the 
newspoper  of  Silicon  Valley,  is  looking 
for  an  enthusiastic,  customer  focused 
individual  to  manage  our  Consumer 
Information  Services  (CIS)  Department. 
This  position  will  lead  a  customer  ser¬ 
vice  team  responsible  for  increasing 
circulation,  maximizing  customer  ser¬ 
vice  and  improving  retention  of  our  sub¬ 
scribers.  Tliis  position  oversees  the 
customer  service  performance  within 
the  department.  Manages  the  salary 
and  expense  budgets.  Provides  training 
and  developmental  opportunities  for 
employees.  Maintains  the  integrity  of 
subscriber  databases. 

Position  requires:  4-year  college 
degree,  or  equivalent.  3-4  years  man¬ 
agement  or  front  line  supervisory  expe¬ 
rience  with  a  proven  track  record  of  hir¬ 
ing,  coaching  and  developing  employ¬ 
ees.  Excellent  customer  service  skills. 
Prior  experience  working  with  salary 
and  expense  budgets.  Must  have  time 
management  skills  and  the  ability  to 
handle  multiple  projects.  Excellent 
verbal  and  written  communicatian 
skills,  required.  Must  be  adaptive  and 
flexible  to  ongoing  change.  Computer 
proficiency  in  Microsoft  Office  (Word 
and  Excel),  required.  Complete  lan¬ 
guage  fluency  in  English,  Vietnamese 
or  Spanish  desired.  We  offer  a  com¬ 
petitive  compensation  and  benefit 
package.  Qualified  applicants  should 
submit  their  resume  by  mail,  fax  or  E- 
mail  in  Microsoft  Word  for  Windows 
or  text  format  to  jobs@sjmercury.com 

Human  Resources  Department 
FAX:  (408)  271-3689 

(Re:  CIS  Manager) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95 1 90 

EQUAL  OPPORTUNITY  EMPLOYER 


WE'RE  LOOKING  for  someone  to 
develop  and  improve  the  circulation 
department  of  our  1 35year  old  Illinois 
AM  newspaper.  A  perfect  opportunity 
for  a  seasoned  veteran  or  a  number  2 
manager  ready  to  take  hold  of  the 
number  one  position.  Pay  will  be  com¬ 
mensurate  with  experience  and  we 
offer  an  excellent  benefit  package. 
Send  your  replies  to  the  Morning  Sen¬ 
tinel,  232  E  Broadway,  Centralia,  IL 
62801 ,  Attn:  Dan  Nichols. 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIF  ED  AD 
IDMBD  DFFERI 


lere's  your  opportunity  to  reach  CEOs,  publishers,  man¬ 
gers  and  decision  makers  in  the  specialty  and 
ee  paper  industries.  Just  tell  us  to  run  your  E&P 
classifi^  ad  in  the  next  issue  of  FPP.  It's  the  only 
magazine  exclusively  serving  this  fast  growing  industry. 
It's  that  simple! 

For  Rate  Information  Contact 
Matt  Wilcox,  Classified  Saks  Representative 
TeL  (212)  675-4380  exL  173  •  E-mail:  mattw@mediainfo.com 
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HELP  WANTED 


_ CIRCULATION _ 

DIREaOROF 

SALES  AND  MARKETING 

The  Tribune  in  Mesa,  Arizona,  a 
100,000  circulation  paper,  is  seeking 
a  Director  of  Circulation  Sales  and 
Marketing  to  direct  all  aspects  of 
Circulation  sales  Including,  in-house 
telemarketing,  NIE,  Home  Delivery 
sales  initiatives  and  outside  sales. 
Responsibilities  will  also  include  devel¬ 
opment  and  implementation  of  new 
marketing  programs. 

Position  requires  a  self  starter  with  two 
years  experience  in  Circulation  soles  in 
a  competitive  market.  Must  also  be 
skilled  in  database  marketing  and  have 
a  working  knowledge  of  an  automated 
dialer.  Must  also  be  proficient  on  a  PC 
in  MS  Word  and  Excel.  Candidates 
must  be  competitive  in  nature  and  able 
to  excel  in  a  stressful,  rapidly  changing 
market.  Position  not  for  those  who  are 
weak  in  drive  or  heart. 

We  offer  a  competitive  salary,  great 
benefits  and  a  401  (k)  plan.  Qualified 
individuals  should  send  their  resume 
and  salary  requirements  to  The 
Tribune,  Attn;  Jana  Crowe,  1 20  W.  1  st 
Avenue,  Mesa,  AZ  85210  or  fax  same 
to  (602)  898-6401. 


OPERATIONS/ 

HOME  DEUVERY  MANAGER 

Zone  3,  70,000  daily  looking  for  an 
experienced  circulation  professional  to 
head  up  our  home  delivery  operation 
in  an  exciting  market.  Proven  track 
record  as  a  Home  Delivery  Manager 
or  Circulation  Manager  at  a  smaller 
daily  required.  We  are  looking  for  an 
individual  with  exceptional  communi¬ 
cation  skills  to  supervise  all  aspects  of 
home  delivery  to  ensure  the  timely 
delivery  of  our  product.  Budgeting  and 
forecasting  experience  also  a  must. 
We  offer  a  very  attractive  salary  and 
benefit  package  and  a  great  growth 
opportunity  for  the  right  individuaL 

Send  letter  and  resumes  to  Box  08497, 
Editor  &  Publisher. 


THE  ARIZONA  REPUBLIC  is  looking  for 
an  energetic  District  Sales  Manager  for 
the  Kingman/Bullhead  City,  Arizona 
area.  This  position  is  responsible  for 
6K  to  8K  circulation. 

The  successful  candidote  will  have  a 
passion  for  the  circulation  field,  a  posi¬ 
tive  attitude  and  a  demonstrated  aoility 
to  achieve  results  in  service,  home 
delivery  circulation  growth  and  single 
copy  marketing. 

Four  to  six  years  of  previous  circulation 
management  experience  or  equivalent 
is  preferred.  Salary  and  bonus  33  to 
50K.  Excellent  benefit  and  401  (k) 
package.  Mail  cover  letter,  resume, 
salary  history  and  references  to: 

Mark  Weakley 
The  Arizona  Republic 
P.O.Box  1950 
Phoenix,  AZ  85001 

or  E-mail  same  to: 

mark.weakley@pni.com  EOE 


_ EDITORIAL _ 

BANKING  REPORTER  —  Self-starting 
banking  and  finance  reporter  with  at 
least  two  years  experience,  a  com¬ 
petitive  spirit  and  ability  to  write  multi- 
le  stories  per  week.  This  is  a  vibrant 
eat  on  our  feisty  business  weekly. 
Send  clips  and  resume  to  Editor,  Kan¬ 
sas  City  Business  Journal,  1101 
Walnut,  Suite  800,  Kansas  City,  MO 
64106. 


BUSINESS  EDITOR/WRITER  for 
upscale  and  irreverent  fortnightly. 
Resume  and  five  clips:  Editor,  Salt  Lake 
Observer,  P.O.  Box  2,  Salt  Lake  City, 
UT  841 01 -0002  or; 

karl@slcobserver.com 


BUSINESS  REPORTER 

The  Register-Mail,  a  7-day  daily  in 
Galesburg,  IL,  has  an  opening  for  a 
business  reporter  who  can:  tell  readers 
what's  going  on  in  the  local  business 
community  and  why;  profile  business 
leaders;  take  care  of  “bread  and  but¬ 
ter”  things,  too.  The  Register-Mail  is  a 
Copley  newspaper.  Competitive  salary. 
Excellent  benefits.  Send  resume  to 
Robert  Harrison,  editor.  The  Register- 
Mail,  140  S.  Prairie  Street,  Galesburg, 
IL61401. 


_ EDITORIAL _ 

BUSINESS  COPY  EDITOR 

The  Columbus  Dispatch,  a  state  capital 
metropolitan  daily,  is  looking  for  a 
copy  editor  to  join  our  Business  News 
department.  We  are  a  leader  in  the 
use  of  the  latest  newspaper  technology, 
with  full  pagination  and  extensive  use 
of  color.  We're  looking  for  versatile, 
experienced  editors  with  talent  and 
initiative.  Three  years  of  experience  is 
required  and  a  Bachelor's  degree  is 
preferred.  Familiarity  with  QuarkX¬ 
Press  and  Atex  pagination  is  a  plus. 
Business  copy  editors  may  work 
weekends.  We  offer  excellent  pay  and 
benefits  and  an  atmosphere  that's 
friendly  and  professional.  We  are  an 
equal  opportunity  employer.  If 
interested,  please  forward  a  resume 
and  cover  letter  with  salary  require¬ 
ments  to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  43215 


BUSINESS  WRITER 

Forget  the  standard  beat  coverage  and 
inverted  pyramid  leads.  We  want  an 
experienced  writer  to  join  our  team  at 
a  weekly  business  paper.  It  reads  more 
like  Fortune  than  the  daily  business 
page.  Send  resume,  clips  to  Bill  Day, 
Des  Moines  Business  Record,  1 00  4th  St., 
Des  Moines,  lA  50309.  Or  call  (515) 
288-3336. 


Equal  Opportunity  Employer 


EDITORIAL 


EDITORIAL 


Newlimes 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,0(X)-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative 
and  work  well  with  writers. 

Music  Editor 

This  job  entails  planning/editing  a  music  section, 
hiring  freelancers  and  writing  reviews,  features 
and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a 
news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries 
and  benefits.  Send  your  five  best  clips,  a  resume, 
and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 

No  phone  calls  or  e-mails,  please. 


_ EDITORIAL _ 

BUSINESS  REPORTER  -  The  Indi¬ 
anapolis  Star/Indianapolis  News  (com¬ 
bine  circulation  285,355  daily, 
402,884  Sunday)  is  looking  for  an 
experienced  reporter  (with  at  least  5 
years  at  daily  newspapers)  to  join  its 
award-winning  business  desk.  Experi¬ 
ence  covering  Dusiness  helps,  but  isn't 
required.  We  want  a  strong  reporter 
with  a  proven  ability  to  tackle  complex 
issues  and  explain  them  clearly.  We 
want  someone  who  generates  story 
ideas,  can  work  a  beat  to  break  stories 
and  who  understands  that  the  best 
stories  are  told  through  the  experiences 
of  real  people,  not  talking  heads. 
Women  and  minorities  are 
encouraged  to  apply.  Reply  with 
resume  and  clips  to  Pamela  Klein,  assis¬ 
tant  managing  editor-Business,  P.O. 
Box  145,  Indianapolis,  IN  46206- 
0145. 


BUSINESS  EDITOR 

Want  to  live  at  the  beach  and  work  for 
a  Knight-Ridder  paper  that's  on  the 
move?  The  Sun  Herald  is  seeking  a 
business  editor  to  coach  and  edit  four 
writers.  Business-reporting  background 
preferred.  Send  resumes  to  Managing 
Editor  Dorothy  P.  Wilson,  205  DeBuys 
Road,  Biloxi,  MS  39501 . 

E-mail;  dowilson@sunherald.com 
Fax:  (228)896-2104 
Phone:  (228)  896-2345 


CITY  EDITOR 

The  Pekin  Daily  Times,  an  award¬ 
winning  15,000  six-day  PM  daily  in 
Zone  5  near  Peoria,  IL,  is  seeking  a 
highly-motivated  city  editor  to  manage 
our  newsroom  staff  and  freelance  cor¬ 
respondents.  The  ideal  candidate  will 
have  superior  editing,  headline  writing 
and  management  skills.  QuarkXPress 
experience  and  strong  design  and 
layout  skills  are  preferred,  but  not 
required.  An  interest  in  learning  Web 
publishing  is  a  plus.  Competitive  pay 
and  benmits,  first  shift  work.  Send  o 
cover  letter,  resume,  editing  and  writ¬ 
ing  samples  to  City  Editor  Joel  Stein- 
fefdt.  Daily  Times,  20  S.  Fourth  Street, 
Pekin,  IL61554. 


COPY  DESK  CHIEF 

Professionalism,  team  play,  coaching, 
solutions  and  high  standards  are 
important  to  the  person  we  seek.  As 
the  leading  information  source  in 
southwest  Georgia,  we  have  a  big 
responsibility  seven  doys  a  week.  Our 
10-person  news/copy  desk  needs  an 
enthusiastic,  energetic  leader  to 
oversee  and  coordinate  the  desk  oper¬ 
ation  with  the  news  editor.  The  leader 
for  this  slot  is  looking  for  a  community- 
oriented  living  environment  and  a 
workplace  where  his  or  her  talents  can 
make  a  significant  contribution.  Apply 
to  Editor,  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31702.  Fax:  (912) 
888-9353.  Pre-employment  drug  test 
required. 


COPY  EDITOR:  Strong  editing  experi¬ 
ence  needed  for  No.  3  position  on  The 
Hutchinson  News  copy  desk.  Will  edit 
copy,  write  headlines,  and  design 
pages.  Must  have  a  working  know- 
ledge  of  QuarkXPress.  Expected  to 
oversee  desk  operations  two  nights  a 
week.  Send  resume,  clips  and  a  list  of 
references  to  Kathy  Beshears,  human 
resources  director.  The  Hutchinson 
News,  P.O.  Box  190,  Hutchinson,  KS 
67504-0190.  Deadline  to  apply  is 
May  1 1 . 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


EDUCATION  WRITER  -  Would  work  os 
port  of  a  two-person  team  covering 
educotion  on  the  Mississippi  Gulf 
COPY  EDITOR  :  EDITOR  •  Coast.  This  person  would  be  responsi- 

Copy  editor  needed  for  medium  size  j  Wet  Feet  Press,  a  San  Francisco  j  ble  for  covering  three  school  districts 
daily  14  miles  from  NYC.  Must  have  at  :  Internet  publisher  of  research  reports,  |  tind  team  with  another  reporter  on 
east  3  years  experience  and  knovv-  j  fy||.  f|ex-time  business  editor  j  higher  education  issues.  Send  resumes 
edge  of  QuarkXPress.  Send  resume,  :  ...  ..  ^  :  and  clips  ta  Public  Life  Editor  Anita  Lee, 


letter  and  references  to  Gary  Housey, 
news  editor.  North  Jersey  Herald  & 
News,  988  Main  Avenue,  Passaic,  NJ 
07055.  Candidates  from  Zones  1  and 
2  preferred. 


COPY/DESIGN  EDITOR 
70,000-circulation  daily  in  highly  com¬ 
petitive  Northwest  Indiono  outside  Chi¬ 
cago  seeks  editors  with  strong  word 
and  design  skills.  1998  SND  award 
winner.  New  design,  expanded  con¬ 
tent,  big  plans  to  do  more  for  readers 
and  beat  the  competition.  Come  tell  us 
how  you  will  help.  1-3  years  editing, 
pagination  experience  required.  Send 
resume,  work  samples  to  Christopher  J. 
Celek,  deputy  managing  editor,  Post- 
Tribune,  1065  Broadway,  Gary,  IN 
46402. 


COPY/LAYOUT  EDITOR 
Join  the  exciting  special  publications 
department  of  the  Gazette  Newspa¬ 
pers,  a  highly-successful  and  well- 
established  weekly  located  in 
Montgomery  County,  Maryland.  We 
are  seeking  an  experienced  part  time 
copy  and  layout  editor.  Candidate 
must  have  outstanding  AP-style  editing 
skills  and  proficiency  in  QuarkXPress. 
Send  resumes:  Special  Publications 
Department,  120()  Quince  Orchard 
Road,  C5aithersburg,  MD  20878  or 
E-mail  to  ameodows@gazette.net 


DESIGNER:  The  Vindicator,  80,000 
daily,  130,000  Sunday  in  Northeast 
Ohio  seeks  designer.  Eight-person 
design  staff  paginates  90  percent  of 
the  paper.  Best  candidate  will  have 
word  skills  as  well,  some  copy  editing 
may  be  required.  We  paginate  on 
Harris  Publishing  Company  system. 
Send  cover  letter  with  resume  and  sam¬ 
ples  ta  Mike  Braun,  design  desk  chief. 
The  Vindicator,  225  W.  Boardman 
Street,  Youngstown,  OH  44503. 


EDITOR  —  Community  minded  leader 
with  strong  orgonizotional  and  editing 
skills  to  direct  staff  of  four  at  7,500 
weekly  in  sunny  Central  California. 
Paginating,  copy  editing,  writing  and 
photography  skills  needied.  Salary  in 
mid  20s  plus  benefits.  Position  could 
lead  to  other  coreer  opportunities  in 
our  growing  chain  of  weekly  and  daily 
papers.  FAX  resume  to  (408)  781- 


EDITOR  AND  REPORTER  OPENINGS 
A  growing  newspaper  in  the  South  is 
looking  for  an  assistant  government 
editor  and  a  government  and  politics 
reporter  to  fill  vacancies  created 
through  promotions.  Both  applicants 
should  have  at  least  three  years  of  pro¬ 
fessional  experience.  We  are  looking 
only  for  the  best.  Applicants  should 
thoroughly  understand  various  writing 
styles,  respect  breoking  news  and  have 
a  thorough  knowledge  of  design  ele¬ 
ments.  Apply  to  Box  08490,  Editor  & 
Publisher. 

Call  us  about  our 
low  contract  rates! 

(212)  675-4380  ext.  171, 173 


with  solid  rewrite  and  management 
skills  to  develop  print  and  online  com¬ 
pany  profiles.  Substantive  journalism 
and  financial  experience  essential. 
More  detoils  ot 

http:/ /www.  wetfeet.com/ editor.html 
Resumes  to  steve@wetfeet.com 


EDITOR 

Come  home  to  New  England. 
Worcester  Magazine,  a  40,000  circula¬ 
tion,  award-winning,  21  year  old 
alternative  weekly  seeks  experienced 
editor  with  creative  flair,  political  nose, 
strong  orgonizationol  impulses,  motiva¬ 
tional  genius,  investigative  instincts  and 
a  love  of  the  craft.  Growing  multi-title 
publisher  offers  a  great  opportunity  for 
growth.  Submit  resume  and  samples  to 
Peter  Stanton,  publisher,  Worcester 
Magazine,  Box  218,  Worcester,  MA 
01613. 


P.O.  Box  4567,  Biloxi,  MS  39535. 
Fax  (228)  896-2104 


EDITORIAL  SUPERVISOR 

The  world's  leading  distributor  of  cor¬ 
porate,  association  and  institutional 
information  to  the  media  and  financial 
community  seeks  an  Editorial 
Supervisor  to  help  manage  day-to-day 
editarial  operations  in  their  New  York 
office.  The  candidate  should  have  a 
minimum  of  3  years  editorial  experi¬ 
ence,  with  some  management  experi¬ 
ence  required.  Knowledge  of  financial 
industry  a  must.  Excellent  personnel 
development  and  customer  service 
skills.  We  offer  a  competitive  salary, 
incentive  program  and  benefits 
package.  Please  fax  resume  with 
salary  requirements  to  (212)  581- 
3430,  attn:  Maria  Perez. 

EOEM/F/D/V 


MANAGING  EDITOR 

American  Girl®,  an  award-winning  magazine  for  girls  ages  8  to 
12  with  a  national  circulation  of  700,000,  is  seeking  an  experi¬ 
enced  Managing  Editor.  This  individual  will  contribute  to  the  con¬ 
ceptual  development  and  editorial  production  of  the  magazine  as 
well  as  manage  the  day-to-day  operations. 

Responsibilities: 

♦  Manage  editorial  scheduling  and  deadlines  for  all  magazine 
staff 

♦  Editorial  planning  and  concept  development 

♦  Supervise  3  administrative  staff 

♦  Prepare  and  monitor  budget 

♦  Monitor  and  analyze  reader  mail,  communicate  trends  to  com¬ 
pany 

Qualifications: 

♦  An  interest  in  and  knowledge  of  8-  to  12-year-old  girls:  what  they 
care  about,  what  they  like  to  do,  the  problems  they  face,  what 
they  dream  of 

♦  3-5  years  of  magazine  or  book  editorial  experience 

♦  Familiarity  with  magazine  production  process 

♦  Bachelor  of  Arts  degree  in  English  or  journalism 

If  you  are  a  top-notch  editor  who  would  like  to  live  in  beautiful 
southern  Wisconsin,  work  with  a  team  of  professionals  from  the 
Midwest,  New  York,  and  the  West  Coast,  and  expand  your  career 
with  a  growing  and  unique  company,  this  is  an  excellent 
opportunity  for  you. 

Please  send  your  resume  and  salary  requirements  to;  Recruitment 
Specialist-DS,  Pleasant  Company,  8400  Fairway  Place,  Mid¬ 
dleton,  Wl  53562.  EOE 


COPY  EDITOR:  The  (Parsippany,  NJ) 
Daily  Record  needs  a  copy  editor 
experienced  in  laying  out  pages,  writing 
smart  heads  and  using  the  latestelectronic 
layout,  pagination  and  web  technology, 
including  QuarkXPress.  Top  applicants 
will  have  significant  daily  newspaper 
copy  editing  experierKe  and  sound  news 
judgment.  We  work  on  a  55,000  AM  in  a 
suburban  area  30  miles  from  Manhattan. 
Send  resume  and  samples  of  work, 
including  layouts,  to  Jack  Bowie, 
managing  editor.  Daily  Record,  800 
Jefferson  Road,  P.O.  Box  217, 
Parsippany,  NJ  07054-021 7. 


EDlX^nONAND 
ENVIRONMENT  REPORTERS 

The  Greenville  News  (1 10,000  daily; 
140,000  Sunday)  in  the  Upstate  of 
South  Carolina,  is  looking  for  experi¬ 
enced  reporters  to  cover  education  and 
the  environment.  Both  reporters  would 
be  responsible  for  daily  and  enterprise 
reporting  on  two  important  issues  in 
this  growing  community.  The  educotion 
reporter  would  be  part  of  a  two-person 
team  and  should  have  some  working 
knowledge  of  education  issues.  The 
environmental  reporter  should  have 
some  experience  and  interest  in 
science  issues.  Send  letter,  resume  and 
clips  to  John  Pittman,  executive  editor. 
The  Greenville  News,  P.O,  Box  1 688, 
Greenville,  SC  29602. 


We  are  a  small  city  newspaper  with 
three  zoned  editions  in  four  Zone  2 
counties.  Our  staff  works  hard,  but  is  in 
desperate  need  of  motivation,  guid¬ 
ance  and  enthusiasm.  Oh  yes,  we  also 
can  benefit  from  better  editing,  more 
focused  planning  and  a  livelier,  more 
relevant  daily  report.  We  seek  a 
hands-on  person  who  will  answer 
directly  to  the  publisher  and  will  be 
joining  us  just  in  time  to  help  develop 
and  launch  several  major  projects.  We 
want  someone  who  knows  his/her  way 
around  the  newsroom  —  from  writing 
editorials  to  designing  pages  to  pagina¬ 
tion.  We  also  want  someone  who  is  com¬ 
fortable  in  the  community  —  speaking, 
reaching  out,  communicating  with  our 
readers.  We  are  a  good  newspaper, 
but  we  could  be  much  better.  If  you 
believe  you  are  up  to  the  challenge, 
please  send  cover  letter,  resume  and 
clips  to  Box  08491 ,  Editor  &  Publisher. 


FREELANCERS 

Freelancers  wanted  to  write  general- 
interest  front-page  stories  (on  health 
care,  food,  travel,  fitness  and  other 
trends)  and  business  profiles  of  top¬ 
performing  companies.  Send  resume, 
clips  and  any  story  ideas  to  Janet 
Levaux,  features  editor.  Investor's  Busi¬ 
ness  Daily,  1 2655  Beatrice  Street,  Los 
Angeles,  CA  90066,  or  Fax  to  (310) 
577-7350. 


:  INDEPENDENT,  lay-run,  conservative 
:  Catholic  newspaper  seeks  experienced 
j  investigative  reporter.  Salary  $25  - 
I  $30,000,  depending  on  experience. 
:  Send  resume  to  Credo,  P.O.  Box  504, 
:  Ann  Arbor,  Ml  48106  or  Fax  to  (313) 
:  930-3179,  attn:  Clare. 
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EDITORIAL 


SENIOR  REPORTER 

Securities  Industry  News,  a  weekly 
newspaper  in  the  American  Banker/ 
Bond  Buyer  publishing  group,  is  seek¬ 
ing  a  Senior  Reporter  with  at  least  3 
years  experience  covering  securities 
industry/rinancial  beats.  Familiarity 
with  technology  and  securities  opera¬ 
tions  or  processing  a  definitive  plus.  Com¬ 
petitive  salary.  Excellent  benefits.  Send 
resume  and  clips  to: 

ABBB/Securities  Industry  News 
Dept.  DM 

One  State  Street  Plaza 
New  York,  NY  10004 
Fax;  (212)  843-9610 
E-mail:  donna.miskin@tfn.com 
No  Calls,  Please!  EOEM/F/D/V 


HONOLULU  STAR-BULLETIN 
Assistant  Business  Editor 
This  job  requires  layout,  editing  and 
headline-writing  experience.  A  back¬ 
ground  in  business  journalism  and 
QuarkXPress  are  big  pluses.  Candi¬ 
dates  must  be  able  to  run  the  depart¬ 
ment  when  the  business  editor  is  out. 
The  Star-Bulletin  offers  a  generous  pay 
and  benefits  package.  Send  cover  let¬ 
ter,  resume,  and  layout  and  editing 
clips  to  Ed  Lynch,  business  editor, 
Honolulu  Star-Bulletin,  P.O.  Box  3080, 
Honolulu,  HI  96802. 


EDITORIAL 


FILM  AND  THEATER  Reporter/Critic: 
Paper  with  100,000  circulation  in 
strong  arts  community  is  looking  for  a 
full-time  reporter  to  cover  movies  and 
theater.  Demanding  position  requires 
weekly  feature  stories  as  well  as 
reviews.  Beat  includes  coverage  of 
local  arts  school  and  the  business  side 
of  film  and  theater  in  the  city  and  state. 
Some  reporting  outside  the  beat  is 
expected.  Five  years  of  reporting  expe¬ 
rience  with  at  least  three  at  a  daily  will 
be  helpful.  Send  cover  letter,  clips  and 
resume  to  Features  Editor,  Winston- 
Salem  Jaurnal,  P.O.  Box  3159, 
Winston  Salem,  NC  27102. 

GENERAL  ASSIGNMENT  REPORTER 
for  arts  and  entertainment  -  Top-notch 
Knight-Ridder  newspaper  seeks  hard¬ 
working  reporter  to  cover  miscella¬ 
neous  stories/ reviews/ projects  as  part  of 
a  team  of  critics  and  columnists. 
Knowledge  of  entertainment/arts  is  a 
plus,  but  writing  talent,  speed  and 
versatility  are  essential.  Good  salary, 
great  newspaper,  charming  city  on  the 
Mississippi.  College  degree  and  three 
years'  daily  newspaper  experience 
required. 

Send  writing  samples  and  resume  to 
Bob  Shaw,  St.  Paul  Pioneer  Press,  345 
Cedar  Street,  Saint  Paul,  MN  55101. 


Blue  Cross  and  Blue  Shield,  Michigan’s  largest  health  insurer, 
is  seeking  a  Senior  Editor  to  join  our  Provider  Publications 
department. 

The  Senior  Editor  must  be  a  seasoned  writer  with  news  report¬ 
ing.  feature  writing  and  copy  editing  experience.  Candidate  will 
be  a  quick  study  who  can  analyze  complex  medical  benefits  and 
translate  them  into  simple,  clear  explanations  for  physicians, 
hospitals  and  billers.  Must  be  accustomed  to  editing  on-line 
and  capable  of  helping  less  experienced  staff  writers  correctly 
organize  and  tighten  basic  news  stories  and  lengthy  features.  A 
Bachelor's  degree  is  required. 

If  you  believe  that  you  have  the  skills,  knowledge,  and  commit- 
‘I  ment  to  Join  the  Blues  team,  please  send  resume,  salary  history 
and  before-and-after  examples  of  copy  you  have  edited  to. 

j  BLUE  CKOSS  AND  BLUE  SHIELD  OF  MICHIGAN 

'  *  6oo  Lafayette  East  -  Dept.  0109-WJK 

I  Detroit.  Ml  48226 

I  Fax:  (313)  22;-;629 

i|  www.bcbsm.com 

i  Equal  Opportunity  Employer 

BlueCross. 

BkjeShield. 

m  An  Independent  Licensee  of  the  Blue  Cross  and  Blue  Shield  Association 


EDITORIAL 


FREELANCE  REPORTERS  NEEDED 

Editor  &  Publisher  Company  is  looking 
for  freelance  reporters  around  the 
country  to  write  on  the  free  paper 
industry  for  Free  Paper  Publisher,  a 
monthly  magazine  covering  the  indus¬ 
try,  which  includes  shoppers,  com¬ 
munity  weeklies,  niche  publications 
and  alternatives,  such  as  the  Village 
Voice  and  New  Times.  While  know¬ 
ledge  of  the  free  paper  industry  is 
appreciated,  it  is  not  required.  What 
is  necessary  are  strong  reporting 
skills  and  concise  writing.  Enterprising 
is  welcome. 

Articles  assigned  can  range  from  pro¬ 
files  on  successful  free  paper  publishers 
and  updates  on  the  Postal  Rate  Com¬ 
mission  to  the  growing  national  chains 
of  alternative  w3eklies.  Recent  stories 
have  included  the  KKK  wrapping  free 
papers  with  its  propaganda  and 
delivering  them  ta  homes,  an  Arizona 
shopper  receiving  $50  million  in  ven¬ 
ture  capital,  and  parenting  pub¬ 
lications  being  courted  by  large  com¬ 
panies. 

We  need  writers  from  all  size  markets. 
Pitching  stories  is  encouraged.  The 
magazine,  which  is  seven  years  old 
and  has  been  owned  by  E&P  for  about 
two  years,  is  undergoing  a  redesign 
and  beefing  up  its  editorial  quality. 

Please  respond  by  E-mail  with  a  brief 
description  of  your  qualifications, 
reporting  experience  and  any  story 
ideas  to: 

Wendy  Giman  -  fpp@mediainfo.com 
Editor 

Free  Paper  Publisher 


IF  YOU'RE  a  real  go-getter  who  thrives 
in  a  creative  news  room  and  craves  a 
competitive  marketplace,  this  32,000- 
circulation  daily  in  Northeast  Ohio  has 
several  openings: 

METRO  EDITOR:  Someone  with  energy 
and  vision  can  make  a  real  impact. 
You  need  to  be  a  leader  with  an 
instinct  for  news  and  the  patience  to 
coach  a  staff  of  10. 

PAGE  DESIGNER/COPY  EDITOR:  The 
ideal  candidate  can  edit,  write  bright 
headlines,  knows  QuarkXPress  intimate¬ 
ly,  understands  Freehand  well  enough 
to  do  a  simple  locator  map  and  can  drop 
the  background  out  of  a  photo  in 
Photoshop. 

REPORTER:  If  you  have  an  insatiable 
curiosity  and  a  never-give-up  attitude, 
we  have  plenty  of  breaking  news  and 
imaginative  features  to  keep  you 
challenged. 

PHOTOGRAPHER:  We're  looking  for  a 
self-starter  with  a  creative  mind  as  well 
as  a  sharp  eye. 

Send  resume  and  work  samples  to 
Managing  Editor,  The  Chronicle- 
Telegram,  225  East  Avenue,  Elyria, 
OH  44035. 


EDITORIAL 


HEADLINE  WRITER/PAGE  DESIGNER 
The  Northern  Virginia  Daily,  a  six-day- 
a-week  AM  paper  in  the  Shenandoah 
Valley,  80  miles  west  of  Washington, 
DC,  has  been  the  most  honored  small 
daily  in  the  state  for  a  decade.  Copy 
desk  edits  stories,  but  designers  write 
cutlines  and  headlines  and  proof  pages, 
so  superior  command  of  the  language  a 
must.  We  are  fully  paginated  on  Power 
Macs.  Rotating  work  on  local,  state, 
national,  internatianal  and  business 
pages.  Knowledge  of  QuarkXPress 
a  prerequisite.  Competitive  salary  and 
benefits.  May/June  graduates  coiisid- 
ered.  Send  resume  and  samples  of 
work  to  Susan  Loving,  assistant  manag¬ 
ing  editor.  Northern  Virginia  Daily, 
P.O.  Box  69,  Strasburg,  VA  22657; 
or  fax  to  (540)  465-9388.  Questions? 
Call  (540)465-5137, 4-1 0  p.m. 

JOB  OPENINGS  AT 
THE  STAR  TRIBUNE  IN  MINNEAPOLIS 

COMPUTER  ASSISTED  REPORTING 
EDITOR  -  Seeking  an  experienced 
journalist  with  broad  knowledge  of 
how  computers  and  data-bases  can  be 
applied  to  newsgathering.  Must  have 
coaching/teaching  skills,  have  hands- 
on  experience  with  data  analysis  soft¬ 
ware  and  be  familiar  with  the  Internet. 
To  apply,  contact  Brenda  Rotherham, 
recruiting  coordinator,  (800)  829- 
8742,  ext.  4422. 

E-mail;  rothebe@gw.startribune.com 

BCXDKS  EDITOR/REPORTER  -  This 
editor  will  choose  content  for  our  Sun¬ 
day  books  pages,  manage  pool  of  con¬ 
tributing  reviewers  and  do  some  writ¬ 
ing,  including  some  coverage  of  pub¬ 
lishing  and  literary  arenas.  Looking  for 
innovative,  creative  person  with  strong 
editing,  news  writing  experience  to  edit 
:  books  pages  for  a  broad  audience.  Con- 
:  tact;  Warren  Wolfe,  recruiting 
I  coordinator,  (800)  829-8742,  ext. 

:  7253.  E-mail:  wolfe@startribune.com 

j  For  both  positions,  apply  by  Monday, 
i  June  1 .  Send  letter  of  application,  resume 
;  and  work  samples  to  Rotherham  or  Wolfe 

i  °*' 

:  425  Portland  Avenue 

:  Minneapolis,  MN  55488 

i  FAX;  (61 2)  673-4526 

i  Phone  or  E-mail  for  more  information 

:  We  are  also  taking  applications  for  a 
:  variety  of  other  reporting,  copy  editing 
:  and  team  leading  positions.  The  Star 
:  Tribune,  an  equal  opportunity  employer, 
:  is  the  1 6th-largest  daily  newspaper  in  the 
I  nation,  with  a  circulation  of  387,41 2.  The 
:  Sunday  Star  Tribune  is  the  1 2th-largest 
i  Sunday  newspaper  in  the  country  with  a 
:  circulation  of 668,466.  The  Star  Tribune  is 
;  owned  by  McClatchy  Newspapers  of 
:  Sacramento,  California. 
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HELP  WANTED 


UFESTYLE  EDITOR 

Lively,  talented  features  department  at 
a  newspaper  an  the  move  in  a  great 
place  to  live  is  looking  for  an  imaginative, 
ambitious  assistant  features  editor  to 
shape  and  direct  our  doily  living  section. 
We  seek  a  person  who  loves  features  but 
has  news  experience,  has  been  a 
successful  reporter,  has  some  editing 
experience  andwantstobepartofa  good 
thing  that's  getting  better.  The  News  & 
Observer  is  a  McClatchy  newspaper  in 
the  growing  Raleigh/Durham,  NC  mar¬ 
ket.  Send  work  samples,  resume  including 
references  and  letter  to  Melanie  Sill, 
managing  editor.  The  News  &  Observer, 
215  S.  McDowell  Street,  Raleigh,  NC 
27602. 

MANAGING  EDITOR 

www.DisasterRelief.org  is  looking  for  a 
newsroom-experienced  talent  to 
manage  the  daily  editorial  direction  of 
this  IBM,  CNN  and  Red  Crass  joint 
endeavor. 

The  Managing  Editor  assigns,  edits 
and  posts  stories  written  exclusively  for 
the  Website  from  reporters  based  in 
Falls  Church,  VA  and  on-scene  in  the 
field.  Also  directs  editorial  policy, 
production  deadlines,  stylistic  guide¬ 
lines  and  plans  the  production  of 
major  editorial  projects.  Collaborates 
in  managing  the  project  budget. 

Reporting,  writing  and  editorial  man¬ 
agement  experience  in  a  newsroom 
environment  strongly  encouraged. 
Website  experience  a  plus.  Existing 
basic  computer  skills  are  required  and 
a  demonstrated  skill  at  learning  new  com¬ 
puter  applications  essential.  Red  Cross 
background  is  a  plus. 

Excellent  communication  skills  required, 
in  addition  to  the  ability  to  coordinate  and 
guide  others  in  handling  multiple  tasks 
under  tight  deadlines.  Resume  to  Attn: 
HR/TC/JP3/X777,  8111  Gatehouse 
Road,  Falls  Church,  VA  22042.  Fax: 
(703)  206-81 43  ar  E-mail: 

coopert@usa.redcross.org 

No  phone  calls,  please 
EOEM/F/HA' 


METRO  EDITOR 

We  need  an  ambitious  editor  with 
great  ideas  to  run  our  newsroom  at 
night.  This  person  also  will  plan  and 
coordinate  our  weekend  editions.  We 
don't  want  much  —  just  a  world-class 
line  editor  with  exceptional  design 
skills  and  the  discipline  to  make  great 
things  happen.  This  is  the  no.  3  posi¬ 
tion  at  the  fastest-growing  newspaper 
in  the  West.  Competitive  salary, 
awesome  place  to  live.  Letter  and 
resume  to  Mike  Perry,  editor,  or  Nancy 
Perkins,  managing  editor.  The 
Spectrum,  275  E.  St.  George  Blvd., 
Saint  George,  UT  84770. 

Or  E-mail:  mperry@thespectrum.com 


MANAGING  EDITOR 
Award-winning  chain  of  1 1  weekly 
newspapers  in  Queens  seeks  a  high- 
energy  person  to  help  manage 
newsroom.  Strong  news  editing,  orga¬ 
nizational  skills  and  layout  skills 
required.  Newspaper  experience 
required.  Send  resume,  clips  ta  Roz 
Liston,  Queens  Publishing  Corp.,  41  -02 
Bell  Blvd.,  Boyside,  NY  11361. 

MID-SIZED  PENNSYLVANIA  daily 
(AM/PM  editions,  Monday  -  Friday; 
AM  Saturday  and  Sunday)  has  an 
immediate  opening  for  a  page 
designer  with  at  least  three  years 
newspaper  experience.  The  ideal  can¬ 
didate  will  be  a  confident,  versatile, 
ambitious,  take-charge  individual  who 
can  make  an  immediate  impact  on  the 
appearance  of  our  paper,  knows  how 
to  use  photos  and  headlines  to  create 
in-your-face  pages  and  is  capable  of 
thinking  about  content  in  conjunction 
with  layout  while  working  within  a 
team  environment.  We  are  only  one 
step  away  from  full  pagination,  so 
experience  in  designing  news,  features 
and  sports  pages  is  a  plus.  Applicants 
must  be  QuarkXPress  savvy,  comforta¬ 
ble  working  with  related  desktop  soft¬ 
ware,  possess  strong  editing  and  writ¬ 
ing  skills  and  have  a  thorough 
understanding  of  AP  style.  Some  week¬ 
end  and  evening  work  required.  We 
offer  competitive  salary,  complete  health 
plan  and  401  (k).  Send  resume,  refer¬ 
ences  and  sample  pages  to  Harry  J.  Deitz 
Jr.,  assistant  managing  editor,  P.O.  Box 
582,  Reading,  PA  1 9603.  Questions?  E- 
nKiil: 

hdeitz@readingeagle.com 


NEWS  EDITOR 

High-quality,  seven-day  daily  with 
1 8,000  circulation  in  one  of  New  Eng¬ 
land's  most  beautiful  spots  seeks  an 
astute  and  energetic  editor  to  join  a 
four-person  night  news  desk.  We're 
looking  for  someone  who  is  a 
thoughtful  content  editor  and  has  a 
sharp  eye  for  detail,  with  capacity  to 
take  an  a  newsroom  leadership  rale. 
Good  opportunity  for  an  editor  at  a 
larger  paper  who  wants  to  make  a  life¬ 
style  move,  or  an  up-and-coming  local 
news  editar  at  a  smaller  paper.  No 
phone  calls.  Send  letter,  resume  and 
three  work  samples  to  Jim  Fox,  editor. 
Valley  News,  P.O.  Box  877,  White 
River  Junction,  VT  05001 . 

NEWS  EDITOR 

The  Dubuque  (Iowa)  Telegraph  Herald 
is  currently  accepting  resumes  for  a 
full-time  News  Editor.  We  are  a  morn¬ 
ing  daily  paper  seeking  an  individual 
who  has  at  least  8  years  of  news  expe¬ 
rience;  with  at  least  3  years  copy  desk 
experience  and  4  years  as  a 
newsroom  manager.  Send  resume  to 
Susie  Wells,  Woodward  Communica¬ 
tions,  Inc.,  P.O.  Box  688,  Dubuque,  lA 
52004-0688.  AA/EOE.  Women  and 
minarities  are  encouraged  to  apply. 


EDITORIAL 


ONUNE  SERVICES  EDITOR 

The  Daily  Item,  a  30,000  circulation 
daily  in  scenic  central  Pennsylvania,  is 
accepting  applications  for  an  Online 
Services  Editar.  The  successful  appli¬ 
cant  will  coordinate  writing  assign¬ 
ments  with  online  reporters  for  section 
front  display,  participate  in  daily  news 
meetings  and  maintain  the  newspa¬ 
per's  web  site.  Five  years  minimum 
experience  writing  and  editing.  Strong 
commitment  to  community  journalism. 
Business  writing  a  plus.  This  is  not  a 
technical  position  but  the  applicant 
needs  to  know  how  to  navigate  the  net 
and  recommend  enhancements  to  our 
two-year-old  site,  dailyitem.com 
Good  salary,  benefits  through  Ottaway 
Newspapers.  If  you  are  savvy  and  can 
contribute  your  skills  in  a  professional 
environment,  reply  with  cover  letter 
and  writing  samples  by  May  20  to 
Human  Resource  Manager,  Online 
Editor  Search,  The  Daily  Item,  200 
Market  Street,  Sunbury,  PA  1 7801 .  No 
phone  calls. 


OUR  EDITOR  of  25  years  is  retiring. 
Need  a  detail-oriented,  self-motivated, 
seasoned  Editor/Writer  for  our  weekly 
newsletter  covering  occupational  safety 
and  health  issues,  and  accompanying 
regulation,  legislation  and  litigation. 
Required:  excellent  writing  and 

interviewing  skills,  an  analytical  mind 
and  ability  to  detect  “B.S."  Excellent 
salary  and  benefits.  Send  resume  and 
clips  to  Cal-OSHA  Reporter,  Attn:  Dale 
Debber,  P.O.  Box  1 1 00,  Grass  Valley, 
CA  95945- 11 00. 


PAGE  DESIGNER:  Investor's  Business 
Daily,  America's  fastest-grawing 
newspaper,  is  searching  for  a  talented 
pagination  pro/page  designer.  Posi¬ 
tion  requires  at  least  two  years  of  daily 
newspaper  layout-design  experience. 
Right  person  is  creative  and  can 
quickly  produce  page  prototypes  for 
new  sections,  features.  Ability  to  write 
or  code  format  for  newspaper  style  a 
plus.  But  will  train.  Existing  Hastech 
system  will  be  converted  to  state-of-the- 
art  pagination  system.  Send  resumes 
and  samples  of  work  to  Paul  Sperry, 
deputy  editor.  Editorial  Department, 
1 2655  Beatrice  Street,  Los  Angeles, 
CA  90066,  or  fax  copies  to  (310) 
577-7350. 


•  REPORTER  -  The  nation's  largest 
;  regional  wire  service  has  an  immediate 
:  opening  in  San  Diego.  College  degree, 
:  daily  paper  experience  and  ability  to 
:  be  accurate  while  working  under  pres- 
:  sure  required.  San  Diego  County  resi- 
:  dents  preferred.  FAX  your  resume  now 
j  toCNS,  (310)  201-9174. 

I  REPORTER/STAFF  WRITER 

I  Need  entry  level  beat  reporter 
;  (minimum  1-2  years  experience)  to  hit 
I  the  ground  running  in  investigative/ 
:  city/ state  news.  ACE  Magazine  is  a 
I  free  alternative  bi-weekly  in  Lexington, 
i  KY.  Salary,  high  teens,  low  $20s;  some 
I  benefits  (no  relocation  package).  Room 
i  to  grow.  Respond  to: 
j  acegazine@aol.com  (attn:  Staff  Writer), 
■  briefly  outlining  your  credentials. 
:  Qualified  applicants  will  be  invited  to 
I  submit  resume  and  clips. 


EDITORIAL 


REPORTER:  Expanding  staff  creates 
need  for  a  general  assignment  reporter 
at  award-winning  Kansas  newspaper. 
We're  looking  for  someone  with  solid 
basic  skills  and  a  desire  to  learn.  Send 
resume,  clips  and  list  of  reference  to 
Kathy  Beshears,  human  resources 
director.  The  Hutchinson  News,  P.O. 
Box  190,  Hutchinson,  KS  67504- 
0190.  Deadline  to  apply  is  May  1 1 . 


REPORTER 

At  the  Wyoming  Tribune-Eagle,  we 
appreciate  reporters  who  can  develop 
their  own  beats  and  have  the  burn  to 
be  first  with  the  news,  can  intersperse 
enterprise  with  breaking  news,  and 
appreciate  the  value  af  community 
journalism.  If  you  are  that  reporter, 
please  send  resume,  clips  and  cover  let¬ 
ter  to  Mary  Woolsey,  managing  editor, 
Wyoming  Tribune-Eagle,  702  West  Lin¬ 
colnway,  Cheyenne,  WY  82001  or  fax 
to  (307)  638-7330  or  E-mail  to 
maryw@wyomingnews.com 


The  Post-Bulletin  in  Rochester,  MN,  a  six- 
day  PM  daily  newspaper,  is  seeking  an 
outstanding  writer/ reporter  to  join  our 
team.  Key  quolities:  experience  in 
deadline  reporting  (magazine  and 
weekly  experience  considered), 
creative  thinking  and  an  open  mind. 
Send  resume,  cups  and  letter  explain¬ 
ing  how  you  could  make  a  difference 
in  our  newsroom  to  Human  Resources 
Director,  Post-Bulletin,  P.O.  Box  6118, 
Rochester,  MN  55903-6118.  Ques¬ 
tions?  Call  City  Editor  Joy  Furst,  (507) 
285-7742. 


SMALL  CENTRAL  Massachusetts  daily 
seeks  full-time  reporter  for  general 
assignment  work.  An  exciting,  challeng¬ 
ing  position,  and  a  wonderful  place  to 
learn.  Experience  preferred  but  will 
train.  Immediate  opening.  Contact 
David  Cutler,  editor,  Southbridge  Eve¬ 
ning  News,  25  Elm  Street,  South- 
bridge,  MA  01550.  (508)  764-4325, 
ext.  114.  Fax.  (508)764-8015; 

E-mail:  sbnews@hey.net 

SPORTS  DESIGNER/COPY  EDITOR 
The  Charlotte  Sun  Herald  is  looking  for 
a  sports  copy  editor/designer  with 
experience  using  QuarkXPress. 

We  are  looking  tor  someone  who: 

:  •  likes  competition  and  has  the  will  to 
I  win 

•  can't  stand  errors 

•  is  quick 

•  has  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

•  wants  to  work  with  the  latest  design 
and  pagination  programs,  and 

•  is  never  satisfied  with  the  status  quo 
Responsibilities  include  design  and 
editing  of  pages  for  the  Charlotte, 
Englewood,  North  Port  and  DeSoto 
editions  of  the  Son  Herald. 

Position  is  available  immediately.  Send 
resume  to  Mike  Parsons,  in  c/o 
Charlotte  Sun  Herald,  P.O.  Box  23W, 
Port  Charlotte,  FL  33949. 

SPORTS  EDITOR 

Sports  editor.  Strong  writing  and 
layout  skills  needed.  Send  resume  to 
Ernest  Murray,  managing  editor.  The 
Lufkin  Daily  News,  P.O.  Box  1089, 
Lufkin,  TX  75902. 
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_ EDITORIAL _ 

SPORTS  EDITOR  -  With  emphasis  on 
both  “sports”  and  “editor.”  Team- 
builder  who  can  find  innovative  ways 
to  serve  traditional  readers  while  draw¬ 
ing  new  readers  to  the  section. 
Minorities  and  women  encouraged  to 
apply.  Send  resume  and  writing  sam¬ 
ples  to  Human  Resources  Department, 
Yakima  Herald-Republic,  P.O.  Box 
9668,  Yakima,  WA  98909.  We  are  a 
member  of  The  Seattle  Times  group 
and  an  equal  opportunity  employer. 


STAFF  WRITER 

Broadcasting  &  Cable  magazine,  a 
leading  trade  publication  in  the  enter¬ 
tainment  industry,  has  an  immediate 
opportunity  for  a  staff  writer  to  cover 
television  technology.  Good  news  and 
feature  writing  skills  necessary.  Know¬ 
ledge  of  industry  desirable.  Two  years 
daily  newspaper  reporting  experience 
preferred.  Send  resume  with  salary 
requirements  and  two  writing  samples 
to:  Cahners  Publishing  Company,  HR 
Department-BCSW,  245  W.  1 7th 
Street,  New  York,  NY  10011  or  fax 
(212)  727-2425.  EOE/M/F/D/V.  We 
appreciate  your  responses  but  will  only 
be  contacting  candidates  selected  to 
interview. 


STRONG  local  daily  newspaper  in 
rural/suburban  New  Jersey  needs 
copy  editor  to  work  with  on  evening 
shift.  Opportunity  to  work  with  sea¬ 
soned  editors  in  creative  environment. 
Must  be  wordsmith  with  ability  to  focus 
stories  on  the  key  point  and  efficiently 
complete  pages.  Computer  literacy 
required  and  knowledge  of  MAC 
graphics  helpful.  Part  time  or  full  time. 
Send  resume  to  The  New  Jersey 
Herald,  attn:  Joe  Moszczynski,  manag¬ 
ing  editor,  2  Spring  Street,  Newton,  NJ 
07860. 


THE  ALBUQUERQUE  TRIBUNE,  an 
award-winning  afternoon  daily  known 
for  hard-hitting  reporting,  great  photo¬ 
journalism  and  creative,  thoughtful 
presentation,  needs  to  fill  desk  open¬ 
ings.  We're  looking  for  a  page 
designer  (a  well-rounded  journalist 
who  can  craft  attractive  news  pages 
quickly  and  design  sharp  feature 
pages)  and  a  copy  editor  (a  hard¬ 
working  team  player  who's  bright, 
dependable  and  motivated  to  excel). 
Tell  us  why  we  should  hire  you.  Send 
materials  to  David  Carrillo,  Tribune, 
P.O.  Drawer  T,  Albuquerque,  NM 
871 03.  No  calls,  please. 


THE  CONCORD  (NH)  Monitor  has 
openings  for  regional  general  assign¬ 
ment  beats.  The  Monitor  is  a  7-day 
AM  recently  named  by  Time  magazine 
as  one  of  the  best  newspapers  in  the 
country.  Candidates  must  have 
excellent  writing  skills  and  the  ability  to 
generate  story  ideas  daily  from  a  beat 
comprising  8-10  small  towns.  College 
degree  required.  Send  resume  and  5 
clips  to  Hans  Schulz,  Concord  Monitor, 
P.O.  Box  1 1 77,  Concord,  NH  03302- 
1177. 


THE  DURANGO  (CO)  HERALD,  a 
10,000-circulation  daily  seeks  a 
dynamic  sports  writer  with  wide- 
ranging  interests  to  cover  sports  and 
recreation  in  Southwestern  Colorado. 
Candidates  must  demonstrate  ability  to 
tell  a  good  story  and  desire  to  go 
beyond  team  sports.  Knowledge  of 
QuarkXPress  a  plus.  Send  coverletter, 
resume  and  clips  no  later  than  May  1 5 
to  Eric  Davidson,  sports  editor,  P.O. 
Drawer  A,  Durango,  CO  81 302. 

THE  HERALD-JOURNAL  of  Spartan¬ 
burg,  SC,  needs  a  City  Editor  to 
oversee  a  combined  staff  of  18  city 
desk  and  features  reporters  and  3  assis¬ 
tant  city  editors.  Please  mail  resumes  to 
Benjamin  Hamm,  managing  editor, 
P.O.  Box  1657,  Spartanburg,  SC 
29304.  The  Herald-Journal  is  a 
61,000  circulation  New  York  Times 
regional  newspaper. 

THE  KYIV  POST,  Ukraine's  twice- 
weekly  English-language  newspaper,  is 
looking  for  a  unique  candidate  to  fill 
the  position  of  editor-in-chief. 

Since  its  founding  in  1955,  the  Kyiv 
Post  has  become  a  leading  publication 
in  this  emerging  market.  With  a  20- 
person  strong  newsroom  and  expand¬ 
ing  editions,  the  Kyiv  Post  offers  a 
dynamic  environment  for  the  right  indi¬ 
vidual. 

Requirements:  Must  have  assignment 
editing,  copy  desk  and  layout  experi¬ 
ence,  along  with  the  leadership  skills 
needed  to  take  over  the  newsroom. 
Russian  or  Ukrainian  fluency  strongly 
preferred.  Solid  newsroom  experience 
a  must  and  the  ability  to  develop  a  top- 
notch  journalistic  team. 

Highly  competitive  salary  and  addi¬ 
tional  benefits  offered. 

The  Kyiv  Post  is  a  division  of  KP  Pub¬ 
lications,  an  American-owned  com¬ 
pany,  producing  5  publications  for  the 
Ukrainian  market. 

Send  cover  letter,  resume,  clips  to: 

E-mail:  Jsunden@thepost.kiev.ua 
Fax:  01 1  (38-044)  296-9473 

The  Kyiv  Post  is  available  on-line  at 
www.thepost.  kiev.  ua 


For  quicker  placement, 
you  can  Fax  your 
Help  Wanted  ad 
along  with  your 
Visa/Mastercard/Amex 
number  and  expiration 
date  to  (212)  929-1259 


_ EDITORIAL _ 

THE  NORTHWEST  HERALD,  Illinois' 
fastest  growing  newspaper,  has  several 
positions  open.  We  are  a  37,000  AM 
daily  serving  the  northwest  suburbs  of 
Chicago,  and  have  been  named  best 
daily  of  our  size  four  straight  years  by 
the  Illinois  Press  Association. 

COPY  EDITOR:  Successful  candidate 
will  be  a  stickler  for  accuracy  and  have 
knowledge  of  QuarkXPress  and  a 
good  eye  for  design.  Prefer  experi¬ 
ence,  but  would  consider  an  entry  level 
candidate. 

BUSINESS  WRITER:  Need  versatile 
writer  with  general  knowledge  of  busi¬ 
ness  able  to  cover  all  phases  of  our 
growing  economy.  Good  opportunity 
for  a  reporter  wishing  to  specialize. 
REPORTERS:  Are  you  interested  in  join¬ 
ing  our  award-winning  news  team?  If 
you  have  a  year  of  experience  or  the 
equivalent,  and  a  desire  to  excel, 
please  apply. 

Forward  your  resume,  letter  and  sam¬ 
ples  of  your  work  to  Cliff  Ward  at  the 
Northwest  Herald,  P.O.  Box  250, 
Crystal  Lake,  IL  60039-0250.  No 
phone  calls,  please. 


THE  SAVANNAH  MORNING  NEWS 
is  looking  for  an  aggressive  business 
reporter  to  help  expand  its  business  cov¬ 
erage  in  print  and  online.  Knowledge 
of  issues  involving  the  ports,  wood 
products  industry,  tourism  and  other 
industries  is  a  plus.  The  Morning  News 
is  a  team-based  newspaper  that 
emphasizes  strong  reporting,  writing 
and  layering  of  stories.  We  reward 
integrity,  integration,  initiative  and 
innovatian.  We  are  an  80,000  circula¬ 
tion  newspaper  in  the  South's  most 
intriguing  city.  If  you  strive  to  be  on  the 
cutting  edge,  send  a  resume  and  writ¬ 
ing  samples  to  Steve  Thomas,  Savan¬ 
nah  Morning  News,  P.O.  Box  1088, 
Savannah,  GA  31402. 

THE  ST.  LOUIS  Post-Dispatch  is  seeking 
a  computer-sawy  person  for  the  posi¬ 
tion  of  CAR  SPECIALIST.  This  person 
will  analyze  data  and  work  with 
reporters  and  editors  on  computer- 
assisted  stories  and  projects.  Candi¬ 
dates  should  be  familiar  with 
spreadsheet  and  database  software. 
Strong  analytical  skills  are  necessary; 
familiarity  and  experience  with  HTML 
are  pluses.  Responsibilities  include 
acquiring,  converting  and  analyzing 
data,  and  maintaining  databases  on  a 
Web  server. 

This  job  offers  a  chance  to  learn  valu¬ 
able  skills  at  a  newspaper  that  is  a 
leader  in  CAR.  Salary  is  commensurate 
with  experience. 

Submit  a  cover  letter,  resume  and  work 
samples  to  Cynthia  Todd,  director  of 
recruitment,  St.  Louis  Post-Dispatch, 
900  North  Tucker  Blvd.,  St.  Louis,  MO 
63101. 

Our  fax  number  is  (314)  340-3050. 
My  E-mail  address  is: 

ctodd@pd .  sHnet.com 

The  application  deadline  far  respond¬ 
ing  to  this  advertisement  is  May  8, 1 998. 


_ EDITORIAL _ 

UPSCALE  FORTNIGHTLY  seeks  political 
writer  with  substance  and  wit.  Resume 
and  5  clips  c/o  Editor,  Salt  Lake 
Observer,  P.O.  Box  2,  Salt  Lake  City, 
UT  841 01 -0002  or: 

karl@slcobserver.com 


WEEKEND  EDITOR 

The  Corpus  Christi  Caller-Times,  a 
70,000  circulation  daily  (95,000  Sun¬ 
day)  has  an  immediate  opening  for  a 
Weekend  Editor.  Responsibilities  for 
weekly  entertainment  tabloid,  including 
selecting/editing  stories  and  oversee¬ 
ing  design  ana  pagination.  Must  be 
creative,  flexible,  have  excellent  orga¬ 
nizational  skills  and  work  well  with  the 
public.  Will  work  closely  with  staff  and 
freelancers.  Prefer  journalism  degree 
and  at  least  two  years  on  a  daily 
newspaper.  Competitive  salary, 
excellent  benefits  and  a  relocation 
allowance.  The  Caller-Times  is  an  E.W. 
Scripps  property.  Send  resume  and 
work  samples  to: 

Corpus  Christi  Caller-Times 
Re.  Weekend  Editor  Position 
P.O.  Box  91 36 
Corpus  Christi,  TX  78469 
E-mail:  cthr@caller.com 


WIRE  EDITOR/ 

ASSISTANT  NEWS  EDITOR 

The  Herald,  a  55,000-circulation  daily 
in  Everett,  WA,  seeks  a  copy  editor  to 
select  wire,  edit  stories  and  write 
headlines.  Applicants  with  leadership 
skills  or  supervisory  experience  may 
qualify  for  consideration  as  assistant 
news  editor,  which  includes  overseeing 
desk  operations  during  the  production 
cycle.  The  paper,  owned  by  The  Wash¬ 
ington  Post  Co.,  is  located  35  miles 
north  of  Seattle  in  a  fast-growing  area 
noted  for  its  beauty  and  abundance  of 
recreational  and  cultural  opportunities. 
Send  resume  and  wark  samples  to  Stan 
Strick,  executive  editor,  P.O.  Box  930, 
Everett,  WA  98206-0930.  E-mail  to: 
editor@heraldnet.com 


WRITER/EDITOR:  Global  sports  market¬ 
ing  company  seeks  experienced  pro¬ 
fessional  for  its  thriving  Creative  Ser¬ 
vices  division.  Responsible  for  writing, 
editing  and  proofreading  copy  for 
magazines,  client  collateral  materials 
and  company  press  releases.  Five 
years'  experience  as  writer/copy 
editor  desired.  Bachelor's  degree  in 
journalism,  communications,  public 
relations  or  related  discipline  required. 
Knowledge  of  golf  a  plus.  Salary  com¬ 
mensurate  with  experience.  Deadline 
May  5,  1998.  Send  resume,  clips  and 
salary  requirements  to  Linda  Clark, 
vice  president/special  services.  Execu¬ 
tive  Sports  International,  11770  U.S. 
Highway  One,  Suite  100,  North  Palm 
Beach,  FL  33408.  No  phone  calls, 
please.  Only  those  candidates  in  whom 
we  have  an  interest  will  be  contacted. 


i  WRITER 

i  Wet  Feet  Press,  an  Internet  publisher  of 
:  research  reports  for  job  seekers,  has 
•  full-  or  flex-time  job  for  business  writer 
:  with  solid  financial  and  reporting 
:  experience.  More  details  at 
:  http://www.wetfeet.com/writer.html 

:  Resumes  to  steve@wetfeet.com 
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HELP  WANTED 


FELLOWSHIPS 


FELLOWSHIP  -  Education  Writers 
Association  seeks  applicants  for  two- 
month  special  project.  Propose  educa¬ 
tion  story  you've  always  wanted  to 
report.  Coll  (202)  637-9700.  Deadline 
May  15, 1998. 


HUMAN  RESOURCES 


HUMAN  RESOURCE  DIREaOR 

Position  open  for  Human  Resource 
generalist  at  Western  Publishing  Co.  in 
North  Platte,  NE.  Responsible  for  legal 
and  policy  compliance,  recruiting, 
orientation,  training,  retention,  benefits 
administration,  employee  communica¬ 
tion  and  safety  systems.  200  employ¬ 
ees  in  five  Western  Nebraska  sites. 
Travel  required.  College  degree,  certi¬ 
fication  plus  supervision  experience 
preferred.  Send  resume  to  Robert 
Greene,  Good  News,  Suite  245  N 
Alpine  Center,  Bettendorf,  lA  52722. 


INFORMATION  SYSTEMS 


CNI  CORPORATION,  o  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 
E-mail  resume  to:  hr@cnicorp.com 
Please  include  your  name  on  the  subject 
line. 


COMPUTER  SYSTEM  SPECIAUST 

Ability  to  communicate  between  dif¬ 
ferent  computer  systems,  work  with 
accounting/billing,  troubleshoot  any 
and  oil  problems.  Knowledge  of 
Internet,  Websites,  Hewlett  Packard, 
Windows  NT,  and  Collier  Jackson 
system.  Pagination  and  the  year  2000 
ore  current  projects.  Experience 
necessary.  Salary  commensurate  with 
experience  and  education.  Full  benefits 
package.  Send  resume  to  Human 
Resources,  The  Chronicle-Telegram, 
225  East  Avenue,  Elyria,  OH  44035. 

Fax:  (440)  329-7272 


SYSTEMS  MANAGER 

The  Athens  (TX)  Daily  Review  is  seek¬ 
ing  a  Systems  Manager  for  a  group  of 
small  daily  newspapers  in  Texas  and 
Mississippi.  Based  in  Athens,  TX,  you 
will  train  personnel  at  operating  com¬ 
panies  and  assist  with  maintenance  of 
Macintosh  and  PC  computers,  and  the 
various  network  systems.  A  knowledge 
of  Macs  (especially),  PCs,  networking 
and  Internet  access  is  a  must.  Famil¬ 
iarity  with  QuarkXPress  and  Photoshop 
a  plus.  Limited  travel.  The  Athens  Daily 
Review  is  an  equal  opportunity 
employer  and  part  of  the  Donrey 
Media  Group,  a  nationwide  media 
organization  operating  in  17  states. 
Respond  via  moil  or  fax:  Systems 
Manager,  Athens  Daily  Review,  P.O. 
Box  32,  Athens,  TX  75751 ,  Fax:  (903) 
675-9450. 


MARKETING 


MARKETING  AND 
PROMOTIONS  MANAGER 


Large  daily  newspaper  in  Zone  9  seeks 
an  experienced  professional  to  initiate 
innovative  marketing  programs  to 
increase  advertising  market  share  and 
circulation.  Responsibilities  include  pro¬ 
motion  development  and  execution,  ana¬ 
lyzing  results,  budgeting  and  com¬ 
munity  relations.  Qualified  candidate 
must  enjoy  working  in  a  fast-paced 
environment  and  must  be  organized 
and  detail  oriented.  We  offer  a  com¬ 
petitive  salary  and  benefits  package. 
Send  resume  and  salary  history  to  Box 
08501 ,  Editor  &  Publisher. 


MARKETING  MANAGER 

The  Patriot-News  Company,  central 
Pennsylvania's  leading  newspaper,  is 
seeking  someone  to  manage  aur 
Marketing  department. 

Responsibilities  include  all  activities 
related  to  promotion  and  market 
research.  These  include:  working 
closely  with  the  Circulation  and 
Advertising  department  heads  on  the 
development  of  sales  strategies  for 
increasing  single  copy  and  home 
delivery  sales  as  well  as  developing 
market  presentations  for  retail  and 
classified  advertisers;  and  working  with 
the  Editorial  and  Community  Services 
departments  on  readership  and  educa¬ 
tion  issues. 

Also  included  will  be  the  responsibility 
for  marketing  communication  tools, 
targeted  research  initiatives  and  the 
development,  creation  and  coordina¬ 
tion  of  collateral  materials,  merchandis¬ 
ing,  direct-mail  campaigns,  special 
events  and  value  added  programs  for 
both  the  reader  and  the  advertiser. 

We  are  looking  for  someone  with 
related  marketing  experience,  pre¬ 
ferably  in  a  publication,  advertising 
agency  or  brand  management  environ¬ 
ment.  The  ideal  candidate  will  possess 
a  high  degree  of  creativity  and  a  solid 
knowledge  and  understanding  of 
advertising,  promotions,  brand  man¬ 
agement,  direct  mail,  market  research, 
competitive  analysis  and  database 
development.  Strong  writing,  design 
and  communication  skills  are  a 
necessity.  The  ability  to  manage  out¬ 
side  resources  crucial. 

This  position  will  report  to  the  Pub¬ 
lisher. 

If  you  would  like  to  explore  this 
challenging,  fun  and  important  posi¬ 
tion,  please  send  your  cover  letter, 
resume  and  salary  requirements  to: 
Tina  Clark,  human  resources  manager. 
Code  MM,  The  Patriot-News,  P.O.  Box 
2265,  Harrisburg,  PA  171 05. 

No  phone  calls,  please 

The  Patriot-News  is  an 
Equal  Opportunity  Employer 

Faith  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


MARKET  RESEARCH 


STRATEGIC  RESEARCH  MANAGER 

The  Seattle  Times  is  the  premier  news¬ 
paper  of  the  Pacific  Northwest.  For 
over  1 00  years  we  have  been  a  leader 
in  the  delivery  of  news  and  information 
to  our  readers.  We're  looking  for 
someone  who  can  help  create  our 
future  as  we  venture  into  the  new 
millennium. 

If  you  have  the  ability  to:  lead  a  print 
media  research  staff;  translate  data 
into  business  information;  envision  and 
champion  new  concepts;  present  your 
ideas  convincingly;  contribute  to 
strategic  planning  processes  and  help 
develop  brand  identification  strategies, 
we  want  to  talk  to  with  you! 

Your  qualifications,  including:  related 
faur  year  degree;  five  plus  years  of 
marketing  research  experience  and 
desire  to  make  an  impact  an  the  future 
af  the  print  media  business,  will  place 
you  in  consideration  for  this  outstand¬ 
ing  career  opportunity. 

The  Seattle  Times  affers  a  campetitive 
salary  and  benefits  package,  reloca- 
tian  and  the  unmatched  lifestyle  of  the 
Pacific  Northwest.  If  you're  interested 
in  making  a  significant  career  move, 
please  mail  or  fax  your  resume,  includ¬ 
ing  salary  requirements,  to:  The  Seattle 
Times,  HR-SRM2,  P.O.  Box  70,  Seattle, 
WA  981 1 1 ;  fax:  (206)  464-2009.  The 
Seattle  Times  is  an  equal  opportunity 
employer. 

PREPRESS 

PREPRESS  FOREMAN 
Zone  2  daily  with  38,000  circulatian  is 
seeking  energetic  individual  to 
supervise  all  prepress  duties  including 
some  limited  typesetting,  classified 
pagination,  photo  scans,  internet 
productian,  computer  system  and  train¬ 
ing.  Must  be  able  to  efficiently  manage 
staff  of  ten  covering  a  seven  day  aper- 
ation.  Positian  reports  directly  to  the 
production  manager.  Reply  ta  Box 
08507,  Editor  &  Publisher. 


PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
.  possess  strong  organizational  skills, 
i  demonstrated  leadership  ability  and 
j  familiarity  with  electronic  prepress 
I  systems  and  equipment.  Send  resume 
;  and  salary  history/ requirements  to  Box 
•  08440,  Editor  &  Publisher. 

I  PRESSRCX?M 

:  GOSS  COMMUNITY  press  operator, 
I  pre-press  experience  helpful.  Also 
:  operate  small  print  shop.  New  equip- 
i  ment.  Send  resume  to  Teno  Williams, 
I  Ketchikan  Daily  News,  501  Dock 
:  Street,  Ketchikan,  Alaska  99901 . 


PRESSROOM 


NIGHT  PRESS  SUPERVISOR 

Chattanooga  Publishing  Company  is 
searching  far  a  Night  Pressroom 
Supervisor  to  direct  our  staff  of  1 1 .  Suc¬ 
cessful  candidate  will  have  strong 
supervisory  and  interpersonal  skills. 
Must  have  the  ability  to  run  dou¬ 
blewidth  presses,  train  and  schedule 
employees  and  maintain  quality  stan¬ 
dards.  Send  resume  and  salary  require¬ 
ments  to: 

Chattanooga  Publishing  Company 
Attn:  (3ary  Webb 
400  E.  1 1  th  Street 
Chattanooga,  TN  37403 


PRESS  OPERATOR 

The  Herald  has  an  opening  for  a  press 
operator  to  run  a  Goss  Urbanite  press. 
Hours  7:00  p.m.  -  3:30  a.m.  Rotating 
weekend  work  is  required.  Salary  is  com¬ 
mensurate  with  experience.  We  offer 
full  benefits  including  health  insurance, 
pension  and  401  (k).  Please  send 
resume  and  salary  requirements  to  The 
Herald,  P.O.  Box  11707,  Rock  Hill,  SC 
29731  or  call  Tony  Couto  only 
between  the  hours  of  9:00  a.m. 
12:00  p.m.  Monday  -  Friday  at  (803) 
329-4039.  EOE 


PRESSROOM  MANAGER 

The  Times-Georgian  in  Carrollton,  GA, 
is  seeking  an  experienced  manager  to 
run  our  9  unit  Goss  Community  press. 
Responsibilities  include:  operation  of 
press,  maintenance,  hiring  employees, 
scheduling  two  daily  and  five  weekly 
newspapers  along  with  numerous  com¬ 
mercial  jobs.  Excellent  pay,  benefits 
and  401  (k)  retirement  plan.  Carrollton, 
GA  is  located  45  miles  west  of  Atlanta, 
GA  in  an  excellent  family  ariented  com¬ 
munity  with  an  attractive  cost  of  living. 
Send  resume  and  salary  history  to  Tom 
Overton,  publisher,  Times-Georgian, 
901  Hays  Mill  Rood,  Carrollton,  GA 
30117. 


PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
.  for  a  manager  with  exceptional  com- 
:  munication  and  people  skills.  Suc- 
:  cessful  applicant  must  also  have  the 
;  ability  to  establish  a  strong  pre- 
:  ventative  maintenance  program  as  well 
I  as  set  and  maintain  quality  standards. 
I  Send  resume  and  salary  history/ 
:  requirements  to  Box  08398,  Editor  & 
:  Publisher. 


When  faxing  your  ad,  please  remember  to 
include  the  billing  address,  category  under 
which  the  ad  is  to  be  placed,  as  well  as  the 
amount  of  times  the  ad  is  to  appear.  Thank  you. 
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HELP  WANTED 


PRODUaiON/TECH 


DIREaOR  OF  PRODUaiON 

Large  Metropolitan  doily  in  Toronto, 
Ontario  seeks  o  Production  Director  to 
manage  pressroom,  mechanical  and 
moilroom  operations.  This  senior  posi¬ 
tion  requires  on  individual  with 
exemplary  management  and  commu¬ 
nication  skills.  Experience  with  Goss 
Metros,  cold-set  commercial  printing, 
CTP  and  a  fully  digital  prepress 
environment,  woulci  be  an  asset. 

This  position  offers  an  excellent  salary 
and  benefits  package.  Candidates 
should  submit  resume  to  The  Toronto 
Sun,  Director  of  Operations,  333  King 
Street  E.,  Toronto,  ON,  Canada 
M5A  3X5. 


METROPOLITAN  newspaper  seeks 
experienced  Electrical/Electronic  Man¬ 
ager  for  daily  operation.  Successful 
candidate  will  be  responsible  for 
monaginq  the  electrical/electronic  sec¬ 
tion  of  the  Production  Maintenance 
Department.  The  condidate  must  have 
a  minimum  of  3-5  years  of  strong 
managerial  experience  and  exhibit 
excellent  leadership,  interpersonal  and 
verbal  communication  skills.  NPC, 
Network  Systems  and  Fiber  Optics 
knowledge  is  a  plus.  Reply  to  Box 
08487,  Editor  &  Publisher. 

EEO  Employer 


PRODUaiON  DIREQOR 
For  fully  paginated  21,000  circulation 
PM  daily  in  Mount  Vernon,  WA.  Man¬ 
ages  Prepress,  Press,  Packaging,  Info¬ 
rmation  Systems  and  Plant  Main¬ 
tenance.  Successful  candidate  will  be  a 
strong  team  player,  customer  service- 
oriented,  savvy  in  Mac  environment 
and  web  technology.  Knowledge  of 
offset  printing  and  packaging  opera¬ 
tions  a  big  plus.  Experience  budgeting 
and  purchasing  also  important.  Send 
resume  and  salary  requirements  to 
Publisher,  Skagit  Valley  Herald,  P.O. 
Box  578,  Mount  Vernon,  'HA  98273. 


PRODUaiON/TECH 


PRODUCTION  DIRECTOR 

New  England  Newspapers,  Inc.  seeks 
group  production  director.  New  Eng¬ 
land  Newspapers  is  a  62,000  daily 
circulation  group  (part  of  MediaNews 
Group),  headquartered  at  The  Berkshire 
Eagle  in  Pittsfield,  MA.  Duties  in¬ 
clude  oversight  of  production  for  com¬ 
mercial  as  well  as  newspaper  divisions, 
including  direct  responsibility  for  camera, 
press,  inserting,  sheetfed  printing, 
binding,  mailing,  facility  management 
and  courier  service.  The  candidate 
selected  will  have  significant  newspaper 
and  commercial  printing  experience, 
including  prior  overall  production  man¬ 
agement,  strong  budgeting,  expense 
control,  planning,  scheduling,  and 
forecasting  skills  and  a  great  deal  of 
energy.  This  position  involves  re¬ 
sponsibility  for  7-day,  24-  hour  oper¬ 
ations  at  three  production  sites  in  two 
states.  Compensation  includes  attractive 
base  pay,  full  benefits  and  an  incentive 
plan  based  on  achieving  improvement  in 
both  productivity  and  quality.  Send  letter 
of  application,  earnings  requirements 
and  detailed  resume  to  Alinda  Shank, 
human  resources  manager.  New  Eng¬ 
land  Newspapers,  Inc.,  P.O.  Box 
1171,  Pittsfield,  MA  01201  or  fax  to 
(41 3)  442-761 1 . 


PRODUCTION  MANAGER  for  daily  on 
Olympic  Peninsula,  Washington. 
Responsible  for  press/ moilroom  opera¬ 
tions.  Must  have  web  offset  experience. 
Electronic  publishing  and  commercial 
printing  experience  preferred. 

Reply  to  Publisher,  Peninsula  Daily 
News,  P.O.  Box  1 330,  Port  Angeles,  WA 
98362. 


ATTENTION: 


For  quicker  placement,  you  can  Fax  or  e-mail  your 
Help  Wanted  ad  along  with  your 
Visa/Mastercard/Amex  number  and  expiration  date  to 

(212)  929-1259  or 
E-nnail:  mattw@mediainfo.com 


PRODUaiON/TECH 


ELECTRICAL  TECHNICIAN:  South  CA 
newspaper  seeks  individual  with  news¬ 
paper  and/or  TKS  press  background 
who  is  a  self  starter  and  can  work  with 
minimal  supervision.  Ability  to  read 
schematic  and  troubleshoot  electrical 
problems.  Willing  to  learn  mechanical 
troubleshooting.  Valid  Electrical  Con¬ 
tractor's  license  desirable.  Must 
possess  valid  drivers  license  with  an 
acceptable  DMV  record  and  state 
required  insurance. 

Qualified  candidates  please  respond  to; 

Linda  Marks  Miller 
Ventura  County  Star 
5250  Ralston  Street 
Ventura,  CA  93003 
Fax:  (805)  644-5633 
E-mail:  lmiller@staronline.com 
No  phone  calls,  please 
M/F/D/V 


PRODUaiON/TECH 


SYSTEMS  OPERATOR 

The  Herald  in  Rock  Hill,  SC,  seeks  an 
individual  to  provide  support  for  all  of 
our  prepress  computer  systems.  The 
Herald  is  a  31,000  daily  McClatchy- 
owned  paper  located  in  the  rapidly 
growing  CTharlotte-area  market.  The 
Herald  also  publishes  3  weeklies  and  a 
semi-monthly  in  the  area.  The  position 
requires  a  strong  Macintosh  back¬ 
ground  and  experience  installing,  main¬ 
taining  and  upgrading  systems.  Expe¬ 
rience  with  HTML  ana  programming  a 
plus.  Candidates  should  have  a  track 
record  as  a  team  player  who  can  work 
with  diverse  users.  We  offer  a  com¬ 
petitive  salary  and  benefits  package. 

EOE 

Qualified  candidates  please  send  cover 
letter  and  resume  to: 

Production  Director 
The  Herald 

P.O.  Box  1 1 707,  Rock  Hill,  SC  29731 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 

Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who's  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street.  New  York,  1001 1 
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11 W  19th  Street  •  NewYoik.NY  10011  •  Phone  (212)  6754380  •  Fax  (212)  929-1259  •  ha2elp@me<liainfo.com  •  mattw@iiiediainfo.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Editors.  Publisher 
BhB]  or  charge  to  your  American  Express. 

VISA  A  \  j  MasterCard  or  Visa.  Please  supply  name 

■■■■  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

fliease  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


ADMINISTRATIVE 


GM/MARKETING  pro  who  is 
aggressive,  enthusiastic,  team  leader, 
motivator.  Extensive,  diversified  expe¬ 
rience  in  circulation,  advertising,  P&L 
pressroom,  moilroom,  and  commercial 
printing.  Thrives  on  challenges  and  is 
camputer  literate.  Seeking  to  lead  team 
to  record  revenue  and  market  share. 
Reply  Box  08506,  Editor  &  Publisher. 


PUBLISHER'S  CONSULTANT;  New 
England  based  publisher  with  over  30 
years  experience  available  for  short  or 
long-term  involvement  in  solving 
advertising,  circulation,  editorial  or 
overall  prablems.  Strang,  current 
references.  Will  travel  throughout  N.E. 
and  N.Y.  Contact  Michael  Bradley, 
P.O.  Box  427,  Catoumet,  MA  02534, 
or  call/fax  (508)  563-2835,  or 
E-mail:  mbradley@capecod.net 


PUBLISHER,  experienced  in  starting 
publications  and  publishing  cammunity 
dailies.  Reply  Bax  08498,  Editar  & 
Publisher. 


ADVERTISING 


AD  DIREaOR/EDITOR  TEAM 
Top  senior  executives  looking  for  a 
challenge.  Ad  director  has  proven 
ability  to  revitalize  a  department,  to 
create  new,  profit-making  products,  to 
develop  key  subordinates,  dramatically 
increase  revenue  and  capitalize  on 
new  technologies.  Editor  builds  papers 
that  are  read,  trusted  and  lead  their  com¬ 
munities.  Both  have  records  of  success 
at  some  of  the  country's  best  papers. 
Reply  to  Box  08489,  Editor  &  Pub¬ 
lisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  looking  for 
o  home!  1 5  years  in  the  industry,  7 
years  as  director  (10.5K  ABC).  Seek¬ 
ing  immediate  position  in  Zone  4,  6  or 
3.  Experienced  in  TMC,  NIE,  single 
copy  and  home  delivery.  If  you  are 
looking  for  solid  numbers,  good  ser¬ 
vice  and  a  team  leader  that  can  work 
under  pressure  call  (501)  217-3814 
for  resume  and  references. 

E-mail:  barryh@alllel.net 


CIRCULATOR  skilled  in  personal  sell¬ 
ing  telemarketing,  single  copy  sales, 
seeks  immediate  opportunity  in  eastern 
Zane  2.  Reply  to  Box  08484,  Editor  & 
Publisher. 


AMBITIOUS  COPY  EDITOR,  page 
designer  with  5  years  of  experience 
seeks  job  in  the  Southeast.  Camputer 
skills  include  desktop  publishing.  Back¬ 
ground  includes  reporting,  sports  edit¬ 
ing  and  law  enforcement.  Reply  (904) 
731-7428  or  E-mail: 

GBPollock@aol.com 


AWARD-WINNING  columnist  seeks  to 
enhance  readers'  sense  of  humor.  I 
offer  salve  for  wounds  of  anal  reten¬ 
tion.  Clips/ resume  on  request.  Steve 
Lang  (605)  677-6258,  Fax  (605)  677- 
6534;  E-mail:  stevlang@usd.edu 


EXPERIENCED,  conservative  editorial 
writer,  editor  and  columnist  looking  for 
a  new  challenge  at  a  newspaper.  (770) 
507-5544  for  resume,  clips  and 
references. 


EDITOR  with  management  experience 
seeks  position  after  hiatus  in  academy. 
Extensive  reporting,  editing  experience 
in  news,  sports,  investigative  issues. 
Monthly  magazines,  dailies.  Back¬ 
ground  in  staffing,  budgets,  overall 
journalistic  production.  Keen  eye  for 
detail,  healthy  family  background. 
Inquire  through  Gerald  A.  Carroll, 
(812)477-8670. 

E-mail:  Gcarroll4@ciol.com 


EDITOR 

Top  editor  with  record  of  success  from 
major  metros  to  smaller  dailies  seeks 
challenge  that  requires  innovation  and 
excellence.  Ability  to  create  excep¬ 
tional  journalism  and  work  well  with 
other  senior  managers.  Creates  a  can- 
do,  team  atmosphere  within  the  news 
department.  A  person  who  builds 
loyalty  and  gets  exceptional  results. 
Leader,  mentor,  coach.  Reply  to  Box 
08488,  Editor  &  Publisher. 


EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
relations.  (305)  891-2595. 


HOT  HUMOR  columnist/general 
reporter  looking  for  warm  weather 
roost  at  100,000  and  up  daily.  Eight 
years  experience.  Columns  cross 
between  Emma  B.  and  Dave  B.  Call 
(61 6)  786-4756  or  E-mail: 

writestuff98@hotmail.com 


I  HAVE  15  years  of  writing,  editing 
ond  opinion-making  experience  with 
major  metro  newspapers.  Conservative 
to  moderate.  News  and  sports  commen¬ 
tary.  Seek  position  as  columnist.  Reply 
to  Box  083 1 2,  Editor  &  Publisher. 


INVESTIGATIVE  editor  delivers  smart 
and  award-winning  projects  staff.  A 
huge  asset  to  any  paper  or  magazine 
trying  to  build  a  reputation  for 
enterprise.  Comes  with  years  of  expe¬ 
rience  in  news,  layout,  art  and  photo 
as  well.  Zone  2  preferred.  Reply  to: 
Box  08505,  Editor  &  Publisher. 


NEWSPAPER  STAFF  seeks  newspaper. 
Broken-hearted  editor  of  well-read 
weekly  trade  newspaper  wants  to  keep 
the  team  together.  Our  publisher  is 
reconsidering  the  paper's  future.  From 
graphics  to  reporting  and  editing,  this 
staff  is  the  best  in  its  field.  Reporters 
and  editors  have  newspaper  and 
magazine  backgrounds  and  have 
worked  in  dailies,  weeklies  and 
monthlies.  It  took  years  to  gother  this 
group  experienced  in  beats  including 
environment  education,  cops  and 
courts,  health  care,  government,  labor, 
medical  science,  community  news  and 
business.  My  instinct  and  experience 
tell  me  that  synergy  like  this  comes 
around  once  in  a  career.  Reply  to  Box 
08494,  Editor  &  Publisher. 


MARKETING 


VETERAN  MANAGER  of  educational 
services  seeks  a  position  with  southern 
California  company.  Call  (619)  481- 
9460. 

i  TRAVEL  WRITERS  WANTED 

I  TRAVEL  photographer  seeks  writers  I 

i  For  magazines,  newspapers,  books! 
Freetravel!  Jeff  (973)  575-1005. 
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SHOP  TALK  AT  THIRTY  b  y  d  a v  e  b  a  k  K  e 


Let  Us  Now  Praise 
Unfamous  Local  Journalists 

When  the  national  media  take  a  hit,  we  —  not  the  network  anchors  —  get  bloody  noses 


I  AM  THE  media  —  not  Dan,  Diane, 
Tom,  Peter  or  Barbara.  It’s  me  and 
thousands  like  me  who  work  at 
the  smaller  papers  and  TV  and 
radio  stations  across  this  country.  There 
are  many  more  of  us  than  there  are  of 
them.  We  just  don’t  get  much  atten¬ 
tion. 

We  re  journalists  who  would  leave 
Monica  Lewinsky  alone  before  we 
would  crush  each  other  around  her  car 
and  follow  her  to  restaurants.  We’ve 
never  chased  a  limtt  or  broken  a  law  to 
get  a  story.  The  people  who  do  are 
more  of  a  circus  sideshow  than  jour¬ 
nalists.  To  improve  the  image  of  our 
profession,  we  must  get  the  American 
public’s  attention  refocused  on  the 
center  ring:  their  local  newspapers  and 
stations. 

Over  the  past  23  years.  I’ve  come  to 
know  hundreds  of  people  who  work 
in  journalism’s  backwaters.  Not  many 
of  them  would  push,  shove  and  elbow 
each  other  out  of  the  way  to  get  to  a 
bank  of  microphones  where  Kenneth 
Starr  is  about  to  say  . . .  nothing.  That 
scene,  broadcast  at  the  height  of  the 


Rakke  is  editor  of  Catholic  Times. 
Springfield.  III. 
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Clinton-Lewinsky'  coverage,  only  fur¬ 
ther  tarnished  the  image  of  journalists. 

Now,  the  national  media  are  in  full 
post-Lewinsky  hand-wringing  over 
whether  they  moved  too  fast  or  print¬ 
ed  too  much  rumor. This  is  stupefv  ing 
to  those  of  us  in  smaller  media  outlets. 
There’s  no  debate  to  be 
debated. The  stor\'  was 
handled  poorly  by  peo¬ 
ple  who  are  supposed 
to  know  better.  That, 
unfortunately,  is  nothing 
new.  Everybody  knew 
tbe  big  guys  would 
overpla)'  and  bungle  tbe 
stor>'  and  eventualh' 
have  to  print  retrac¬ 
tions. 

The  problem  for 
smaller  media  outlets  is 
that  we  aren’t  regarded 
as  “the  media.’’The 
metro  reporters  who  camp  out  on 
someone’s  lawn  are. The  tabloids  are. 

The  public  isn’t  solely  responsible 
for  this  attitude;  our  own  business  rein¬ 
forces  the  idea. The  last  time  I  checked 
the  Best  Newspaper  Writing  books,  the 
contents  were  virtually  all  from  the  big 
boys.Wbat  message  does  that  send? 
Take  a  look  at  the  Pulitzers.  Who  wins 
93%  of  them?  Similarly,  network  big 
shots  routinely  disrespect  the  report¬ 
ing  done  by  local  affiliates. 

That’s  a  problem.  Perhaps  what  we 
need  to  do  is  create  our  own  profes¬ 
sional  organization  for  journalists  who 
work  in  smaller  places.  A  group  like 
that,  willing  to  work  hard  to  restore 
the  profession’s  respect  among  the 
public,  would  have  an  impact. 

I  am  working  for  my  fifth  newspa¬ 
per,  none  of  them  more  than  7(),()()() 
circulation  and  most  much  less.  Most 
of  us  who  work  the  smaller  outlets  had 
the  same  dream  at  first.  We’d  spend  a 
few  years  here  and  there,  keep  sending 
out  the  resumes  and,  someday,  we’d  be 
at  the  Washington  Post  or  at  the  net¬ 
work  level. 

We  never  made  it.  And  when  I  sur¬ 


vey  the  wreckage  that  is  big-time 
American  journalism  today,  1  feel  like 
the  guy  who  just  missed  the  plane  that 
crashed. “Whew!  That  could  have  been 
me."  I  am  not  alone  in  that  emotion. 

When  our  towns  do  spawn  a  story 
deemed  worthy  of  national  media 

attention,  they  descend 
upon  us,  and  expect 
local  reporters  to  direct 
them  to  our  files.  Then 
they  are  gone.  If  you’ve 
ever  seen  the  national 
media  parachute  into 
your  town,  you  know 
how  good  it  feels  when 
the>  re  gone. The  entire 
community  breathes  a 
sigh  of  relief  when  the 
last  di.storted,  almost 
funny,  local  color  stor\’ 
is  filed  by  .someone  wbo 
couldn’t  find  you  on  a 
map  a  week  ago. 

The  upside  is  that  local  reporters 
look  very  good  in  comparison.  Ma)  be 
we  should  rotate  the  national  media  to 
various  small  towns  in  order  to  polish 
our  image  in  our  communities. 

Seriously,  though,  how  low  are  we 
going  to  allow  confidence  in  journal¬ 
ism  and  journalists  to  sink  before  we 
do  something  about  it?  It  hurts  to  read 
books  and  see  movies  in  which  jour¬ 
nalists  are  invariably  portrayed  as 
sharks  on  a  feeding  frenzy.  That’s  not 
us. That’s  them. 

We  constantly  hear  people  attack 
the  media,  and  we  often  agree  with 
them  —  but  with  mixed  emotions, 
since  we  are  the  media.  Instead  of 
slinking  away  before  we  re  noticed,  we 
need  to  start  distancing  ourselves  from 
the  overzealous,  egomaniacal  jerks  in 
the  national  media. 

The  next  time  you  hear  someone 
bash  the  media  (this  will  likely  be 
today),  politely  tell  him  or  her  that,  in 
fact,  you  arc  the  media.  You,  the 
reporter  who  put  their  daughter’s 
name  in  the  paper  when  she  won  a 

(See  Shop  Talk  on  page  42) 


“When  I  survey 
the  wreckage 
that  is  big-time 
American 
journalism 
today,  I  feel  like 
.  the  guy  who 
just  missed  the 
I-  plane  that 
crashed” 
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THESE  SPECIAL  E&P  ISSUES  WILL  HELP  YOU  6ET  THE  MOST  OUT  OF 


It’s  the  industry’s  biggest  newspaper  technical  exposition  and  confer¬ 
ence  -  NEXPO  ’98!  This  annual  NAA  conference  attracts  thousands  of 
newspaper  decision  makers  to  evaluate  and  examine  products  as  well 
as  search  for  new  product  developments.  Held  June  20-23,  1998  in 
Orlando.  Florida,  NEXPO  ’98  will  be  the  focus  for  the  latest  industry 
technical  developments  and  news. 

With  readership  of  over  81,000,  E&P  will  be  the  source  for  which  pub¬ 
lishers,  production  and  circulation  managers,  sales  and  marketing 
executives,  advertising  professionals,  editors  and  other  industry  deci¬ 
sion  makers  turn  to  at  the  conference  and  the  office. 

MAY  9  NAA  NEXPO  ’98  PLANNING  “PULLONT’’  SECTION 

Packed  with  information  regarding  the  conference,  this  section  is  the 
focus  of  newspaper  executives  who  are  preparing  for  NEXPO  ’98.  With 
a  list  of  exhibitors,  product  or  service  description  exhibitor  floor  plan 
and  the  latest  industry  innovations  you  can  be  sure  your  product  or 
service  will  be  well  received  with  an  ad  in  this  issue. 

JUNE  20  NAA  NEXPO  ’98  ISSUE 

Distributed  at  the  conference,  attendees  will  carry  E&P  with  them 
throughout  the  conference  to  read  during  session  breaks.  Non-atten¬ 
dees  will  also  be  interested  in  reading  E&P  for  the  latest  information 
on  technical  news  that  will  help  them  do  their  jobs.  Your  ad  could 
assist  these  professionals  in  their  positions  with  the  knowledge  of  your 
product  or  service. 

JUNE  27  NAA  POST  NEXPO  ’98  CONFERENCE  ISSUE 

E&P  recaps  the  conference  in  the  Post  NEXPO  ’98  Conference  Issue. 
From  session  summaries  to  technical  news  from  exhibitors,  make  your 
final  sales  pitch  with  an  ad  in  the  Post  NEXPO  ’98  Conference  Issue! 


C 


Advertise  in  all  three  issues  and  receive  at  least  15%  off  your  regular 
contract  rate  or  open  rate.  Ad  copy  may  differ.  The  Planning  Issue  ad 
may  be  smaller  than  the  Conference  or  Post-  Conference  ads. 


Sales  Representatives; 

Howard  Flood,  Eastern  &  Canadian  Regions,  (212)  675-4380  ext.160 
Betsy  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox.  Southern  Region,  (312)  641-0041 
Mike  Madden,  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department;  (212)  675-4380  ext.  170 


TIE  NAA  NEXra  ’SI  GOHF» 

Space  Deadline:  April  21,  IT 


“PiLLOir’  section: 

erial  Deadline:  April  27, 1998 


TIE  NAA  NEXPO  SI  CONFEIENCE  ISSIE: 

Space  Deadline:  June  9, 1998  •  Material  Deadline:  June  11, 1998 

TIE  NAA  POST  NEXPO  SI  CONFEIENCE  ISSIE: 

Space  Deadline:  June  17, 1998  •  Material  Deadline:  June  19. 1998 

MAKE  SURE  YUUR  AD  B  THERE! 


E6?P 


EditorcSTublisher 
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'"  &  ©  1998  Saban  The  Ali  New  Captain  Kangaroo  and  characters,  names, 
Saban  Entertainment,  Inc.  and  Sabon  International  N  V.:  underlying  property 


new  Captain  Kangaroo™  page,  created  in 
conjunction  with  Saban  Entertainment, 
attracts  young  children  and  their  parents 
to  your  newspaper. 

If  making  money  and  attracting  readers 
gives  you  a  thrill,  call  us  to  find  out  more. 
We'd  like  to  make  you  happy,  too. 


If  you're  looking  for  ways  to  increase 
revenue  and  readership,  take  a  look  at 
our  specialty  publications  in  markets 
across  the  country. 

To  make  sure  our  customers  stay  happy, 
we're  constantly  improving  our 
features  and  creating  new  ones.  Our 


A  monthly  tabloid 
aimed  at  adults  over  50, 
Prime  Times  is  packed 
with  information. 
Suitable  as  a  section 
v^thin  your  newspaper 
or  as  a  rack  product. 
Prices  start  at  $  1 29  a 
month,  with  50  columns 
of  editorial  material. 


A  shining  TMC, 

SUir  Watch  focuses  on 
the  biggest  and  brightest 
names  in  entertainment. 
Star  Watch  is  read  by 
75%  of  the  households 
where  it  is  delivered. 
Designed  for  both 
large  and  small  papers, 
with  75  broadsheet 
columns  of  material 
each  week.  Prices  start 
at  $199  a  week. 


A  fast-paced  entertain¬ 
ment  section.  Spotlight 
is  designed  for  daily  and 
weekly  newspapers  with 
less  than  50,000 
circulation.  Each  week. 
Spotlight  contains  42 
columns  of  interesting 
stories,  columns  and 
photos.  Prices  start  at 
$129  a  week. 


The  All  New  Captain 
Kangaroo™  page  is  our 
newest  star,  featuring 
characters  from  the 
educational  TV  show. 
It's  a  full-color  weekly 
feature  for  parents  and 
their  children,  ages 
2-6.  Prices  start  at  $15 
per  week. 


